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PREFACE

AKTyanpbHOCTh W3JaHHUSI 00YCIIOBJICHA HEJIOCTATOUYHOU pa3padOTKOM
HOBBIX MPAKTUYECKUX MOCOOUH 11l 00ydeHHs] CTyJACHTOB MHOCTPAaHHOMY
S3BIKY 10 HAIMPaBJIECHUIO MOJATOTOBKHU «OKypHaIUCTHUKAY.

Marepuan mocodusi opueHTHPOBAH Ha (popmupoBaHHE y OOydaro-
IIMXCSI HABBIKOB TOBOPEHUSI (MOHOJIOTMYECKOE M JIUATOTHYECKOE BBICKA-
3BIBAHKE), YTCHUS, AyJUPOBAHUS U MEPEBOJIa TEKCTOB MPO(PECCHOHAITBHON
HAIPaBJICHHOCTH, OBJIAJICHHEC TEPMUHOJICKCUKOU B cepe KypHATUCTHKH,
a TaKXe PacCIIUPEHrEe KPyro30pa 1 MOBHIIICHUE OOIIEH KyIbTYPHI.

TekcThl, 3aMMCTBOBAaHHBIE M3 aHTJIMUCKAX U aMEPUKAHCKUX HAyYHBIX
U TIEPUOANYECKUX M3/IaHUK, COOTBETCTBYIOT c(hepaM OOIIeHHUs Mpu 00yde-
HUW WHOCTPAHHBIM SI3bIKaM (COIMOKYJIbTYPHOU, MEXKYJIBTYPHOU U TPO-
(dbeccruoHaIbHOI) U OTINYAOTCA MH(POPMATUBHOCTHIO.

[Tocobue comepXuT nATh TeMaTUUECKUX pasnesioB («Mass Media in
Russia, England and the USA»; «The Journalist and his Job»; «Training
for Journalismy; «Careers in Journalism»; «Newspapers: Appearance, De-
velopment, and Present State»), TeKCTbl IJisi BHEAYyJIUTOPHOTO YTCHHS
(«Supplementary Reading») u rioccapuii, oTpaxkaromiie nmpodeccuoHab-
Hy10 chepy u TemaTuky obmeHus. Kaxaplid pa3ies COCTOUT:

— W3 MPEATEKCTOBOTO BBOJHOTO 3aJ[aHHs, HAMPABJICHHOTO HA BBISB-
JICHHWE 3HAHUW IO ONPEAECICHHON TEMATUKE;

— ayTEHTUYHOTO OCHOBHOTO TEKCTAa M BOKaOyJIsipa, KOTOPBIA COaep-
KUT CJIOBA U BBIPAKCHUS, HEOOXOAMMBIC JIJII COCTABJICHHS CBSI3HOTO BBI-
CKa3bIBaHUS Ha 33IAHHYIO TEMY;

— TIOCJICTEKCTOBBIX 3a/IaHWH, HAICJICHHBIX Ha MPOBEPKY MOHUMAHUS
MIPOYNTAHHOTO W KOHTPOJIUPYIOUTUX CTEIICHh COPMUPOBAHHOCTH YMEHUS
WCITOJIB30BAaTh MOTYYEHHYIO HH(POPMAIIHIO;

— ATOTOBOTO 3aJIaHMsI, TIPEATOJIATAOIIET0 CAaMOCTOITEIbHYIO PaboTy
CTYAEHTOB (ITOATOTOBKA MPE3CHTAIIUM, IOKJIAIOB, MPOEKTHBIX padoT).

[TocoOue mMoeT ObITh MCIOIB30BAHO Kak Il ayAUTOPHOM, Tak U
CaMOCTOSTENIbHON pabOThI CTY/ICHTOB.

NudopmaTtuBHas 1EHHOCTh TEKCTOB M WX mnpodeccruoHaabHas
HAIPaBJIECHHOCTH JIAaI0T BO3MOKHOCTh OCBOHTH CIICIIUATIBHYIO JICKCHKY, HE-
00X0IUMYIO TSl paOOTHI C MHOSI3BIYHBIMHU TEKCTAMH, Ta3€THBIMU MaTepra-
JaMu W WHTEPHET-PeCypcaMu, W MOATOTOBUTH OYIyIIMX CHEIUATHCTOB K
MPaKTUYECKOMY MCIOJIb30BAHUIO HHOCTPAHHOTO S3bIKa B PO ECCHOHATH-
HOH cdepe.



UNIT 1
MASS MEDIA IN RUSSIA, ENGLAND AND THE USA

Text 1
MASS MEDIA

BEFORE READING

Task 1. Introductory Video Watch the video and answer the
following questions.

https://www.khanacademy.org/test-prep/mcat/society-and-culture/culture/v/
mass-media

1. What types of mass media are introduced in the video? 2. What
sociological perspectives to consider the role of mass media in the society
are presented? 3. What is the functionalist view like? 4. What functions of
mass media are discussed from the conflict perspective? 5. What is gate-
keeping? 6. How are main gate-keeper described in the video? 7. How do
you understand the word ‘tokenism’? 8. What is the feminist view of mass
media? 9. What is the interactional perspective?

Task 2. Find the meaning for the following words and phrases.

Aerial; advertising; an anchorperson/an anchorman/anchorwoman;
attention-grabbing; an audience; target audience; a biweekly; blog;
blogosphere; broadcasting; bulletin; a caption; censorship; a column;
circulation; content personalization; credibility; digital (or new media); an
editorial, leader (US), or leading article (UK); editorial board;
exaggeration; eye-catching; a fact-checker; a fanzine; the gutter press;
headlines; heavy (informal); hot off the press; high-tech; politics; in-depth;
information overload; invasion of privacy; investigative journalism; an
issue; journalism; a journalist; layout; linkage institutions; obituaries;
reporters; magazines, periodicals, glossies or serials; mainstream media;
media bias; media event; to misrepresent news; a press conference; print
media; propaganda; readership; shareable; to shift and mold; public
opinion; a slow news day; a tabloid; talking heads; trial balloons;
trustworthy; unbiased; unscrupulous reporters; vlog; weather forecaster/ a
weatherman/ weatherwoman; yellow journalism.



Task 3. Arrange the vocabulary into groups and add 3 — S to
each group.

1) printed media;

2)broadcast media;

3)social media;

4)people in mass media;

5)problems in mass media;

6)news types;

7) characteristics of mass media.

Task 4. Explain what is meant by the following words and word
combinations. Provide Russian equivalents and give examples to
illustrate the use.

» Your habits: follow a story, peruse my favourite column; track the
news; catch a news bulletin; subscribe to a publication.

» Types of news: local news; international news; world events;
current affairs; business news; gossip; sensational news; receive wide
coverage in the press; libel; breaking news; make the headlines; objective
reporting; cover a story; news coverage; the story went viral.

Task 5. Practice the topical vocabulary. Fill in the following
sentences with the word(s) from the above lists. Words can be adapted
to make the sentences grammatically correct.

1. I can’t understand why people buy ... because they don’t contain
real news, just gossip. 2. Famous people deserve the right to privacy and
the government should do more to control and limit ... . 3. There are so
many mistakes in that article with information that they’ve got wrong.
They really should employ a ... . 4. I’'m not keen on the ... of some
newspapers. It seems to me as though they are trying to fill the pages with
pictures and big words to get people’s attention but I just think it’s messy.
5. Did you read about that amazing hero in WWII that recently died? There
was a wonderful article about her life in the ... today. 6. The reason that
many people only glance through the papers to read the ... is that they are
so busy and don’t have time to read the details in the articles themselves.
7. Although we live in a global world, where international news is
important to follow, it is still vital that people read their ... newspapers in
order to learn about the community in which they live. 8. I quite like
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reading ... because it’s interesting to read the views of the editor on
particular issues. 9. Sean Hannity is one of the well-paid ... in the U.S and
he is also the host of the Fox News Show “Hannity”. 10. The ... said that
there will a heavy rain tomorrow so I will bring my umbrella with me. 11.
Television and newspapers will probably be replaced by ... since it is more
convenient and can be accessed just by using smart phones. 12. Details of
the visit were subject to military ... . 13. For tweets to go viral, they must
be ... . 14. Why do you trust the yellow press? I'm sure, ... is a more ...
source of news. 15. My sincere apologies Adam, if you feel that I ... you. I
tried to be as ... as I could.

READING

Task 1. Read the text that follows and point out the types of the
media and the press and the difference between them.

TYPES OF MEDIA AND THE PRESS

News and entertainment are communicated in a number of ways,
using different media. The media include print media such as newspapers
and magazines, and electronic media such as radio and television. The
word media is most often used to refer to the communication of news, and
in this context means the same as news media. Media and mass media are
often used when discussing the power of modern communications.

Programs or reports are transmitted or broadcast live in a live
broadcast, with events seen or heard as they happen, or recorded for
broadcast later. There is, of course, a lot of competition between
broadcasting and publishing organizations. Most TV, radio networks and
newspapers look forward to increasing the size of their audience, or their
ratings. High audience figures attract more commercials to be shown in
commercial breaks between programs or advertising published in
newspapers and magazines.

Multimedia is the combining of TV, computers and
telecommunications to provide information and entertainment services that
will be interactive. Users are able to interact with the programs and
influence what they see.

The press usually refers just to newspapers, but the term can be
extended to include magazines. Newspapers are either tabloid, a format
usually associated in the English-speaking world with the popular press, or
broadsheets, associated with quality journalism. Tabloids are sometimes

8



referred to as the gutter press by people who disapprove of them. Tabloids
often have large circulations and even bigger readership. Papers such as

these are often referred to as mass circulation papers.
(from “Key Words in the Media™)

Task 2. Interview your partner as to the following.

1. Where does he/she usually receive information from?

2. Which source of news does he/she consider more reliable and
why?

3. How often and which newspapers does he/she read?

4. If he/she reads any kind of paper, where and when she/he most
likely to read it? (At home/During a meal/Any time or place).

5. How does she/he normally read a paper, if she/he:

a) reads everything from cover to cover;

b) reads only those articles which look interesting;

c) always reads the same pages of the paper, e.g. the sports section,
while never reading other pages;

d) reads some articles all the way through from beginning to end or
reads only parts of some articles.

6. What to his/her mind most often makes people want to read a
particular newspaper or an article in it — its length or headline, an
interesting photograph, how serious or entertaining the paper looks, its
political point of view or its popularity with other people.

7. Which newspapers in the English language does she/he know?

Text 2
MASS MEDIA IN RUSSIA
VOCABULARY
to appear MOSIBJISITHCSI, BBIXOJIUTh, IIEUATAThCS
(o razerax)
audience 3pUTENH, CIyIIaTeNN, ay AUTOPHUS
to buy smth at newsstands MOKYIAaTh YTO-TMOO B ra3eTHBIX
KHOCKax
a copy IK3EMILISIP



to contain advertisements

to contain news

to be delivered to people’s home
a detailed article on smth

to express a political opinion

a free newspaper

home and international affairs

a local newspaper
mass media

ording to one’s political belief

a review of books, art and tv
shows

a sports fan
to subscribe to smth

a weekly newspaper

READING

COJIEpKaTh OOBSBIICHUSA/PEKIAMY
coJiepKaTh HOBOCTH
JOCTaBIISATHCS B JIOMA

noApoOHas CTaThs 0 YEM-TTHO0
BBIPAKATh MOJTUTHIECKOE MHEHUE
OecriaTHas rasera

BHYTPEHHHUE U MEXIYHAPOIHBIC JIEla,
POOJIEMBI

MECTHas ra3era
CpelicTBa MaccoBOil HHpOpMaIuu

B COOTBETCTBUU C MOJIUTUYECKUMU
yOeXKACHUAMU

0030p KHHTI, UCKYCCTBA U
TEJIEBU3NOHHBIX Tepeay

CIIOPTUBHBINA OOJIECNBITUK
MOAMUCHIBATHCS HA YTO-TTMOO

CKCHCACIIbHAA ra3cra

Read and translate the text.

Mass media are those media reaching large numbers of the public via
radio, television, movies, magazines, newspapers and World Wide Web.

Mass media reach a mass audience. Some commentators consider
that mass audience has formed a mass society with special characteristics,
notably atomization or lack of social connections. Modern mass media
techniques such as advertising and propaganda have influenced the mass
society greatly.

Russia has close to ninety officially registered television companies,
25,000 newspapers, over 1,500 radio programmes and 400 news agencies-
over half of them independent, the rest entitled to full or partial
government financing.

The Mass Media Act, passed in December 1991, regulates their
activities.
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Judging by opinion polls, 82 per cent of the Russian public see
television as the principal information source, and prefer it to the press.
Radio comes next with 24 per cent.

Russians are a reading nation. It is almost impossible to imagine our
life without newspapers. Millions of copies of them appear every day.
There are few homes to which at least one newspaper is not delivered
every morning.

The total number of subscriptions to publications exceeded
61~5 million in 1994, with newspapers accounting for 43.8 million. 78 per
cent of Russians are regular readers of local periodicals whose total
circulation accounts for 25.2 million copies, while that of national papers is
18.1 million copies.

Newspapers and magazines play a great and very important role in
the life of a modern man. Reading a newspaper you can get information
about the events that have taken or are going to take place in our country
and abroad.

The pages of newspapers carry
articles on our economy, industry and |
agriculture. Most newspapers contain sz::mmmmmﬂ}!? @
news, detailed articles on home and e 7 . gr :
international affairs, reviews of books, art
and TV shows. Our newspapers publish
information about the work of the State
Duma of Russia.

Sports-fans can read about sport
events in Russia and other countries.
Practically all newspapers also give radio and TV programs, weather
forecasts. Sometimes you can read some sensational or extraordinary
material. So reading newspapers is a very interesting and useful thing.

There were very many newspapers in our country: “Izvestiya”,
“Komsomolskaya Pravda”, “Moscow News”, “Arguments and Facts”,
and many others.

Besides the newspapers, there were a lot of magazines in our
country. Some of them were very interesting, for example “Round the
World”, “Navy Mir”, “Sovremennik”, “Smena” and others. The most
popular magazines with the youth were “Younost”, “Rovesnik”, “Smena’.

i
wd
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Opinion polls highlight the most popular TV programmes —

“Wonderfield Quiz”, “Topic”, with its social and political charge, news
programmes, and foreign serials.

The Mir (World) interstate

G =TVi televi§i0n .and rgdio company,

established in the middle of 1992, is

jointly  sponsored by Russia,

ARTY it ‘ Armenia,  Tajikistan,  BelaNs,

Moldova, Kyrgyzstan and some
other Commonwealth countries.

Mayak (Beam), a round-the-

clock radio station, which

broadcasts news every thirty

minutes, is most popular. Private

Nasl|

7 MY3bIKA

AN TROASARCETCN ] radio stations — Europe Plus, Radio
HH - 101, M Radio, Moscow Echo,
T~ Radio Nadezhda (Hope), Nostalgie

and others also have huge

audience. They broadcast

information, the analysis of the
most important events and music. The new radio station Auto-Radio telling
the audience about the situation in the Moscow traffic and about
everything connected with cars has rapidly gained popularity.

ITAR-TASS and RIA-Novosti, the two national news agencies, are
followed by private and joint-stock agencies: Interfax, Postfactum, and
IMA-PRESS. The Russian Information Agency “Novosti” (former APN)
has 50 offices in foreign states, seventeen in the CIS countries and receives
information from correspondents and stringers from about 40 cities in
Russia.

The agency daily transmits up to 150 telegraph communications to
almost 500 subscribers. More than 3,000 subscribers receive thematical
bulletins covering the reforms in Russia, its economy, science, culture,
international life and so on. An illustrated “Russia” magazine and Russian
press digest, “Sputnik”, are circulated in Russia and abroad.

RIA Novosti has its own news analysis service, a television company,
a photo-service, and a radio station.

12
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AFTER READING
Task 1. Find the endings to the sentences.
1. Many people cannot ... a) ... according to their political
beliefs.
2. Wecan ... b) ... contain news.
3. Millions of newspaper and c) ... on home and international
magazine copies ... affairs in weekly newspapers.
4. National daily newspapers ... d) ... subscribe to newspapers or
buy them at the newsstands.
5. People choose them ... e) ... live without newspapers.
6. Most newspapers ... f) ... express a political opinion.
7. There are many detailed g) ... appear every day in Russia.
articles ...
8. Almost all newspapers contain ~ h) ... there are some local
.. newspapers.
9. In each region of Russia ... 1) ... about sports events.

10. Almost all newspapers print j) ... advertisements.
articles. ..

Task 2. Translate into English.

1. Poccusine — ynraromas Hanus. 2. MUUIMOHBI 3K3EMIUISIPOB Ta3eT
MOKYIAIOTCS KKIbIA JIeHh B KUOCKax. 3. OOIieHalmoHa bHbIE €KETHEB-
HbIE M ©XKCHEJECJIbHBIE Ta3€Thl BBIPAXKAIOT TMOJUTUYECKYIO OICHKY.
4. B kaxaom pernoHe Poccuu TmedaTaroTCs CBOU, MECTHBIE Ta3€Thl.
5. Bce MeCTHBIE Ta3eThl COEPKAT MHOTO PEKIIAMBI.

13



DISCUSSION

Questions for discussion.

1. Do the media play an important part in your life? 2. Do you think
that the media influence our life? 3. Millions of people get most of their
news from television. What about you? 4. Do you read newspapers?
5. When do you usually listen to the radio? 6. Do you agree that most news
we get from the media is bad news? 7. Do you think it would be nice if all
news printed in newspapers and shown on TV was good news? 8. Do you
think that journalists are given too much freedom? 9. If people have died in
a plane crash, should their bodies be shown on TV? 10. How do paparazzi
earn their living? 11. Are you interested in politics? Don’t you think that
some politicians use the media to influence their voters (uzbuparenu)?
12. What is the main advantage of the Internet?

Text 3
MASS MEDIA IN THE UNITED KINGDOM

READING

Read and translate the text.

There are several different types of mass media in the United
Kingdom: television, radio, newspapers, magazines and websites. The
United Kingdom is known for its large music industry, along with its new
and upcoming artists. The country also has a large broadcasting, film,
video games and book publishing industries.

The United Kingdom has a diverse range of providers, the most
prominent being the publicly owned and funded British Broadcasting
Corporation (BBC). The BBC’s largest competitors are ITV plc, which
operates 13 of the 15 regional television broadcasters that make up the [TV
Network, the Sky Group and the publicly owned and commercially funded
Channel Four Television Corporation.

Regional media is covered by local radio, television and print
newspapers. Reach plc (formerly Trinity Mirror) operates 240 local and
regional newspapers. The Secretary of State for Culture, Media and Sport
has overall responsibility over media ownership and broadcasting.

14



The main BBC public service broadcasting channels accounted for
an estimated 28,4 % of all television viewing; the three main independent
channels accounted for 29,5 % and the increasingly important other
satellite and digital channels for the remaining 42,1 %. Sales of
newspapers have fallen since the 1970s and in 2009 42 % of people
reported reading a daily national newspaper. In 2010, 82,5 % of the United
Kingdom population were Internet users, the highest proportion amongst

the 20 countries with the largest total number of users in that year.
(From Wikipedia, the free encyclopedia)

AFTER READING

Task 1. The following words/phrases are all related to the media.
Tick (V) the boxes to show which of them might appear on television
(TV), on the radio (R), in a magazine (M), and/or in a newspaper (N)?
What could we expect to see/read/hear in each?

Words/phrases TV R M N

commercial (noun)

documentary
talk show
problem page

editorial (noun)

product review

game show

live coverage

news bulletin

sports highlights
advert

soap opera

weather forecast

serial

series

gossip column

15



Task 2. Answer the questions.

1. What types of mass media are there in the United Kingdom? 2. What
providers does the United Kingdom have? 3. What is regional media cov-
ered by? 4. What is the statistic of the main BBC public service broadcast-
ing channels?

Task 3. Prepare the presentation about mass media channels in
the UK.

Text 4
BBC, RADIO AND TELEVISION
VOCABULARY
annual €XXETOJIHBIN
annual report €KETOAHBIN OTYET
to appoint Ha3Ha4aTh
appointment Ha3Ha4yCHHeE, ACI0Bas BCTpeUa
board IpaBJICHUE, COBET; JI0CKa; CTOJ,
TUTaHNE
board and lodging KBapTHpa U CTOJI, TAHCUOH
flash KOPOTKHUM KaJip; BCTIBIIIKA
to go on the boards CTaTh aKTEPOM
to grant / issue a licence BBIJABaTh JIUIIEH3UIO
to interfere BMEIIMBATHCS, MEIIATh, CIY>KUTh
MIOMEXOU
licence (Am.E. license) JUTECH3US
to own /to have/ to possess BJIAJIETh
serial cepuall, CEpUIHBIMI
READING

Read and translate the following text.

The British Broadcasting Corporation (BBC) 1is based at
Broadcasting House in London, although it has studios in many other parts
of the country. It is controlled by a board of governors appointed by the
government, but once appointed this board has complete freedom and the
government cannot interfere. Everyone who owns or rents a television set
has to pay a yearly licence. There is no advertising on BBC radio or
television, and it is from the sale of licenses that the BBC gets most of its

16



money. An annual licence for a colour set costs more than twice as much
as for a black and white set.

There are 4 radio channels, each of which ‘specializes’. Radio 1 has
mainly pop music. Radio 2 has light music, comedy, sport. Radio 3 has
classical and twentieth century music, talks on serious subjects, ancient and
modern plays. Radio 4 specializes in the spoken word — the main news
reports, talks and discussions, plays, etc.

In addition, the BBC has local radio stations in many cities and
districts. The BBC also broadcasts news and information about Britain to
countries all over the world. This World Service provides programmes in
forty different languages, as well as English.

The BBC has two television channels: BBC1 and BBC2. BBC2
offers more serious programmes than BBCl — documentaries and
discussions, adaptations of novels into plays and serials, operas and con-
certs. BBC1 programmes consist largely of lighter plays and series,
humour and sport, but there are also some interesting documentaries.
BBC2 is watched by only 10 per cent of all viewers.

All in all, television sets in Britain have four channels: BBC1, BBC2,
ITV and Channel 4. These last two are independent commercial
organizations which get most of the money from advertising. ITV consists
of fourteen programme companies, each serving a different part of the
country whereas Channel 4 serves the whole country. In Wales this
channel shows many programmes in the Welsh language. ITV and Channel
4 are both controlled by the Independent Broadcasting Authority (IBA).

There are a number of commercial radio stations in Britain. In
between advertisements, they broadcast pop music and news flashes. From
time to time new TV channels and radio stations open up.

AFTER READING

Task 1. Translate these pairs of words and say what difference
between them is, if any.

channel — programme concert — show

channel — canal company — campaign

programme — flash to control — to manage

serials — series owner — proprietor
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Task 2. Mark the meaning (with a tick) in which these words are
used in the text, and translate the words.
Board — long, thin, flat piece of wood
— flat surface on which games are played
— group of persons controlling a business
— food served at table
Authority  —power or right to give orders
— a person having authority
— a group of persons having authority
— a book that supplies reliable information

Task 3. Complete the charts showing the lines of business of
these organizations.

The BBC
Television Radio Local radio World Service
(... channels)
The IBA

Task 4. Write out from the text types of radio and television pro-
grammes, and add a few more, broadcast in Britain.

Radio and TV TV Radio
programmes programmes programmes
News Soap operas
Pop music

Task 5. Translate into English paying attention to the word oth-
er.
another — other — the other

the other
(= the remaining)
! ! !

prrDﬁ APYIruc OCTAJIbHBIC
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1. IlepexmrounTe, MoXKalayicTa, HA PYrol TEJIEBU3WOHHBIN KaHAJ.
2. 51 xoTena OBl MOCMOTPETH JIFOOYIO APYTyIO mepeaady Ha kaHane «Kyib-
Typa». 3. Yxe o4eHb MO3/IHO U pabOTaeT TOJIHKO HOYHOW KaHaJ, a OCTallb-
HBIE 3aBEPIIWIN CBOU Nepenayu. 4. Y Hac JBa TEIEBU30pa: OJUH — B KOM-
HaTe, Ipyrou — Ha KyxHe. 5. Buepa s ycnen mocMOTpeTh BEUEPHUN BBIITYCK
HOBOCTEW Ha OJTHOM KaHaJle U CIIOPTUBHYIO MTPOrPaMMy — Ha JAPYTOM.

Task 6. Underline the words written in the way Americans pre-
fer.

to licence — to license; neighbour — neighbor

to honour — to honor; center — centre

behaviour — behavior; traveler — traveller

Task 7. Answer the questions

1. What is The British Broadcasting Corporation (BBC) controlled
by? 2. Where does the BBC get most of its money? 3. What are the main
radio channels in Britain? 4. How many television channels does the BBC
have? What are they? 5. What channels are independent commercial or-
ganizations? 6. How many programme companies does ITV consists of
and where are they serving? 7. What are ITV and Channel 4 controlled by?

Text S
MASS MEDIA IN THE USA

READING

Read the text and state out the main idea.

The media of the United States consists of several different types of
communications media: television, radio, cinema, newspapers, magazines,
and internet-based Web sites. The U.S. also has a strong music industry.

Television in the United States is regulated, along with radio, by the
Federal Communications Commission. There are several thousand local
stations, of which many belong to the seven nationwide commercial
broadcast networks. Traditionally, there were three: NBC, ABC, and CBS.
The four newer networks are Fox, UPN, the WB, and 1. There is also a
non-profit public television network, PBS, which is partially subsidized by
the federal government. Besides, there are also many networks which can
be received on a television only after arranging for a subscription to a cable
or satellite service.
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American radio broadcasts only in two bands: FM and AM. Some
stations are only talk radio — featuring interviews and discussions — while
music radio stations broadcast one particular type of music; Top 40, hip-
hop, country, etc.

In the 20th century, the motion picture industry rose to become one
of the most successful and powerful industries in the U.S.

Newspapers have declined in their influence and penetration into
American households over the years. The U.S. does not have a national
paper per se, although the influential dailies the New York Times and the
Wall Street Journal are sold in most U.S. cities. The Times has a moderate-
left stance, while the Journal is moderate-right and is strongly pro-
business. All major metropolitan areas have their own local newspapers.
With a very few exceptions, all the newspapers in the U.S. are privately
owned.

The U.S. has three leading weekly news-magazines: Times,
Newsweek and U.S. News and World Report. Besides it has a dozen major
political magazines and hundreds of specialized magazines that serve the
diverse interests and hobbies of the American people.

AFTER READING

Task 1. Read the text and mark the correct answers with a tick.
1. How many types of communication make mass media in the USA?
a) Two.

b) Six.

c¢) The text said nothing about that.

2. Is television regulated in any way?

a) Yes, it is regulated by the Federal Communications Board.

b) Yes, it is regulated by the Federal Communications Commission.
¢) No, it is not.

3. To whom do local television and radio stations belong?

(a) To NBC.

(b) To CBS.

(c) To the seven commercial networks.

4. What is PBS?

a) It’s a nationwide commercial broadcast network.

b) It’s a communications committee.

c) It’s a non-profit public television network.
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5. Is PBS subsidized by the federal government?

a) Yes, it is fully subsidized by the federal government.

b) It is partially subsidized by the federal government.

c¢) No, it is subsidized by the state government of New Jersey.

6. Is cable service free?

a) Yes, it is.

b) No, it is provided for by subscribers.

c) It is free only in the day-time.

7. Do music radio stations broadcast interviews and discussions as
well?

a) Yes, but only very seldom.

b) No, but there are special talk radio stations which do so.

c) No, but there is one talk radio station featuring interviews and
discussions.

Task 2. What words in the text mean?

1. The popularity of newspapers is going down in the USA. 2. No
national paper is published in the US in fact. 3. Two most popular
newspapers are sold throughout the US. 4. Almost all local newspapers are
privately owned. 5. There are three popular news-magazines. 6. A few
other political magazines are published in the US. 7. There is a great
variety of specialized magazines catering for different tastes of readers.

READING AND SPEAKING PRACTICE

Task 1. Read the text and match headings with the number of
paragraphs.

1. Politics and the Media.

2. Politics and the Media Effects of mass communication.

3. The roots of mass media.

4. Computer-Mediated Communication.

5. The Move to Mass Self-Communication.

6. Current concerns.

7. Stages of dissemination.

8. Blurring the Lines Between Producers and Consumers.

9. Measuring the Effects of Mass Media.
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Understanding Mass Media and Mass Communication
K. Kris Hirst
December 10, 2018

A. Mass media refers to the technologies used as channels for a small
group of people to communicate with a larger number of people. The
concept was first addressed during the Progressive Era of the 1920s, as a
response to new opportunities for elites to reach large audiences via the
mass media of the time: newspapers, radio, and film. Indeed, the three
forms of traditional mass media today are still the same: print (newspapers,
books, magazines), broadcast (television, radio), and cinema (movies and
documentaries).

But in the 1920s, mass media referred not just to the number of
people such communication reached, but rather to the uniform
consumption and anonymity of the audiences. Uniformity and anonymity
are characteristics which no longer fit the way people seek out, consume,
and manipulate information into their daily lives. Those new media are
called “alternative media” or “mass self-communication”.

B. Mass media are the transport forms of mass communication,
which can be defined as the dissemination of messages widely, rapidly,
and continuously to large and diverse audiences in an attempt to influence
them in some way.

Five distinct stages of mass communication exist, according to
American communication scholars Melvin DeFleur and Everette Dennis:

Professional communicators create various types of “messages” for
presentation to individuals. The messages are disseminated in a “quick and
continuous” manner through some form of mechanical media. The
messages are received by a vast and diverse audience. The audience
interprets these messages and gives them meaning. The audience is
influenced or changed in some manner.

C. There are six widely acknowledged intended effects for mass
media. The two best known are commercial advertising and political
campaigns. Public service announcements have been developed to influence
people on health issues such as smoking cessation or HIV testing. Mass
media has been used (by the Nazi party in Germany in the 1920s, for
example) to indoctrinate people in terms of government ideology. And mass
media use sporting events such as the World Series, the World Cup Soccer,
Wimbledon, and the Super Bowl, to act as a ritual event that users
participate in.
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D. Research on the impacts of mass media began in the 1920s and
1930s, with the rise of muckraking journalism — elites became concerned about
the effects of investigative reporting in magazines such as McClure's on
political decision-making. Mass media became a prominent focus of study in
the 1950s after television became widely available, and academic departments
dedicated to communication studies were created. These early studies
investigated the cognitive, emotional, attitudinal, and behavioral effects of
media on both children and adults; in the 1990s, researchers began to use those
earlier studies to draw up theories concerning the use of media today.

E. In the 1970s theorists such as Marshall McLuhan and Irving
J. Rein warned that media critics needed to watch how media affects
people. Today, this remains a key concern; much attention has been paid,
for example, to the impact on the 2016 election of false messaging
distributed on social media. But the myriad forms of mass communication
available today have also encouraged some researchers to begin to
investigate “what people do with media”.

F. Traditional mass media are “push technologies”: that is to say,
producers create the objects and distribute them (push it) to consumers
who are largely anonymous to the producer. The only input consumers
have in traditional mass media is to decide whether to consume it — if they
should buy the book or go to the movie: undoubtedly those decisions have
always been significant to what got published or aired.

However, in the 1980s, consumers began to transition to “pull
technology”: while the content may still be created by (elite) producers,
users are now free to select what they wish to consume. Further, users can
now repackage and create new content (such as mashups on YouTube or
reviews on personal blog sites). The users are often explicitly identified in
the process, and their choices may have immediate, if not necessarily
conscious, impact on what information and advertising they are presented
with going forward.

With the widespread availability of the internet and the development
of social media, communication consumption has a decidedly personal
character, which the Spanish sociologist Manuel Castells calls mass self-
communication. Mass self-communication means that the content is still
created by the producers, and the distribution is made available to a large
number of people, those who choose to read or consume the information.
Today, users pick and choose media content to suit their needs, whether
those needs were the intent of the producers or not.
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G. The study of mass media is a fast-moving target. People have
studied computer-mediated communication since the technology first
became available in the 1970s. Early studies focused on teleconferencing,
and how interactions between large groups of strangers differ from
interactions with known partners. Other studies were concerned with
whether communication methods lacking nonverbal cues could influence the
meaning and quality of social interactions. Today, people have access to
both text-based and visual information, so those studies are no longer
useful.

The immense growth in social applications since the start of Web 2.0
(also known as Participatory or Social Web) has made huge changes.
Information is now distributed in many directions and methods, and
audiences can vary from one person to many thousands. In addition,
everyone with an internet connection can be a content creator and media
source.

H. Mass self-communication can potentially reach a global audience,
but it is self-generated in content, self-directed in its mission, and typically
focuses on self-related information. Sociologist Alvin Toffler created the
now-obsolete term of “prosumers” to describe users who are almost
simultaneously consumers and producers — for example, reading and
commenting on online content, or reading and replying to Twitter posts. The
increases in the number of transactions that now occur between consumer and
producer create what some have called an “expression effect”.

Interactions also now cross-media streams, such as “Social TV”,
where people use hashtags while watching a sports game or a television
program in order to simultaneously read and converse with hundreds of
other viewers on social media.

I. One focus of mass communication research has been on the role
that media plays in the democratic process. On the one hand, media
provides a way for predominantly rational voters to obtain information
about their political choices. That likely introduces some systematic biases,
in that not every voter is interested in social media, and politicians may
choose to work on the wrong issues and perhaps pander to an active set of
users who may not be in their constituencies. But by and large, the fact that
voters can learn about candidates independently is predominantly positive.

On the other hand, media can be leveraged for propaganda, which
exploits cognitive errors that people are prone to make. By using the
techniques of agenda-setting, priming, and framing, the producers of media
can manipulate voters to act against their own best interests.
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J. Some types of propaganda that have been recognized in mass
media include:

Agenda-Setting: Aggressive media coverage of an issue can make
people believe an insignificant issue is important. Similarly, media
coverage may underplay an important issue.

Priming: People evaluate politicians based on the issues covered in
the press.

Framing: How an issue is characterized in news reports can
influence how it is understood by the receivers; involves the selective
inclusion or omission of facts (“bias”).

Task 2. Read the following extract from the article. Summarize
the text in English.

MaccMeana Kak TPaHCJAATOPBI KYJbTYPHOH NAMSATH

['oBOpst 0 KynbTYpe W KyJIbTYpPHOU MaMSTH, MPEXKE BCETo, HE0OXO-
JMMO pacCMaTpuUBaTh KaHaJbl mepeaadyr uHGOpMalvK, BapUAHThl U BO3-
MOXHOCTh KOMMYHUKAIIUU M, TJIaBHOE, CIIOCOOBI XpaHEHUs HMH(pOpMaIuu
JJ11 BO3MOYKHOCTH €€ TAJIbHEUIIIETO pacnpocTpaneHus. THTepHET ceroiHs
UrpacT KIOYEBYIO POJb B KOMMYHHUKAIUM MEXKIY JIIOJIbMUA KAaK B pPaMKax
TOPOJIOB U CTPaHBbI, TaK U B MEXAYHAPOIHBIX MaciiTabax. Poms MmaccMmenua
HA CETOMHSIIHUMN JI€Hb HACTOJIBKO BEJIMKA, YTO COBPEMEHHOE OOIIECTBO
HA3bIBAIOT HE TOJILKO MH(POPMAIIMOHHBIM, HO U MEAUATU3HPOBAHHBIM, TO
€CTh B OTPOMHOM CTETIIEHU 3aBUCHUMBIM OT MaCCMEAua.

Maccmenua GopMUPYIOT, MOAAEPKUBAIOT U TPAHCHOPMUPYIOT KYJIb-
TYPHYIO aMSATh, UCIIOIb3YS PA3TUYHbIE HHCTPYMEHTHI 1Sl €€ aKTyaIN3allvu.

K HUM MOXHO OTHECTH BUPTYyaJbHbIE MY3€H, PEIIAIOIINE COIUAIIb-
HO-KYJIBTYpPHBIE TMOTPEOHOCTH M MpoOsieMbl. Hamuune Takux My3eeB B
Poccum maet BO3MOKHOCTB JIFOASM NMPUKOCHYTBCS K UCTOPUU, HE BBIXOJSA
U3 J0Ma, Takoi (GopmMaT 0COOEHHO BaXKE€H IS JIIOJICH ¢ OrpaHUYCHHBIMHU
BO3MOKHOCTSIMM, JJISl T€X, KTO HE MOXET MyTEHIECTBOBATh, HO HHTEPECY-
€TCA UCTOPUEN U KyJIbTypou Poccuu, a Takxke mo3BOJISICT MPENo1aBaTesiM
CONPOBOX/IATh JIEKIIMM HATJSIAHBIMA U WHTEPECHBIMU HHTEPAKTUBHBIMHU
n3o0paxkeHusiMu. HekoTopele TenekaHasbl, CPeAu KOTOPBIX TeJIeKaHal
«KynbeTypa», €KE€IHEBHO TPAHCIUPYIOT 3aMKMCU KOHIIEPTOB U CIEKTAKIICH
CTOJIMYHBIX Y MPOBUHUIHMAIBHBIX T€ATPOB.

Llapésa Onvea Escenvesna,
Vpanvckuii gpeoepanvroiii ynusepcumem, Examepunoype, Poccus.
https.//elibrary.ru/item.asp?id=27628266

Task 3. Find information about popular mass media in Russia
and abroad and prepare presentation.
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UNIT 2

THE JOURNALIST AND HIS JOB

Text 1
WHAT IS JOURNALISM?
VOCABULARY
abbreviate BBIJIEPKKA (M3 JOKYMEHTA); BBIIIMCKA

archive
availability

broadcast
broadcasting

bulletin

channel
to entertain

headline

a matter of seconds
to present news

to produce and
distribute
newspapers
reassurance

simultaneously

television picture
virtually

(M3 JOKYMEHTA); COKpAIllaTh; ype3aTh;
UCIIOJIb30BATh COKPAIIECHUS MTPU TUCHEME

apXuB; XpaHEHUE JJAHHBIX B TEUCHUE JIJTUTEIHHOTO
nepuoa

JOCTYIHOCTB; IPUTOJHOCTD; MOJIE3HOCTH;
HaJM4ue; TOJAHOCTh; 3aHSATOCTh

BEILAHKUE; TPAHCIISLIMS; PEOPTaK

OCYILIECTBJIATh IIMPOKOBEIIATEIBHYIO MIEPEAAUY;
nepechuIaTh; MUPOKOBENIATEIbHBIN;
TEJICBU3UOHHBIN; PAAUOTPAHCISIIAOHHBIN
OOJIETEeHb; MMEPUOUIECKOE U3jaHne (HAyIHOTO
00111eCTBa); CBOJIKA; U3BECTHE; JTOTCPECUHBIM
OuJIeT; BEIOMOCTh; CBOJIKa HOBOCTEH
nH(OPMAIMOHHBIN KaHaJ; KaHall

pa3BJIEKaTh; Pa3BICKAThCS; MPUHUMATh TOCTEH;
OKa3bIBaTh TOCTEIPUUMCTBO; YCTPAUBATH TPUEMBI
3aroJI0BOK

JIEJI0 HECKOJIbKUX CeKYH]I

noJaBaTh HOBOCTH

BBIITYCKAaTh U PaCIPOCTPAHSATh ra3eThl

3aBepeHue (MMOBTOPHOE); MOITBEPKICHUE;
YBEIICBAHUE

OJHOBPEMEHHO; COBMECTHO; €IMHOBPEMEHHO;
CHHXPOHHO; apaJlJIEIbHO; B PEKUME
OJHOBPEMEHHOCTH

TEJIEBU3MOHHOE U300paKEHNE

(haKTUYECKH; TPAKTUYECKH; PeasIbHO; Ha JIEJIE;
MMOUCTHUHE; BUPTYAIBHO; IO CYTH J€ia
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BEFORE READING

Task 1. Remember the preposition.

to communicate with the listeners, the viewers, the audience —
oOIaThCsA, YCTAaHABIMWBATh KOHTAKT CO CIyIIaTesIMU  (3pUTEIISIMH,
ayJIuTOpuen)

the news was known around the world

to listen fo a news bulletin on the radio over breakfast — cmymars
nepeaady HOBOCTEH Mo pajuo 3a 3aBTPAKOM

around 10 o’clock — okono 10 gacos

to glance at the paper — MebKOM B3TJIIHYTh Ha Ta3eTy, MPOCMOTPETh
ra3ery

to switch a transistor (a television set, a radio set) fo a programme

Task 2. Remember the use of articles.

No article is used in:

1) by radio, by television, by bus (tube, taxi, car, train, plane, bicycle,
boat)

2) when we talk about radio and television, in general we do not use
articles.

Ex-le: It is easier to write plays for television than foe radio.

3) to watch TV, on TV, on television

But:

to listen to the radio, on the radio

READING

Read the following text and translate it into Russian.

What is journalism? Journalism is information. It is communication.
It is the events of the day distilled into a few words, sounds or pictures,
processed by the mechanics of communication to satisfy the human
curiosity of the world that is always eager to know what’s new.

Journalism is basically news. The word derives from “journal”; its
best contents are “du jour”, of the day itself. However, journalism may also
be entertainment and reassurance, to satisfy the human frailty of a world
that is always eager to be comforted with the knowledge that out there are
millions of human beings just like us.

Journalism is the television picture beamed by satellite direct from
the Vietnam War, showing men dying in agony. It is the television picture
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of a man stepping on to the surface of the moon, seen in millions of homes
as it happens.

Journalism can communicate with as few people as a classroom
newssheet or a parish magazine, or as with many people as there are in the
world.

The cave man drawing a buffalo on the wall of his home did so to
give other hunters the news that buffaloes were nearby. The town crier
reciting the news in the market place provided a convenient way in which a
number of people could simultaneously learn facts affecting all their lives.

Today the news media are swamped by the very availability of news.
There is simply more of it than ever before — unimaginably more, available
to many more people. This transformation has been achieved in a little
over 100 years.

When Admiral Lord Nelson died aboard the Victory after the Battle
of Trafalgar in 1805, it took two weeks for the news to reach the Admiralty
in London (a young lieutenant of the Royal Navy brought the dispatches
personally, sailing in the sloop Pickle to Plymouth and then riding to
London). It was some hours before important people in London heard the
news, some days before it reached the other cities of Britain. There must
have been outlying villages that the news took even longer to reach.

When President John Kennedy was assassinated in Dallas, Texas, in
November 1963, the news of his death was known around the whole world
in a matter of seconds. The political leaders of Russia and China, the
financial manipulators in Geneva, the obscure tribesmen of Borneo all
heard the news simultaneously.

This profound change in the pattern of human communication has
taken place in hardly more than one man’s lifetime.

Even forty years ago, most people in the developed world obtained
their news from the newspapers. The newspapers had changed little from
the days of Caxton. The process of printing had hardly changed at all, and
the only modernization had been in machinery to produce and distribute a
greater number of copies of each issue. Then radio arrived.

At first newspapers regarded it as a passing technical fad. One
director of the Press Association returned from America in 1923 and said
“broadcasting is on the wane... People are getting so tired of it that it
reminds one of the almost forgotten skating-rink craze”. He was, of course,
profoundly wrong. In America, the effects of radio were more rapid in
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appearing, due to the springing up of hundreds of small town radio
stations. In Britain, radio was put under the control of a non-profit-making
body financed by government-collected license fees and charged with the
duty of providing a nationwide broadcasting service.

The war reports of the BBC radio from 1939 to 1945 should have
warned newspapers that radio could rival them in the presentation of news.
But it was not until television was introduced in Britain in 1956 (with the
commercially backed Independent Television Authority rivaling the BBC’s
television service) that the television set entered 80 per cent of British
homes and the way in which most people learnt their news changed
radically.

Journalism is about people. It is produced for people. So how has the
ordinary man’s receptivity to journalism changed in twenty years?

Fifty years ago, a family might listen to a news bulletin on the living-
room radio over breakfast. Father would read his morning paper over
breakfast or on the bus or train going to work. After work, he would buy an
evening paper and read it on the way home, handing it over to his wife who
would read it when she had washed up after the evening meal. Then they
might listen to the BBC nine o’clock radio news.

What happens now? The bedside transistor radio switches itself on
with the alarm. Mother has her radio on in the kitchen as she cooks
breakfast. The kids have their radios switched to Radio One with its
mixture of pop music and news flashes. Father glances at the morning
paper over breakfast, then gets into the car and turns on “Today” as he
drives to work. Mother carries the radio around the house as she dusts and
makes the beds to the voice of Jimmy Young. Father buys an evening
paper as he leaves work, glances at the headlines, then turns on the six
o’clock radio news as he drives home. After eating, they turn on the telly
and sit down to an evening’s viewing. Mother may read the evening paper
if there is a sports programme on TV which she finds boring. They watch
the BBC’s television nine o’clock or ITN’s “News at Ten”.

It is an immense change. These are the people for whom journalists
are working. They have to take account of these social changes, which
have occurred in most countries of the world.

The newspaperman has to be aware of the changes in the lives of his
readers. It is not enough for him to print the “hard news” of the evening
before (most national newspapers start printing their major editions around
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10 pm, with further editions for the city in which they are pro-duced
coming up until 4 am), since his readers who look at the paper over
breakfast will have heard most of that and seen many of the public figures
and significant events on television the night before. Alternatively, they
will hear on the early morning radio news items which have become news
three hours later than the latest possible edition of the morning paper.

The press has been slow to catch on to this change and to revise its
methods of operation so that the newspaper still has a function. That it has
a function, there can be no doubt: for the television or radio-news bulletin
is tightly encapsulated, containing only a few of the main facts in a highly
abbreviated form.

Newspapers are archives, objects of record. They can be referred to,
checked back on, in a way that the television or radio news cannot. They
can describe events at greater length, add more relevant detail, give
authoritative comment from people in a position to detect trends and the
likely lines in which a news story will develop.

However, the old concept of a newspaper “scoop”, the presentation
of a startling hard news story a day before its rivals, is virtually dead-killed
by radio and television.

Notes

du jour (bp.) — €XKeTHEBHBIM

Caxton, William (1422 — 1491) — the first English printer; established
a press at Westminster from which he issued about 80 books, many of
them translations by himself from French romances

BBC = British Broadcasting Corporation — bpurtanckas
pazauoBeniaTebHasi KOPIOpaIus

telly informal — (a) television

ITN = Independent Television News

“hard news” — all news that recounts precise, immediate happenings,
as distinct from background information or commentaries of the news.
Hard news consists of the basic news facts, which most editors feel must
be included. The implication behind this phrase is that much other news is
a matter of little importance.
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AFTER READING

Task 1. Read and translate the following international words.

Manipulation, communication, information, television, human,
mechanic, satellite, comfort, media, formation, modernization, effect,
introduction, capsule

Task 2. Select the related words and translate them with the help
of a dictionary.

Productivity, informant, communication, information, entertainment,
journalist, achievement, transformation, distribution, recitation,
presentation, production, communicate, inform, entertain, journalism,
achieve, transform, recite, present, distribute, produce, communicative,
informer, entertaining, journal, achievable, transformable, recitative,
presentable, distributor, producer, communicable, informal, entertainer,
journalese, transformer, recital, presently, distributive, product,
communicant, informative, entertainingly, journalistic, presence,
productive.

Task 3. Translate the following compound nouns into Russian.

Almost-forgotten skating-rink craze; small-town radio stations; non-
profit-making body; government-collected licence fee; nationwide
broadcasting service; the BBC nine o’clock radio news; the early morning
radio news items.

Task 4. Study the following expressions and make up sentences
using some of them.

a) to achieve success, fame, glory; one’s purpose, one’s ambition,
one’s aim, one’s end; the realization of one’s dream; an understanding; a
good reputation

b) to produce a film, a programme, a play, a book; a sensation, an
impression; food, goods

Task 5. Translate the following sentences into Russian paying
attention to the word “develop” and related words.

1. The plot of the new novel gradually developed in the author’s
mind. 2. He developed his mind by study. 3. The development of
photographic films requires a dark room. 4. This magazine regularly covers
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the latest developments in foreign affairs. 5. Only by hard work can he
develop his skills as a journalist. 6. He developed an interest in taking
pictures at an early age. 7. The rest of the book merely developed the ideas
of the first chapter. 8. He developed into a brilliant journalist. 9. Resent
political developments were covered by all the national dailies. 10. In the
book the editor of a large city newspaper tells the readers how to prepare
for and develop a career in journalism.

Task 6. Translate the following sentences into English using the
words “to develop” and “development”.

1. U3noxwure, noxkaryucra, CBOM apryMeHTsl. 2. MIHTepec Kk 4TeHuto
y HEro pa3BWiicid B paHHeM Bo3pacte. 3. M3 Hero mosy4wmiicst OiecTsIuii
*KypHanucT. 4. OH pa3BuJ CBOE MacTepCTBO ycepJHOU paboTtoi. 5. A emé
HE MPOSBWI IUIEHKHU, TaK Kak Obul 3aHsAT. 6. Jlokman ObUT MOCBAIIEH
DKOHOMUYECKOMY PAa3BUTHIO CTpaHbl. 7. ABTOpPYy HE YJaloCh pa3BUTh
CIOJKET MbECHI. 8. Sl HAJIEIOCh, aBTOP PAa30BBET CBOKO MBICIb B CIEAYIOLIEH
rJIaBeE. 9. Ilocnenuue MOJIUTUYECKHUE COOBITHS OBLJIM OCBEILEHBI BCEMU
LHEHTPaJIbHBIMU ra3eTaMHu.

Task 7. Find the following phrases in the text and decide which
of the given alternatives explain them best.

1. The pattern of human communication

a) The mechanics used by people for communication

b) Mass media of communication

c) The way people communicate

2. The presentation of news

a) The way news is gathered

b) The way news is obtained

c) The way news is written

d) The way news is processed

4. A profound change

a) A small change

b) An immense change

c¢) A change of no importance

d) A significant change

4. A startling story

a) A surprising story

b) An exciting story
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c) A frightening story

d) A boring story

5. A relevant detail

a) A detail which is not worth mentioning

b) A detail which has nothing to do with the story
c¢) A detail which has something to do with the problem
6. Radio news bulletin is tightly-encapsulated

a) It contains very many short words

b) It 1s a petty packed

c) It is rather expressive

d) It is very emotional

e) It contains many facts

Task 8. Rearrange the sentences given below in the correct order
according to the text.

1. Nowadays the news may be known all over the world in a matter
of seconds. 2. Journalism is about people. It is produced for people. 3. Fifty
years ago a family usually listened to a news bulletin on the living-room
radio over breakfast. 4. In America the effects of radio were more rapid.
5. The ordinary man’s receptivity to journalism has greatly changed in fifty
years. 6. In the evening they watch the television news programme.
7. Then radio arrives. 8. Journalism is communication. 9. Journalists have
to take account of social changes. 10. The readers of newspapers who look
at them over breakfast will have heard most of the news and seen many of
the significant events on television the night before. 11. Journalism may
also be entertainment. 12. The cave-man drew a buffalo to give other
hunters the news that buffaloes were nearby. 13. Journalism satisfies the
human curiosity of the world. 14. Later it became clear that radio could
rival newspapers. 15. At first radio was regarded as a passing technical fad.
16. Journalism can communicate with few people as well as with many.
17. A century ago it took a very long time for the news to reach distant
parts of the world. 18. Hundreds of small-town radio stations appeared in
America. 19. The newspaper still has a function because the television or
radio news bulletin is very compressed. 20. Father would read his morning
newspaper over breakfast or on the bus or train going to work.
21. Newspapers are archives, objects of record. 22. Nowadays practically
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each member of the family prefers listening to his own radio. 23. The
process of printing had hardly changed at all. 24. Today news is available
to many more people. 25. Today the concept of a newspaper “scoop” has
been killed by radio and television. 26. The BBC radio provided a
nationwide broadcasting in Britain.

Task 9. Answer the following questions about the text.

1. How does the author define journalism? Find all the statements.
2. What word does the word “journalism” come from? 3. How did people
begin to communicate with each other; by means of sign, sounds, pictures,
or words? 4. How have the various types of news media changed in a little
over 100 years? 5. What has brought a profound change in the pattern of
human communication? 6. What changes had taken place in the process of
printing before radio at first? 7. How did the development of radio
broadcasting in the USA differ from that in Britain? 8. How did
newspapers regard radio at first? 9. When did the way of learning news
change radically in Great Britain? 10. How did a family get news about
50 years ago? 11. How does a family get news nowadays? 12. Why is it
necessary for a journalist to be aware of social changes? 13. What is the
main function of the newspaper today according to the author? What is
your opinion?

DISCUSSION

Task 1. Answer the following questions.

1. What is the name of your favourite famous journalist? 2. How has
he achieved an outstanding success in journalism? 3. Do you believe it is
possible to achieve the good reputation of a professional without working
hard? 4. What television programme do you like best? 5. What impression
did it have on you? 6. Did it produce a sensation among tele-viewers?

Task 2. Prepare to talk about the following topics.
» Journalism is information.

» Journalism is communication.

» Journalism is the television picture.

» Journalism is about people.

» Journalism is basically news.

» Newspapers are archives, objects of record.
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Text 2
JOURNALISM IS A HARD LIFE

VOCABULARY

camaraderie TOBApPUIIECTBO

challenge BBI3OB, CJIOXKHas MpodIeMa

drawbacks HEJOCTATKU

fraternity OpaTcTBO

frustrating pazo4yapoBbIBAIOLIUI

rebuff OTKa3bIBaTh

rewarding BO3HArpak1aroIui

self-reliance YBEPEHHOCTH B ceOe

thrill BOJIHCHUE, TPEIIET

vital KU3HEHHO BAKHBIN

Notes

Journalism (n) — the profession of writing for newspapers and
magazines

Journalist (n) — a person whose profession is journalism

BEFORE READING

Read and discuss the questions.

It is difficult to imagine a more rewarding way of life than
journalism. It is fairly safe to say that the journalist who is most likely to
get to the top is a good, all-round person and at the same time has made
himself/herself something of an expert in one or two special directions.
He/she must know a little about a lot, and a lot about a little. He/she should
have not only an ordinary education, but an extraordinary broad one. On
top of this he/she should have a pleasant personality, be sincere,
enthusiastic, have a sense of humour, be dependable, sensitive, idealistic,
dedicated, open-minded and responsible. Ask anyone in business what it
takes to make a newspaperman you are likely to get the whole catalogue of
human virtues in answer.

» What sort of people are journalists?

» What skills do journalists need?

» What qualities and qualifications do they possess?

» What do journalists do?

» Why does journalism appeal to young men and women?

» What appeals you in journalism?
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» Can anyone be a journalist?

» Have you seen any films about journalists?

» Think of the most important qualities of a journalist

» What important qualities of a journalist do you think you possess?

READING

Read the text, share your ideas why journalism is an exciting
field, and at the same time a hard life.

Journalism is a hard life. It can be exciting, but it can be sometimes
boring. It can be frustrating, too. It can be demanding and so make it diffi-
cult or impossible for you to do a lot of things that other people do in their
spare time. It can separate you from your family for a great amount of your
time; some journalists see their school-going children only at weekends. It
can cut you off from a good deal of social life with your friends, and it can
make it almost impossible for you to know when you will be free and what
time you will have to call your own.

Despite this, those who are journalists can imagine few ways of life
that are more rewarding, despite the drawbacks and frustrations of their
profession. They know the thrill of meeting important people and of writ-
ing a good story — the excitement of being a journalist. Most journalists
find their work interesting and rewarding overall. They face different situa-
tions every day. They have chances to meet important and interesting peo-
ple and deal with vital social and political issues. They get pleasure from
doing public service, however small contributions. While they work con-
stantly under deadline pressures, they consider this to be part of “being in
the action”.

A good journalist is not easily rebuffed. He/she must have a good
deal of self-reliance and push and energy and initiative, must have a great
deal of curiosity. Most journalists develop a feeling of camaraderie to-
wards their colleagues, of belonging to news fraternity. As much as any
field, modern journalism offers the stimulation of action, the challenge of
discovery, the sense of creativity.

Journalism is no place for the shy person who finds it difficult to talk
to strangers. He must be able to write, not necessary at the standard of
great writers, but in a simple and lucid fashion and, above all, quickly, and
in short sentences which convey concisely what is meant.

If you think you can measure up to these standards try to take up
journalism as a career.
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AFTER READING

Task 1.

a) Make up a list of the qualities of a journalist in the order of
their importance as you see them?

b) Make up a list of adjectives used to characterize a journalist.

Task 2. Give English equivalents for the following words and
phrases.

OOBIYHBIN, CPEHNI; OTBETCTBEHHBIN, HECYIIIUNA OTBETCTBEHHOCTD 32
4T0-T100; MHUPOKUHN; HAAEKHBIN, 3aCTyKUBAIOIIUN JTIOBEpHs; UCKPEHHUH,
HETIOAJICIIbHBIN; PEIAHHbIN, TOCBATUBIINN CBOKO KWU3Hb JEIy; YYBCTBCH-
HbIN, HEXHbIM; BOCTOPKCHHBIM, MOJHBIA SHTY3Ma3Ma; CKJIOHHBIM CO3/a-
BaTh ceOe Mcallbl;, 3aBUCUMBIH, 3aBUCSIINN; TI0003HATEIIHLHBIH.

Task 3. Match the meaning with the correct word.

1) dependable a) devoted to some purpose
2) ordinary b) to be relied upon
3) sincere c) faithful to obligations, trustworthy
4) broad d) normal, usual, average
5) enthusiastic ¢) motivated by standards of perfection and
excellence
6) curious f) wide, large across
7) dependent g) showing delicate feelings or judgement
8) 1dealistic h) genuine, not pretended
9) dedicated 1) full of enthusiasm
10) responsible J) eager to learn, to know
11) sensitive k) relying on another for what is necessary or
desirable, one who depends on another for
support or aid

Task 4. Answer the following questions.

1. What sort of people are journalists? 2. What qualities and
qualifications do they possess? 3. Why are they so devoted to their work?
4. Why does the author think that journalism is a hard life? 5. How does
the author describe the way journalists should be able to write?
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Text 3

THE JOB OF A JOURNALIST
VOCABULARY
to misquote  to make a mistake in reporting
mischief behaviour that causes trouble and possibly damage
a united effort for the defiance or advancement of an
crusading idea, principle, etc.
to expose to uncover; to make known
to conceal to hide; keep from being seen or known
scruples the desire to do what is right; conscience
a tendency to be in favour of or against something or
someone without knowing enough to be able to judge
bias fairly; prejudice
(an idea, opinion) formed in advance, without
preconceived (enough) knowledge or experience
cantankerous bad-tempered, quarrelsome
seedy having a poor, dirty, worn-out appearance
shifty looking dishonest, not to be trusted
to behave in accordance with generally accepted ide-
to conform as or customs
worth doing or having; giving satisfaction, but per-
rewarding haps not much money
goodness, nobleness, advantage as shown in right be-
virtue havior
innate which someone was born with
Notes

Editor — a person who is in charge of a newspaper or magazine, and

responsible for its organization and opinions: e.g The editor of “The Daily
Telegraph™

Pay attention to the commonly confused words in English.
Dependable — adj. able to be trusted; reliable: She won 't forget — she

is very dependable. (a dependable source of income).

Dependant — n. a person who depends on someone else food,

closing, money etc.: Please state your name, age, and the number and the
number of dependants you have (=your husband/wife, children etc).
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Dependent — adj. 1. (on) needing the help or support of someone or
something else: a dependent child. The country is heavily dependent on
foreign aid. 2. (on) that will be decided by: The size of the crowd is largely
dependent on the weather.

READING

Read the text and pick up the most important information about
the skills and qualities, which a good reporter needs for his/her work.
Think and give titles to each of the three parts of the text.

1. When you think of a journalist, what comes to your mind?

The image of someone nobly and fearlessly revealing truths? A
dedicated professional prepared to work long hours for little money to
bring the news to their audience? Alternatively, someone determined fo
misquote and cause mischief?

The Concise Oxford Dictionary describes a journalist as “one whose
business is to edit or write for a public journal”.

Are journalists crusading, incorruptible professionals supported by a
fearless editor, determined fo expose hypocrisy and corruption? Do they
place the interests of those who require information above those who
seek to conceal 1it? Alternatively, are they people without scruples or
regards for their subjects who will print anything to gain more readers or
viewers, or further their own career? Alternatively, do they recognize their
responsibility to see and hear as much as possible and pass on an
accurate, unbiased picture to their readers, views and listeners, to allow
them to have an informed impression?

Do you have a preconceived view?

There are certainly stereotypes, such as the powerful, ambitious
editor, the cantankerous, convincing news editor, the seedy, shifty reporter
and the chaos of a newsroom. Many journalists fulfill many of these
expectations, but there is no classic profile, which all the journalists
conform to. They are all different.

2. The journalists’ primary objective is to educate, entertain and
inform.

It 1s difficult to imagine more rewarding way of life than journalism.
It is fairly safe to say that the journalist who is most likely to get to the top
is he who is a good, all-round person and at the same time has made
himself/herself something of an expert in one or two special directions.
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He/she must know a little about a lot, and a lot about a little. He/she should
have not only an ordinary education, but also an extraordinary broad one.
On top of this, he/she should have a pleasant personality, be sincere,
enthusiastic, have a sense of humour, and be dependable, sensitive,
idealistic, dedicated, open-minded and responsible. Ask anyone in business
what it takes to make a newspaperman you are likely to get the whole
catalogue of human virfues in answer.

A journalist is a person who practices gathering and dissemination of
information about current events, trends, issues and people.

The term “journalist” also includes various types of editors and
visual journalists, such as photographers, graphic artists, and page
designers.

To be a good journalist you must have a great deal of curiosity. You
must like people and be interested in what they do; you must be able to get
on easy and friendly terms with men and women of all sorts, however
much they may differ from each other or from you. Journalism is no place
for the shy person who finds it difficult to talk to strangers.

So far, a journalist is reasonably well-educated, decently turned out
and more than just comfortable in English.

What other tools does he need for his trade? He, or she, needs a
quick, inquiring mind, one that is interested in what is going on not only in
his/her own locality or even his/her own country but in what is going on in
the world at large; an innate interest in mankind and what mankind is up
to. The phrase that sums this up is well rounded.

3. Editors and other experts have cited many qualities that make a
good journalist. Some say curiosity, a “nose for news”. Others say integrity
and courage, or vitality, or diligence. Still others say an ability to write
with style and a disciplined mind to understand and relate the complex
issues of modern times.

What qualities do newspaper editors look for?

One of the editors sums up what he considers the minimum
requirements for a journalist a thorough education, sound training, and
discipline; familiarity with basic skills of a journalist; a deep respect for
one’s personal and professional integrity.

To convince an editor you are worth appointing you will need to be
able to demonstrate the following:

— an interest in current affairs at all levels;
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— lively interest in people, places and events;

— an ability to write in a style which is easy to understand;

— good spelling, grammar and punctuation;

— an appreciation of the part a local newspaper plays in the
community;

— a willingness to accept irregular hours;

— an ability to work under pressure to meet deadlines;

— determination and persistence.

If you think you can measure up to these standards try to take up
journalism as a career.

AFTER READING

Task 1. Explain in English how you understand the following
expressions.

a) a dedicated professional;

b) a rewarding way of life;

c¢) to have an ordinary/extraordinary education;

d) gathering and dissemination of information about current events;

e) “anose for news”;

f) an all-round person.

Task 2. Develop the following statements using the information
from the text.

a) a journalist is a person who practices journalism;

b) to know a little about a lot, and a lot about a little;

¢) a journalist needs an inquiring mind;

d) editors and experts have cited many qualities that make a good
journalist.

Task 3. Imagine that you are a newspaper editor. Name the
qualities of a journalist which the editor would like to find in an
applicant for a job. You may make a list of the most important
qualities from your point of view to share your ideas with your group-
mates. Whose list is longer?

Task 4. Work in pairs. Sum up what the text says about the
personality of a journalist. Do you share the opinion of the author?
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Text 4
THE PERSONALITY OF A JOURNALIST
VOCABULARY

disregard lack of proper attention to or respect for someone,
something; neglect; not to notice; miss

to overlook  the feeling or ideas that are suggested by a word,
rather than the actual

connotation  meaning of the word

to negate to cause to have no effect

accolade strong praise or approval

edge the part or place where something ends or begins
lucid well expressed and easy to understand; clear
concise short and clear; expressing a lot in a few words
relevant directly connected with the subject

to acquire to gain or come to possess esp. by one’s own work,

skill, action

READING

Read the text; pick up the most important information about the
personality of a journalist. Try to remember the information from the
text for further discussions in class. Think of your own ideas about the
personality of a reporter, which you can add.

So let us start by taking a close look at just what a reporter is. He is
not a messenger waiting to be sent somewhere. He should not be treated as
such and he should certainly not regard himself as such. Far too many
editors treat their reporters as messengers and far too many reporters seem
to regard themselves as little more than fetch and carry men. All over the
world you will find reporters sitting around newsroom like porters in hotel
lobbies waiting to be told to go and bring somebody elses’ luggage in.

It has to be said that mostly reporters, who after all, are only people
on a newspaper the public ever meets into contact with, are not too highly
regarded by the public. Some of this disregard is because the press itself is
often not respected, but quite often reporters are not well thought of
because they do not present themselves in a professional manner. A lot of
the remedy is in the reporters’ own hands.
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When a reporter went to interview the minister of labour in an East
African country about the growing unemployment problem, the short-
tempered minister asked him: “Just because you are writing about the
unemployed, do you have to dress like them?”” With open-necked shirt that
had not been to the laundry for a week, a jacket with two buttons missing,
trousers which had never been pressed since they left shop, and shoes
which had never seen polish, it was a fair question.

If reporters present themselves looking scruffy, they must not
complain — though they frequently do — if they are treated scruffily by
people in authority and with little respect by anybody else.

Reporters are one type of journalists. They create reports as a
profession for broadcast or publication in mass media such as newspapers,
television, radio, magazines, documentary films, and the Internet.
Reporters find the sources for their work, their reports can be either spoken
or written, and they are generally expected to report in the most objective
and unbiased way to serve the public good.

In the early 19th century, a journalist simply meant someone who
wrote for journals, such as Charles Dickens in his early career. In the past
century it has come to mean a writer for newspapers and magazines as
well.

Many people consider ‘“a journalist” interchangeable with “a
reporter”, a person who gathers information and creates a written report, or
story. However, this overlooks many types of journalists, including
columnists, leader writers, photographers, editorial designers, and sub-
editors (British) or copy editors (American). The only major distinction is
that designers, writers and art directors who work exclusively on
advertising material — that is, material in which the content is shaped by the
person buying the ad, rather than the publication — are not regardless of
medium, the term “journalist” carries @ connotation or expectation of
professionalism in reporting, with consideration for truth and ethics
although in some areas, such as the down-market, scandal-led tabloids, the
standards are deliberately negated.

Education is clearly important but that does not mean that the better
educated he/she is the better a reporter will be. In the USA and Great
Britain reporters clearly need a sound of schooling, but there is a lot more
to education than going to school and certainly a lot more to being well
educated than having a degree. There is a nasty tendency all over the
world, and more particularly in poorer countries, to see a degree as some
sort of special accolade putting the holder above others.
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Anyone who has been to a British university has been privileged but
let them not think a degree is a guarantee of quality over those who have
not got one. Any young man or woman coming out of secondary school
with a good scholastic record has basic education enough to make a
journalist. They will need a good many other qualities, the first of which is
the realization that in the wider sense their education for life has just
begun, but so far as the schoolroom is concerned they need go no further.
Clearly, this does not mean that those who have gone to a British
University have been wasting their time but at the very best university
graduates entering journalism should only consider they have perhaps a
competitive edge on those who have not been to university.

What skills do journalists need?

Let’s start at the beginning: you need to be able to write. Not school
essays, not poems, not diary entries — but news stories and feature articles.
You will need to learn how to put your reader’s needs first and structure
stories for publication. You will have to write to deadline and to a specified
length, and be able to edit stories for style and length. You must be able to
write, not necessarily at the standard of great writers, but in a simple
and lucid fashion and, above all, quickly, and in short sentences which
convey concisely what is meant.

Good spelling is primarily a matter of remembering. No reporter is
going to get very far in his career if he is bad at spelling for if he cannot
spell he almost certainly does not know the meaning of many of the words
he cannot spell. If the reporter writes straightforward, simple sentences
which on the whole are shorter rather than longer he will have much less
trouble with punctuation. Punctuation is supposed to make reading easier
but if the writing is already easy to read there will be less need for
punctuation.

You will need to know how to research stories. Journalism is about
reporting on what is happening now or will happen in future. By the time a
story gets into print, it is old news. Academics rate the printed word highly,
but as a journalist your best research tools will probably be the telephone
and the web insofar as that helps you find people to interview. You will
also need to be able to generate story ideas. You will need to learn what
interests your audience and how to find new stories they want to read
before they even realize they want to read them. To write and research
stories easily, you will need to understand your subject. If you are a
specialist writing about a particular subject, you will need to know the
lingo and be able to use it correctly and you will need to be able to provide
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context to your story by filling in relevant background. Newspaper
journalism is often seen as glamorous and exciting but, as with any
occupation, success comes only after much hard work and routine activity.
However, each day in newspapers is different and the training you receive
will give you the flexibility to cover a wide range of news stories and
features.

The skills you require mostly depend on the kind of journalism you
want to do. If pressed, most journalists will tell you that the most important
skills are persistence, imagination, self-discipline and huge self-
confidence. More specifically, journalism covers a range of tasks. In print,
these will include reporting, feature writing, sub-editing, photography,
layout, illustration, graphics, and a host of specialist jobs from drawing
cartoons and compiling crosswords to researching background and
commissioning artwork. The NUJ (the National Union of Journalists) also
includes authors, translators, book production staff and workers in press
and public relations among its members. You may benefit from
conventional skills such as shorthand, an understanding of the principles of
linguistic or visual presentation, experience of research, and familiarity
with office software.

In broadcasting, you could find yourself writing scripts, reporting,
presenting, producing or even editing audio and video. With the growth of
digital media, broadcast journalism is changing radically and radio and TV
journalists may have to acquire a completely new range of technical skills
to go along with the conventional skills listed above. The rapidly
expanding field of on-line journalism presents even more challenges. An
increasing number of journalists have to adopt a 'portfolio’ approach to
their careers. Even those who are not freelances find that they may be
required to work on magazines, web sites and multimedia presentations
within the same company.

Newspaper journalism draws on all the knowledge and skills you
have acquired and can give you a tremendous sense of achievement. If you
have got what it takes, journalism could be the career for you!

AFTER READING

Task 1. Mark the statements as True or False.

1. In the 19th century, a journalist meant someone who wrote for
journals.

2. There is a slight difference between a journalist and a reporter.
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3. To make a good career in journalism one needs academic
education.

4. The skills a journalist needs depends on the kind of journalism
he/she wants to do.

5. With the growth of digital media, broadcast journalism 1s changing
radically.

Task 2. There are many different set expressions in the text,
which might be useful for describing the personality of a journalist.
Explain in English how you understand the following.

a) to be going to get very far in one’s career;

b) to give one flexibility to cover a wide range of news stories and
features;

c) to draw on all the knowledge and skills one has acquired;

d) to need a sound of schooling;

e) to have a competitive edge on smb;

f) to benefit from conventional skills.

Task 3. Answer the following questions using the information
from the text.

1. Why are often reporters not too highly regarded by the public?
Can you give examples from the text or from your own experience?
2. What does the term “journalist” include according to the text? 3. Do you
know the difference between a journalist and a reporter? 4. Is education
important for a British journalist? 5. What skills should a journalist have?
Dwell on the most important skills

Task 4. Develop the following thoughts with the statements from
the text.

1. Quite often reporters are not well thought of because they do not
present themselves in a professional manner. 2. Reporters are one type of
journalists. 3. Many people consider “a journalist” interchangeable with “a
reporter”. 4. Education is clearly important for a British journalist.
5. A journalist needs many professional skills to apply in his work.

Task 5. Do you remember the text in details? What is necessary
to be a good journalist according to the text? Work in pairs. Try to fill
in the chat using the information you remember from the text.

SKILLS QUALITIES

46



Translation

There are two small extracts. Choose and translate in writing one
of the extracts.

1. Every entrant to journalism needs a high standard of English,
written and spoken. Whether anybody likes it or not, and plenty of people
do not like it, English is now the international language and no journalist is
going very far without it. If there is any would- be-journalist who thinks
that by requiring a good quality English he is in some way demeaning his
own nation and even making some sort of acknowledgement to what may
have been his country’s old colonial master, then he should get that right
out of his head at once. In fact, the principal reason why English 1s now
virtually an international language is as much to do with the United States
and their world influence as it has to do with Britain.

2. Paparazzi is a plural term for photographers who take candid
photographs of celebrities, usually by relentlessly shadowing them in
public and private activities. The term paparazzi is often used in a
derogatory manner. Originally, it referred to Italian celebrity photographers
who learned that a picture of a movie star throwing a punch was more
valuable than pictures of stars smiling (celebrity tantrums are a common
entertainment story in the mass media). It is this antagonistic interaction
that is the true hallmark of a paparazzo (paparazzo is the singular form).
However, the term is often used erroneously for photographers who merely
take pictures of people of note. Use of the term derives from “Paparazzo”,
the name of a news photographer character in Federico Fellini’s film La
Dolce Vita. Paparazzo means “sparrow” in Italian.

READING AND SPEAKING PRACTICE
Task 1. Read the text below about the work of a journalist and
ask all kinds of questions on the text. Write them down.

Task 2. Write a list of words and expressions you would
memorize and use in the further discussions in class about the
profession of a journalist.

Journalists want newsworthy stories, which engage the reader and
make them want to read more. A good story inevitably has an element of
controversy, conflict, news, which someone does not want, published or
negative comment — or a combination of all four.
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Journalists are looking for information, either as the hook for a story
or to fresh out a story. Information — and gossip are their lifeblood. They
want facts and statistics to reinforce claims and statements, and these can
often be used as the main book for a story.

They want opinion, passion, views and personality in the people they
interview.

They want straightforward answers to their questions, and if they get
those, they are willing to listen to your messages about your product. They
want people who are prepared and know what they want to say. In
addition, they want good contacts who they can call at any time and rely on
for a good quote.

They like people who listen to experienced PR and marketing
professionals with experience of the media. They usually want to present a
balanced picture according to the Journalist’s Code of Practice, which
means getting at least two points of view for every story. However, most of
all, journalists are looking for a unique news story or angle.

Task 3. Sum up the information from the text above and other
texts, which you have studied in Unit 2 and write an essay on one of
the following topics.

1. Many things make a good journalist.

2. One who has no interest in people will never make a good
journalist.

3. The image of a journalist.

4. “Knowledge is proud that he has learned so much. Wisdom is
humble that he knows no more”. (W. Cowper)
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UNIT 3
TRAINING FOR JOURNALISM

Text 1
EDUCATION FOR JOURNALISM

VOCABULARY
to appeal to be attracted by smth., to like smth.
auspices help, support, favour

apprenticeship form an agreement to stay with newspaper
for 3 years which is signed by a would-be

journalist
competitive based on or decided by competition
an embryo course  the course for the beginners
proficiency tests tests for revealing skills
a trainee a person who is undergoing some training
trial period a period of six month during which the editor

can assess the work of a would be journalist
vocational training  the process of training or being trained for a
job

READING

Read the text and choose the most important information about
journalist training.

One reason why journalism used to appeal so much to young people
as a career was that it did not seem to need long and boring periods of
study. After all, what more does a reporter need than a nose for news, a
notebook and pencil, and ambition? Many famous journalists of today did
start in exactly that way. They talked themselves on to some small-town
newspaper, and then learnt how to do the job as they went along. Many
senior journalists look back on those days with nostalgia. They sympathize
with youngsters who want to get away from their books and make a
reputation in the outside world.

However, today it is not so simple. An increasing number of people
(about 80 %) entering the profession have a degree. It is not important
what degree you have. While journalism and media studies degrees are
increasingly common, most employers will be equally happy with a degree
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in English, History, Geography or any of the humanities, social sciences,
languages or arts.

Even some science degrees may equip you for a career in journalism.
Much more important than your degree subject, however, is experience and
evidence of a commitment to journalism. It is always good advice to get
involved in college or community publications or broadcast organizations
if you can.

Would-be journalists need a higher standard of school qualifications
before they can get a job in the first place. Then they must agree to follow
a course of training laid down by the National Council for the Training of
Journalists, and they must pass their examinations before they can be sure
of holding onto their jobs.

The NCTJ operates in Britain, but there are similar bodies being
established 1n most countries. In those countries, such as the United States,
where a high proportion of youngsters go on from school to college, there
are university courses in journalism and the best jobs go to graduates.
Though there is only one embryo course in journalism in a British
university (at Cardiff), more graduates are entering the profession and as
training schemes become more formalized, the chances in journalism for a
boy or girl who dislikes school and cannot study or pass exams are very
slight.

Training for journalism in Britain is organized by the National
Council for the Training of Journalists which was set up in 1952 as a result
of the recommendations of the Royal Commission on the Press (1949). The
Council has representatives from newspaper and journalist organizations
and four educational representatives, one nominated by the Department of
Education and Science.

The aims and purposes of the Council include the establishment of
standards of qualification for entry into journalism, and the formulation
and administration of schemes for the training and education of journalists,
including press photographers.

In 1956 an International Centre for Advanced Training in Journalism
was set up in Strasbourg under the auspices of UNESCO, and the Director
of the British NCTJ is one of the five-member international executive
committee of that Centre.

The training schemes run by the Council became compulsory for
new entrants to journalism from 1961, when about 500 trainees were
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registering each year. To regulate the training courses around the country,
the Council has 15 Regional Committees based in various towns. These
committees supervise the operation of the training schemes in their areas,
keep in touch with the local education authorities in arranging courses,
advise local editors on methods of vocational training, and provide the
experienced journalists to conduct proficiency tests.

There are basically two ways of entering the training schemes
organized by the NCTJ: either by getting a job on a newspaper and then
applying to enter the training scheme which combines practical journalism
with part-time study, or by taking the one-year full-time course organized
by the NCTJ.

Britain, which has the most competitive and biggest press (in terms
of circulations and numbers of people reading newspapers), has no
university courses in journalism. It is only in the last few years that any
training has been given to newcomers in the profession, and this is “in-
service” training, as it is called. When a young man or young woman joins
a newspaper, nowadays in most cases he or she undergoes a six-month trial
period during which the editor can assess whether or not they are likely to
make a worthwhile journalist.

If at the end of these 6 months the editor thinks they are promising
then they are asked to sign apprenticeship forms to remain with that
newspaper for 3 years. During this time, they are junior reporters, doing
small jobs and working up to the more important events. However, one
afternoon a week they are released to attend lectures in different forms of
newspaper production, and twice a week they are expected to attend night
school to undertake further studies.

The subjects studied during this three-year apprenticeship are law for
journalists, central and local government, current affairs, English language
and literature (if a high school standard was reached at secondary school in
these two subjects they are not compulsory), shorthand and typing.

At the end of each year, examinations are held, and candidates must
pass before going on with the next stage of training.

It is remarkable that Britain, which has had a highly organized Press
for many generations, has only recently begun to start training those people
who join it. Before this scheme was started, juniors had to pick up what
they could the best way they could in the office, often starting as
messengers, “copy-boys” (messengers who carry the reporter’s copy to the
printers) or even tea-boys.
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There are people at the top of every big British newspaper who
began in this way. Therefore, you see why humility is one of the basic
qualities for the would-be journalist. The editor of The Times of London,
thought by many people to be one of the best newspapers in the world and
certainly a very influential one, began his career on newspapers as
telephone operator. He worked his way to the top of his profession.

Therefore, you see that is it not only possible, but also sometimes
preferable, that the entrant to journalism has to do it “the hard way”.
Anyway, who thinks journalism offers a quick and easy passage to the top
had better think again.

Notes

a nose for a news — yMeHue OLICHUTb HOBOCTh; UyBCTBO HOBOCTHU

as they went along — B ipo1iecce padOThI

the National Council for the Training of Journalists (NCTJ) —
HanmoHanbHbIN COBET 110 ITOATOTOBKE KYPHAIIUCTOB

the Royal Commission on the Press (a body of persons intrusted by
British sovereign with duties and powers of holding an inquiry about the,
press and issuing a report) — KoponeBckass KOMUCCUS TI0 JIeJlaM Te4yaTH
HA3HAYaeTCsl MOHApPXOM [0 PEKOMEHJAIMU TPAaBUTEIbCTBA W3 YMCIIA
HanOoJiee aBTOPUTETHBIX JIMIl JJIi W3Y4YEHHUsS KaKoro-imu0o Bompoca u
MPEACTABICHUS PEKOMEHIAIINN TPaBUTEIBCTBY

Department of Education and Science — MUHHCTEPCTBO
oOpa3oBaHus ¥ HAYKU

under the auspices — oj 3rUI0N

five-member international executive committee — MEXITyHaPOIHbBIN
WCIIOJTHUTENIbHBI KOMHUTET, COCTOSIIIINMI U3 TISATH YWICHOB

local education authorities — MecTHbIE OpraHbl HApOJAHOTO 0Opa3oBa-
HUS

vocational training — npodeccuoHaabHOE 00yUeHHE

proficiency tests — 3K3aMeHbI IO TPO(PECCUOHATILHON IMOITOTOBKE

part-time study — o0ydeHue 6€3 OTphIBa OT IPOU3BOJICTBA

one-year full-time course — OAHOTOIMYHBIE KYpChl C OTPBIBOM OT
IPOU3BOJICTBA
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AFTER READING

Task 1. Give Russian equivalents for the following word-
combinations.

Long and boring periods of study; journalism appeals to young
people; a nose for news; a small-town newspaper; to look back on the
days; to make a reputation in the outside world; would-be journalists; a
higher standard of school qualification; to get a job in the first place; to
follow a course of training; to lay down a course of training; to hold onto
one’s job; the chances are very slight; an educational representative; five-
member international executive committee; the training and education of
journalist; under the auspices; to keep in touch with; to arrange course;
vocational training; experienced journalists; conduct proficiency tests; to
enter the training scheme; part-time study; one-year full-time course.

Task 2. Match the phrases with their definitions.

1) an experienced a) a person who represents some local
journalist organization
2) a local editor b) a person who is higher in rank or authority

3) a foreign correspondent c) a person who takes pictures for a
newspaper (a magazine, etc.)

4) a senior journalist d) a person who has gained great experience
working as a journalist

5) a local authority e) one who edits a local newspaper

6) an educational f) one who regularly contributes news or

representative articles to a newspaper from a foreign
country

7) a press photographer g) one who holds a university degree

8) a graduate h) a person who is elected or appointed to

represent educational organization

Task 3. Explain in English how you understand the following
sentences.

1. A reporter needs a nose for news, a notebook and a pencil, and
ambition. 2. Today would-be journalists need a higher standard of
qualification. 3. The Council is to establish standards of qualification for
entry into journalism. 4. A period of time during which the editor can
assess the qualifications of the would-be journalist. 5. Would-be journalists
combine their work with their studies.
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Task 4. Work in pairs. Answer the questions in list (a) by
choosing the right answer from list (b).

a)
1. What is a copy-boy?

2. What is a newcomer?

3. What is an old-timer?

4. What is an editor?

5. What is a promising
journalist?
6. What is a senior journalist?

7. What is a junior journalist

8. What is a worthwhile
journalist?
9. What is “in-service”
training?
10. What is an apprenticeship?
11. What is a six-month trial
period?
12. What is a compulsory
subject?

b)
1. A person higher in rank and
authority.
2. A period of time during which the
editor can assess the qualifications of
the wouldbe journalist.
3. A person who carries copy from
desk and does numerous similar jobs
in the newsroom.
4. A three-year period during which a
newcomer does small jobs and works
to the more important events.
5. A person who gives hope of success
or good results in journalism.
6. One who i1s considered to be a good
journalist.
7. A person who has for many years
lived in a place or has been associated
with some club or occupation.
8. A period when practical journalism
1s combined with part-time study.
9. A person who has recently arrived
in a place.
10. One must be done.
11. A person who is lower in rank than
another.
12. A person who prepares another
person’s writing for publications or who
1s in charge of part of a newspaper.

Task 5. Answer the following questions.

1. Why did journalism appeal to young people as a career some time
ago? 2. Why did they think that it was enough to have a nose for news, a
notebook and pencil, and ambition? 3. How did many famous journalists of
today start? 4. Why do senior journalists look back on those days with
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nostalgia? 5. Why do they sympathize with youngsters? 6. Is the situation
in the field of journalism the same today? 7. What do would-be journalists
need before they can get a job? What must they do to hold onto their jobs?
8. What organization supervises the training of journalists in Great Britain?
9. How is the training for journalism organized in the USA and in other
countries? 10. When was the NCTJ set up? On whose recommendations
was it set up? 11. When did the Royal Commission on the Press take
place? 12. What organizations are represented at the NCTJ? 13. What are
the aims and purposes of the Council? 14. When was the International
Council for Advanced Training in Journalism set up? 15. How many
members are there in the international executive committee? 16. When did
the training schemes run by the Council become compulsory for new
entrants to journalism? 17. How many trainees register each year as
entrants to journalism? 18. How are the training courses regulated around
the country? 19. What is the job of the Regional Committees? 20. Who
supervises vocational training? 21. Who conducts proficiency tests?

22. What are the two ways of entering the training schemes organized by
the NCTJ?

TRANSLATION
Translate in writing the following extract.

J-SCHOOL: JOURNALISM EDUCATION AND TRAINING
School: Journalism Education & Training is a vocational journalism
college (a j- school) in Brisbane, the capital city of Queensland, Australia

School was founded in 2001 by veteran journalism educator
Professor John Henningham to provide an alternative approach to
preparing students for careers as journalists. The college emphasizes
continuous professional practice (students file stories for assessment every
day), news media internships, and excursions to news hotspots such as city
hall, parliament and law courts.

Students are prepared for a nationally accredited Diploma of
Journalism qualification through one year’s full-time study, with both
postgraduate and undergraduate students into the program. As well as
teaching basic reporting and news writing, the course includes ethics and
law in journalism, research methods, feature writing, editing, and
introductory photojournalism, broadcast journalism and multimedia
journalism.

55



The Diploma of Journalism also includes compulsory study of
history, literature, politics and philosophy as part of school’s attempt to
develop well-rounded journalists with a broad education.

School founder John Henningham was the first Australian to be
appointed a full professor of journalism at an Australian university and the
first to achieve a PhD in the field of journalism. He says he aims to make
school one of Australia’s leading journalism schools, and points to the high
placement rate of his graduates into jobs as journalists as evidence of
industry satisfaction with the school hands-on approach. In 2005 a school
graduate was named ‘“Most Outstanding Journalism Student” in the

Quunsland Media Awards.
(From Wikipedia, the free encyclopedia)

Text 2
TRAINING COURSES

READING

Read the text about the courses offered by NCTJ and think
which of them you would like to take.

SHORT COURSES

Short courses Introductions

Short courses 2006-2007

To ensure your continuing professional development

The NCTJ runs a select number of practical, hands-on training
courses covering the fundamentals of journalism and public relations.

Courses run on scheduled dates throughout the year and offer
excellent value for money. Course tutors are all experienced journalists and
experts in their field.

Places can be booked by returning the downloadable booking form
with payment, by fax for credit card bookings.

All courses take place in central London (unless specified) and fees
include all refreshments, lunch and course handouts.

In-house courses are a popular alternative to our scheduled dates and
can be tailor-made to your specific requirements. If you have a specialized
training requirement, which is not incorporated in this programme, tell us
and we can arrange it — all you need is a minimum of three participants and
a suitable training room.
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» Courses available:

» Interviewing skills

» Media Law

» Sharpening your English

» Essentials of subbing

» Beginners in PR

» Sharpening your press releases

» News and feature writing

» Layout and design

» Editing and proof reading

» Successful Freelancing

» Sports journalism

» Handling the media

» Presentation skills

» Secrets of the voice

» Media on the big stage

DISTANCE LEARNING

AN INTRODUCTION TO NCTJ DISTANCE LEARNING
COURSES

The NCTJ offers seven distance learning courses; three main ones
and four shorter ones.

Main courses

Foundation Course in News Reporting (NRDL) - for those wanting
to gain their NCTJ qualification

Writing for the Periodical Press (PJDL) (magazine)

Basics of Sub-editing (SEDL)

Shorter courses

Media Law — a certificated course to give a sound understanding of
media law.

Introduction to Newspaper Law — non-certificated, to give a basic
understanding of newspaper law.

Introduction to Local Government — non-certificated, to give a basic
understanding of the workings of local government.
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PJDL and SEDL — we recommend these courses be completed
between three to twelve months depending on the course chosen and your
commitment. They must be completed within two years of purchase.

To enable customers to obtain the best from all our courses it is a
pre-requisite for them to have a good level of written English, including
punctuation and grammar (e.g. GCSE English Language), and general
education.

You should complete the self-test before purchasing any of the
courses.

Should you choose either PJDL or SEDL, you must complete the
self-test before you order and start the course. It will give you an indication
of how difficult or easy you will find the material and is simply a way of
helping you decide if the course is suitable for you. Further course
information, sample modules, self-test, answers and an interpretation of
your score will be sent on request or available on this website.

All course materials are supplied in CD format and email access is
necessary. They are also available in printed version if preferred.

Those who successfully complete the Writing for the Periodical Press
and Sub-editing course will be awarded a certificate at one of three levels;
“Pass™, “Merit”, or “Distinction”.

As the News Reporting course is self-assessed we are unable to
award a certificate.

However, completion of the course equips students to go on to tackle
the preliminary exams with confidence.

Certification is available for any preliminary examinations passed
should you choose to sit them after completing the NRDL course.
However, do bear in mind that these exams are based on the syllabus
delivered on our full-time courses at our accredited centres and therefore
additional study through the textbooks provided with the course materials
1S necessary.

Orders can be placed directly through the e-Store or by downloading
the booking form and sending to the NCTJ with payment.

* If you are interested to get more information about the courses please address

nujtraining.orvg.uk
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AFTER READING
Task 1. Match the words with the definitions.

1) commitment

2) sample
3) access

4) to tackle
5) to dispatch
6) to enable

7) refreshment
8) to incorporate
9) fee

10) schedule

a) a small amount of a product that allows one to find
out what it is like

b) means of entering, way in, entrance

c) a responsibility or promise to follow certain course
of action

d) a planned list of things to be done

e) a sum of money paid for professional services

f) to include, to make a part of a group or of smth
larger

g) to take action in order to deal with

h) food or drink served as a light meal

1) to send to a place

) give the power, right to do smth

Task 2. Look through the text and find the answers to the

questions.

1. What types of courses does the NCTJ offer? 2. Which courses are

available? 3. What do short courses ensure? 4. What are the main distance

courses? 5. What distance courses are offered by NCTJ?

Task 3. Write down the names of the courses mentioned in the

text.

1) short courses;
2) distance courses.

Text 3

TRAIN AS A JOURNALIST - SOME CAREERS ADVICE

READING

Read the text and do the exercises, which follow it.
Newspaper journalism is often seen as glamorous and exciting but, as
with any occupation, success comes only after much hard work and routine
activity. However, each day in newspapers is different and the training you
receive will give you the flexibility to cover a wide range of news stories

and features.
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Newspaper journalism draws on all the knowledge and skills you
have acquired and can give you a tremendous sense of achievement. If
you’ve got what it takes, journalism could be the career for you!

What qualities do newspaper editors look for?

To convince an editor you are worth appointing you will need to be
able to demonstrate the following: an interest in current affairs at all levels
a lively interest in people, places and events an ability to write in a style
which is easy to understand good spelling, grammar and punctuation an
appreciation of the part a local newspaper plays in the community a
willingness to accept irregular hours an ability to work under pressure to
meet deadlines determination and persistence.

Which way do you want to go?

Let’s keep it simple to start with. There are five main branches of
journalism: newspapers, magazines, TV, radio and online.

You can start a career in any one of them, and it’s not a necessity to
start on a small newspaper, niche magazine or tiny cable channel. You
could quite easily begin on a large regional daily, top consumer title or the
BBC.

Some of the journalists have learned their trade on the job, but many
will have some kind of formal training. Not everyone who has undergone
formal training is brilliant at their job, and by no means everyone who
picked things up as they went along a bad journalist.

What is a short cut training? What does it give people? It saves their
time by teaching them the basics of journalism quickly, accurately and
effectively. It means they don’t need to learn by trial and error. They can
get it right first time.

And the NCTJ is second-to-none in setting the standards for
journalism training.

Through its examinations and the courses, which carry its accreditation,
it equips would-be journalists to find their first job in the profession, and
helps working journalists to progress to the next rung up the ladder.

An NCTJ qualification equips you with the skills you need to be an
effective reporter. It gives you a solid grounding in shorthand, law and how
government works. With an NCTJ certificate on your CV, a prospective
employer knows you have grasped the basics.

Many successful journalists, in all branches of the trade, are thankful
for their NCTJ training. And many others, who didn’t have that advantage,
recognize it would have been a huge help if they did.
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How do you get into the newspaper industry?

Trainees come into the industry by a variety of routes. Some are
recruited directly by regional or local newspapers and carry out their basic
training under the terms of a training contract. This is known as direct
entry. Within this category are those who may have secured employment
with a newspaper company or a group of companies who run their own
training programme.

Route 1 — Direct Entry

If you have been recruited into the industry from school or
university, you will be as a direct entrant. Most companies will expect you
to enter into a two-year training contract during which time you will
receive basic training. The first six months of employment is likely to be a
probationary period during which you will be able to decide whether you
have got what it takes to become a successful journalist. Most companies
will register you with the NCTJ and provide you with a distance learning
foundation course to study.

After approximately six months you should ideally attend a block or
day release course at college, during which time you will sit the NCTJ’s
preliminary series of examinations. Trainees recruited by in-company
training schemes will undertake their off-the-job training at their company
training centres. Training will be directed to the achievement of
professional standards and to the attainment of a competence-based
qualification.

Trainee reporters and photographers are recruited directly by
regional or local newspapers and carry out their basic training under the
terms of a training contract. Also there are those who may have secured
employment with a newspaper group of companies who run their own
training scheme.

An alternative form of direct entry is the Modern Apprenticeship
programme. This scheme enables employees of participating companies to
undertake relevant training in Newspaper Journalism; Writing; News &
Features. Entry is open to anyone between the ages of 16 and 23 (graduates
included).

What qualifications do you need?

The entry requirement for reporters is a minimum of five GCSE
passes (grades A-C) or equivalent — one of these must be in English.
However, in recent years it has become rare for a trainee to come into the
industry at this level. Currently more than 60% of recruits are university
graduates and the others have achieved at least two A-levels or equivalent.
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Mature entrants

Each year the industry receives many career enquiries from mature
people. Some editors like to employ these people because of their
considerable local knowledge and their settled life style. Over the age of
30, training 1s a matter for arrangement by the editor.

Route 2 — pre-entry via a college/university courses

The majority of trainees are recruited into the industry after attending
full-time vocational training courses for both post A-level students and
graduates. Such courses are held at colleges and universities accredited by
the NCTJ. Some of these courses are for graduates only; others require five
GCSEs including English and two A-levels. This route is known as pre-
entry.

Suitable applicants are required to take a written test, and if
successful, will be invited to attend a selection interview at the college of
their choice.

Paying for a college course

A few local educational authorities may award grants to meet part of
the cost. Early enquiries should be made to local authorities, because
grants are extremely limited.

Before applying for a full-time course in newspaper journalism it is
essential that candidates establish the financial situation. Contact the
college direct for course fees etc.

Candidates who wish to pursue their application and who are unable
to obtain a grant should consider carefully what arrangements they will
have to make to cover the costs involved.

Tuition fees depend on the college to which a candidate is allocated.
In addition there are subsistence costs, travel, exam fees and textbooks to
be considered. Career Development Loans may also be available.

Bursary schemes

A Journalism Diversity Fund has been set up by those in the industry
who want to join together to support the training of journalists from
ethnically and socially diverse backgrounds.

It 1s aimed at people without the financial means to attend NCTJ
training courses.

Applicants will need to demonstrate a genuine commitment to
journalism and the potential to be successful.

Check out the website: http://www.journalismdiversityfund.com/ if
you think you might meet the criteria and want to find out more about the
application and selection process.
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What do you have to study?

Currently, training courses lead to a variety of qualifications. All
NCTJ courses cover those aspects of law, public affairs and newspaper
journalism necessary to enable a journalist to perform competently by the
end of the training period. As well as demonstrating competence in these
and other practical areas, trainees are expected to achieve 100 wpm
shorthand.

Training

If you have attended a full-time journalism course before obtaining
employment, you will probably enter into an 18-month training contract —
the first three months is likely to be a probationary period. As with direct
entrants, you will still be expected to prove your competence after a period
of employment, and obtain the NCTJ’s National Certificate.

What about photography?

Photo-journalism, as the term implies, is a journalism-based course
with photography as its foundation. Tutors will help you develop natural
news sense in tune with an ability to use a camera and ancillary equipment
to the best advantage; there is also a comprehensive reporter module.

The press photography course contains all the above elements
without the reporter’s module.

The qualities you need to be accepted on the NCTJ course and to be
a photojournalist/press photographer are energy; drive; commitment;
single-mindedness; personality and an enquiring mind which can look at
the obvious and see something different — or better — by way of a “news
line” and picture.

If you are successful in obtaining a place at Sheffield College or
Darlington College, you will undergo intensive practical and theoretical
training to prepare you for your career.

Suitable applicants are required to take a written test, and if
successful, will be invited to attend a selection interview.

Qualifications required for direct entry (Route 1 Sheffield College)
are four GCSEs (A-C) including English. To attend the courses (Route 2)
at Sheffield College an additional ‘A’ level is required or Darlington
College require a minimum of two ‘A’ levels.

In most companies, the NCTJ’s National Certificate in Press
Photography/Photojournalism will be available after a successful period of
employment.
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What about magazine?

Courses are run at various colleges.

The courses cover media law, ethics, government, shorthand to
80wpm, news & feature writing, production and design, subbing and
background to the magazine industry.

There is also a mandatory period of work experience on a magazine.
NCTJ preliminary examinations will be undertaken, together with the
assessment of a portfolio of work produced on course.

Suitable applicants are required to take a written test, and if
successful, will be invited to attend a selection interview at the college of
their choice.

AFTER READING

Task 1. Fill in the prepositions where necessary.

1. The NCTJ 1is second-to-none ... setting the standards
journalism training. 2. Apply directly ... the editor of a regional or local
newspaper ... employment as a trainee. 3. Trainee reporters and
photographers are recruited directly by regional or local newspapers and
carry on their basic training ... the terms of a training contract.
4. However, in recent years it has become rare ... a trainee to come ... the
industry. 5. Most companies will register you .... the National Council for
the Training of Journalists (NCTJ) and provide you ... a distance learning
foundation course to study. 6. Most colleges will only grant places if the
applicants have already been ... a brief work experience placement ... a
newspaper. 7. Before applying ... a full-time course ... newspaper
journalism it is essential that candidates establish the financial situation. 8.
It is aimed ... people ... the financial means to attend NCTJ training
courses.

Task 2. Fill in the word square to find the missing word.

1. The National Council for Training Journalists. 2. Profession of
writing for newspapers and magazines. 3. In a detailed way. 4. The ability
to make firm decisions and act in accordance with them. 5. The act of
coming in. 6. Special ability to do something well. 7. Quality, record of
experience that makes a person suitable for a particular job. 8. One who
got a university diploma.
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Task 3. Mark the statements as True (T) or False (F) using the
information from the text.

1. There are two main branches of journalism: newspapers and
magazines. ()

2. Those who undergone formal training are brilliant at their job. ()

3. It is not a necessity to start on a small newspaper.( )

4. Each year the industry receives many career inquiries from
graduates. ()

5. The majority of trainees are recruited into the industry after
graduation from a University. ()

6. A few local educational authorities may award grants to meet part
of the cost. ()

7. Currently, training courses lead to a variety of qualifications. ()

Task 4. Find the missing information in the text to complete the
sentences.

1. Newspaper journalism is often seen as glamorous and exciting
but ... .

2. To convince an editor you are worth appointing you will need to
demonstrate ... .

3. An NTJ qualification equips a trainee with ... .

4. The entry requirement for reporters ... .

5. The majority of trainees are recruited into the industry after ... .

6. The qualities you need to be accepted on the NCTJ course and to
be a photojournalist ... .

7. The magazine course covers ... .
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Task 5. Pick up the most important information from the text for
further discussion in class. (Dwell on the following points and use them
as your plan).

1. The qualities newspaper editors look for in applicants.

2. Direct entry into the newspaper industry.

3. Pre-entry via a college/university courses.

READING AND SPEAKING PRACTICE

Task 1. Read the following text and sum up what it has to say on
each of the points.

1. The author’s biography and career. 2. The opinion of the
professionals on journalist education in the early years of the 20" century.
3. The first day of the author in the editorial office of the World. 4. Give
examples of the author’s humour.

HOW DO I GET IN?

by an American journalist

By getting a degree from a liberal-arts college.

Perhaps that single sentence says everything of importance there is to
say about getting into journalism. But then there are a few other things that
should be said too.

For one thing, training for journalism is different in the latter years
of the twentieth century from what it was in the earlier years. I remember
my first day as a reporter on the World in New York. Although I had
previously worked a bit as a reporter in Springfield, I came to
metropolitan journalism and the famous World after my final year at the
School of Journalism at Colombia, plus a scholarship abroad. I was
pleased, afte all this, to be in the big time at last. I could stay at my first
modest assignment, simply shouting “Copy!” and a copy boy came over
to get my work of art and take it to the desk.

It was not long before one of those old-timers in a green eye-shade
got up from the desk and wandered my way. “Did you write this piece?”” he
asked me. When I confessed that I had, he pressed me further: “Didn’t you
go to that School of Journalism at Columbia?” When I again confessed, he
seemed mollified at such willingness to admin sin. In a friendly fashion, he
put an arm around my shoulder and said: “Now listen. The first thing you
want to do is forget everything they told you up there”.
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This old-timer reflected the most universal attitude of the time. Much
earlier Horace Greeley is reputed to have said: “Of all people I want least
to see in my office is a college graduate!” In addition, they say that Stanly
Walker, city editor of the New York Herald Tribune in the late twenties and
early thirties, once glared at a job-seeking college-graduate applicant, and
asked: “Have you ever been to a journalism school?”” When the applicant
stammered that regrettably, he had not, Mr. Walker said, or so the story
runs, “You’re hired!”

Finally, there was Captain Joe Patterson, co-founder of that first
successful tabloid, the New York Daily News. When in the mid-thirties the
Columbia School of Journalism changed from an undergraduate to a
graduate school, and in the process shortened its course from two years to
one, Patterson wrote an editorial that as I recall began in this way: “The
School of Journalism at Columbia has shortened its course from two years
to one. This is a step in the right direction. If now they will shorten the
course by one more year, they will have it right”.

Task 2. Write a small essay on one of the following topics.

1. Journalists learn how to do the job while working in a newspaper.

2. The training of journalists in Britain.

3. It is sometimes preferable that the entrant has to do it “the hard
way” to succeed in journalism.

4. Journalists are born not made.

5. Edison’s formula of success: “two percent inspiration and ninety-
eight percent perspiration”.

6. No man can have too much education to do journalism well.
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UNIT 4

CAREERS IN JOURNALISM
Text 1
THE REPORTER
VOCABULARY
angle CTOpPOHA, aCIIEKT BOIpOca
be attuned OBITH MTPUCITOCOOJIEHHBIM
breed neyarb
channel KaHaj
compile KOMITWJINPOBATh, COOUpATH
deadline IpeaesbHbI KOHEUHBII CPOK
edit MOHTHUPOBATh; PEIaKTUPOBATH
general assignment penopTep MUPOKOTo TPOPuILs
reporter
hold a news IIPOBOAUTH MPECC-KOHGEPEHITHIO
conference
insert BCTABUTH
leg man penoptép, coduparomuii ”HPOPMaIHIO, HO
caMm, Kak mpaBuiio, e€ He 00padaThIBAIOIINNA

live TIEPEAAONINICS HETTOCPEACTBEHHO B 3Up;

master videotape
narration
news maker

package
rewrite man

self-contained
sound bite
standup

synchronize
timeliness
visual

IPSMOM

KOHTPOJIbHAs BUIC03AMKICH
IIOBECTBOBAHME

YeJI0BEK, 0 KOTOPOM CTOUT IMHCATh; U3BECTHAS
JAYHOCTH

roToBas Mporpamma

COTPYJIHUK peJaKiuu, 00padaThIBarOIIUNA
Marepuall pernoprepa

3aKOHUYCHHBIN

[[MTaTa, perinKa

BBICTYIUICHHE B IIPSIMOI Tiepeiayde (He B
3alMCH Ha MJICHKY)

COBMeIIaTh (h)OHOTPAMMY C U300paKEHHEM
CBOEBPEMEHHOCTh

3pPUTEIBHBIN
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BEFORE READNG

Answer the questions.

1. What do you know about the work of a reporter?
2. What are the duties of a reporter?

READING

Read the following text for general information.

The general assignment reporter is the backbone of any newspaper’s
staff. The requirements for a general reporter are higher today than ever
were before. He or she has to be a college graduate and has a wide
knowledge of the world and affairs. The breed that is disappearing now is
the leg man, the person who races to the scene of the crime and phones in
notes to a rewrite man. These days most papers insist on reporters who can
write their own stories, even if can write man has to fix them up later.

Television news reporters work with three channels of information:
words, pictures, and sound. They have to be attuned to the strength and
limitations of each, and know how to make words, pictures, and sounds
work together to tell a story.

In its simplest form the TV story shows the reporter standing at the
scene and telling the audience what has happened. This reporter
monologue is called a standup. Next some videotaped scenes that illustrate
what the reporter is talking about, synchronized with the reporter’s
narration, are added. Then the reporter appears again at the end to wrap up
and conclude — another standup.

If you interview a news maker at the scene and edit some of those
remarks into the story — these are called sound bites — you’ve added still
more information to this report.

It is the judicious mixture of showing the reporter, showing scenes
that illustrate what the reporter is talking about, and inserting sound bites
to explain what happened that makes a visual story successful.

Compile and edit these elements into one master videotape and you
have what is called a package, a self-contained story on videotape or disk
with its own beginning, middle, and end.

Reporters frequently work close to program deadlines. Some reports
will be done live from the scene or source. That means reporters must be
selective about the informational value and timeliness of the visual
material and conscientious about developing the latest angels to the story.
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For example, the governor holds a morning news conference and
gives out some important information. The reporter can continue to pursue
other angles and reactions to that information throughout the day.
Research-check the governor’s facts, previous position, political or self-
interest. Get reaction — how this will go over with voters, politicians,
experts. Then put the story together.

AFTER READING
Task 1. Match the words, which are close in their meaning and
oppose in their meaning.

a) triumphant 1) judicious a) irrelevant

b) substantial 2) successful b) promiscuous
c) thorough 3) selective c¢) unfavourable
d) thoughtful 4) conscientious d) reckless

e) discriminating 5) important ¢) inexact

Task 2. Find the English equivalents in the text.

Kanainb! nHpopMannm; nosiBASTECA B KOHIIE; OpaTh HHTEPBBIO; 100a-
BUTb; WILTIOCTPUPOBATH; YCIEUIHBIN; MH()OPMALMOHHAS LIEHHOCTh; MPOBO-
JUTh MIpecc-KOH(pepeH1ri0; 00HApOA0BATh BAXKHYI0 HH(OPMALHUIO.

Task 3. Give definitions to the following words.
1) news maker;

2) master videotape;

3) package;

4) self-contained;

5) standup.

Task 4. Find in the text the words, which describe or mean the
following.

1) a very short part of a speech or statement, especially one made by
a politician, that is broadcast on television or the radio;

2) a date or time by which you have to do or complete smth.;

3) seen or heard on television or the radio at the same time as it is
happening;

4) a particular television station and all the programs broadcast by it;

5) relating to seeing.
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DISCUSSION

Task 1. Answer the questions.

1. What is a general assignment reporter? 2. What are the
requirements for a general assignment reporter? 3. What are the leg man
and the rewrite man? 4. How many channels do television news reporters
work with? 5. What does the TV story show in its simplest form? 6. How
can a reporter add more information to this report? 7. What makes a visual
story successful? 8. In what way can a package be made? 9. Why should
reporters be selective and conscientious?

Task 2. How do you understand the following statements?

1. They have to be attuned to the strengths and limitations of each,
and know how to make words, pictures, and sounds work together to tell a
story.

2. ... reporters must be selective about the informational value and
timeliness of the visual material and conscientious about developing the
latest angles to the story.

Text 2

THE NEWS EDITOR
VOCABULARY
to blow the whistle on smb.  ocranoBuThH
to be in charge of smth. 3aB€JI0BATh, BEJATh, PyKOBOJIUTh
city desk OTJI€N TOPOJICKMX HOBOCTEN
to cover a story OCBEIATh COOBITHE
be cut back (be given less COKpaniaTh
space)
editorial story nepeaoBoi MaTepuan
feature story MaTepuan HeMHGOPMAITMOHHOTO

COJIepKaHuUs

foreign desk OT/IeJ1 ”HOCTPAHHBIX HOBOCTEH
to get first crack (get the first umeTs mpaBo nepBsIM OTOMpPATh
opportunity to choose) MaTepuabl
to give (devote) a certain OTBOJUTH OMPEACICHHOE MECTO IO/

amount (a great amount of,  uHbOpMaIHIO
little etc.) space to news
to lay out a page JenaTh MaKeT CTPaHUIIBI
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makeup editor peIaKToOp OT/AeNa BEPCTKU

national desk OTJIeJ HOBOCTEH 1O CTpaHe

news editor penakTop otaena uHbopmaluu

news story 10001 ra3eTHBIN MaTepra

picture editor peIaKkTop OTAEa ULTKOCTPALHA

state desk (amep) OTJIeJI HOBOCTEH 10 TaHHOMY IITATy

telegraph desk OTJIeJl HOBOCTEM TenerpaHbIX
areHTCTB

traffic cop (policeman) NOJIMLIECKUNA PEryJTUPOBIIUK

READING

The following text is devoted to the job of the news editor.
Translate it into Russian.

The news editor is a traffic cop, in one sense. He is in charge of the
intersection through which every news story and picture must flow to reach
the paper. He can blow the whistle on one lane and wave another lane
through, according to how he sees it. He is responsible for getting a
balanced news report in each day’s paper. The city desk, the state desk, the
national desk, the telegraph desk, and the foreign desk are all feeding him
material for the paper. Of course, our city and state desks have their own
pages, which they fill themselves. However, the other desks do not, and the
news editor must balance one kind of news against another. He tries to plan
in advance for the day’s news, but he can never foresee exactly how it’s
going to work out. He always knows that when there is a Presidential news
conference, for example, he has to give a certain amount of space for that,
but he never knows exactly how much is going to be required.

The news editor actually lays out only page one. Page one gets first
crack at any stories that go in the paper. The makeup editor works very
closely with the news editor, and he lays out the inside pages.

The picture editor must keep in touch with the news editor at all
times, so that he will know what pictures he is likely to be getting and can
leave space for them.

At the daily news conference, the next day’s paper is discussed. The
different desks in the newsroom report what stories they will be covering
for the next day’s paper. If there is going to be an unusual demand for
overnight space, they should bring this up then. On the basis of these
reports, one department may be cut back, or a request for more space may
be made to the production people.
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AFTER READING

Task 1. Find the English equivalents in the text.

B HexkoTOpoM CMBbIC/E; OJHOMOJIOCHBIN; JJIsi TOTYyYEeHHUs] 0ObEKTHUB-
HOT'O HOBOCTHOTO PENOPTaXka; 3apaHee MIAHUPOBATh; TOUHO PACCUUTHIBAThH
HA; MOJIJICPKUBATh KOHTAKT; HA OCHOBE PEHOPTAXKEH.

Task 2. Answer the following questions.

1. What i1s news editor responsible for? 2. What desks are feeding
him materials for the paper? 3. What is the job of the city desk? 4. What is
the state desk responsible for? 5. What news does the foreign desk supply?
6. What is the job of the national desk? 7. What page does the news editor
lay out? 8. What news what news is usually placed on the front page?
9. What is the picture editor responsible for? 10. What problems are
discussed at the daily news conference?

Text 3

THE ASSIGNMENT DESK MANAGER
VOCABULARY
assignment 3a/1aHuE
break the news COOOIIUTH HOBOCTh
carry out BBITIOJIHATH
desk oTnen
do one’s end BBINIOJIHSTH CBOIO padboTy
flow MOTOK
fragile XPYIKUA
in the field Ha MECTE COOBITHI
keep pace HE OTCTaBaTh, pa3BUBATHCS
logistics JIOTUCTHKA

logistic role

news coverage
pass on

process

put a premium on
smb.

raw

set up

(GYHKITUS MaTepHaTbHO-TEXHUIECKOTO
oOecrieyeHus

OCBEIICHUE HOBOCTEH

nepeaaBaTh JaIbIIIe

00pabaThIBaTh

MOOIIPATH KOT0-JIH0O0

CBhIpOii, HEOOpaOOTaHHBIN
YCTAHOBUTh
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shot ChEMKA

snap OBICTpBIT

solution peleHue

supervise Ha0II0AaTh, PYKOBOJIUTH

unfold Pa3BEPTHIBATHCS, PA3BUBATHCS

videographer oreparop, paboTarouuil ¢ BUICOKaMepoi

videography Bujieorpadus (3anuch U BOCIPOU3BEICHHE
M300paXEHU Ha BUJICOIUCKAX )

volume 00BEM

with the aid C TIOMOILBIO

READING

Read and translate the following text.

There is a large flow of raw news material into the television
newsroom. Out in the field, the reporters and videographers are doing their
end of the news coverage. Inside the newsroom, the assignment desk
manager is supposed to manage their movements, and with the aid of
writers, editors, and coordinators, process the raw material.

The assignment desk is supposed to know where everyone is and what
he or she are doing. When there is breaking news the assignment desk
manager moves equipment and personnel to respond. When there is a need
for more information about a story for those in the field, the desk gets it and
passes it on. The system works only as well as the mobile radio and telephone
communications linking the station with the field. News coverage is
dependent on the ability of the desk crew to plan and react. It is a fragile
system that often puts a premium on a few people’s ability to make snap
decisions that are practical and wise. Practical is much easier to achieve than
wise.

Basic newsgathering is simple. A reporting crew (but often this is
one person) goes to the scene of a story for coverage. Then there is the live
shot. This takes two forms: live-tape coverage and live-live coverage. With
live-tape, the crew sets up the cameras and microwave and sends the
pictures and sound back as the story unfolds. In the station, the pictures
and sound are videotaped as they come in, and each scene is logged for
later editing. Finally, there is the live shot with the reporter at the scene,
broadcasting directly. While any or all of these events are going on, the
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assignment desk continues to supervise all the other news coverage and
plan ahead.

At least two major problems can arise. First, the desk is expected to
have logistic strategic and tactical roles. That is: the desk is to arrange for
the coverage, design how it will be carried out, and follow it as it develops.
The second problem is that with more volume and longer newscasts,
planning coverage and supervising it are now much bigger responsibilities.

Solutions to these problems continue to keep pace, and the good
news is they all mean more editorial people will be introduced into the
system.

AFTER READING
Task 1. Make up 10 questions covering the contents of the text.

Task 2. The text deals with the following topics. Number them in
the same order that they’re dealt with the text.

» Problems that can arise.

» The main tasks of the assignment desk manager.

» The process of news coverage.

Task 3. Match the words, which are close in their meaning and
oppose in their meaning.

a) subordinate 1) fragile a) unreasonable
b) realistic 2) dependent b) firm

c) frail 3) snap c¢) unfeasible

d) intelligent 4) practical d) delayed

e) fast 5) wise e) free

Task 4. Give definitions to the following words.
1) a desk;

2) a shot;

3) to unfold;

4) to supervise;

5) logistics.
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Task 5. In which meaning are the following words used in the
text?

1) logistics:

a) the study or skill of moving soldiers supplying them with food,
etc,

b) the practical arrangements that are needed in order to make a plan
or activity successful;

2) raw:

a) not yet arranged, checked, or prepared for use;

b) very cold and wet;

¢) not cooked;

3) a shot:

a) an act of firing a gun;

b) an attempt to do smth or achieve smth;

c) a continuous view of smth in a television program, that is
produced by having the camera in a particular position;

4) to process:

a) to teat food or some other substance by adding other substances
to it;

b) to deal with information in an official;

¢) to print a picture from a photographic film.

Task 6. Referring to the text write about the responsibilities of
the assignment desk manager.

DISCUSSION

Work in pairs. Discuss with your partner what is meant by the
following statement. Develop the idea.

“Practical is much easier to achieve than wise”

Text 4
THE ANCHOR INGREDIENT
VOCABULARY
anchorperson  TeneBexyIIHiA
befit smth MOAXOJIUTh K KOMY-JTH0O0
celebrity 3HAMEHHUTOCTH
clarity SICHOCTD
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commodity
detachment
dimension
earn
empathy
facial
expression
flourishes
flub
forgiving
frailty

get recognition
identify with
smth

in part
impartial
likely
loyalty
mannerism
nonpartisan
noncommittal
promote
precision
stand out
wave at smb.

TOBAp, MPeIMET MOTPEOJICHUS
OecpUCTPaCTHOCTh, HE3aBUCUMOCTD (CYKICHUM )
Maciitad, pazmep

3apalaTbiBaTh

COTIepEKMBAHNE, COUYBCTBHE

BBIpKEHUE JINIIA

yMuxa
npoMax, omuoKa, Jisim

CHUCXOIUTEIIbLHBIN

HEJI0CTATOK, CI1a00CTh

MOJIYYUTh NPU3HAHUE

PUCOETUHUTHCS K YbeMY-JINO0 (MHEHUIO)

YaCTUYHO
HENPEAB3ATHIN, CIIPABEIJINBbIN

BEPOSATHEE BCETO

BEPHOCTh

MaHepa MOBEACHUS

HernpeayOex AEHHBIMI

YKJIOHYMBBIM, HA K UeMY HE 00sI3bIBAIOIIIHIA
COJIECTBOBATh

TOYHOCTb

BBIJICTISATHCS

MaxaTb KOMY-JIH00

BEFORE READING

Before you read the text, decide what information you would like
to find out about the work of anchor people. Make up five questions

about it.
READING

Read and translate the text.

The audience 1s watching anchorpersons and reporters tell the news.
Although anchorpersons are not supposed to become emotionally involved
in the news they are telling the audience about, they are human.
Occasionally they break out of their shells and indicate by some
mannerism, facial expression, or remark, what they think about what they

have just watched with the audience. Audiences identify with that.
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The “personal” dimension is worth closer examination because it is
an integral part of the television news communication process.

Anchors earn huge salaries and are promoted with flourishes
befitting heads of state. They are true national or local celebrities. TV
reporters also get recognition, more recognition than their print colleagues
do.

People wave at them and call them by their first names as they walk
down the street. Tourists are as likely to report they saw a television or
cable network news correspondent getting out of a cab in New York or
Washington, as they are to talk about any other history event or place they
saw on their trip. Viewers develop a personal relationship — an empathy —
with the anchors and reporters who are there in their living rooms every
day.

Hundreds of research studies have tried to define the dimensions of
this relationship and just how it works. Consultants who advise TV stations
on how to increase the size of the news audience have earned large sums of
money for their work in part because they have concentrated their research
on the viewer-anchor relationship. In general, a few things stand out:

1. The audience and the anchorperson are involved in an empathic
relationship — the audience has personal feelings about the anchor.

2. The audience respects anchors because they deliver an important
commodity — the news.

3. The audience imagines personal characteristics about individual
anchors: it looks at them closely and reacts to any change in their
appearance, dress, or on-air-conduct.

4. The audience is forgiving about personal frailties — an occasional
flub or a bad performance.

5. The audience is not very forgiving about professional failures —
repeated mistakes, repeated poor performance, and lack of clarity or
precision.

6. The audience feels that it gets the news from people it likes more
than it likes getting the news from people it dislikes.

7. The audience feels that it gets the news more clearly from
anchorpersons it likes.

8. When things go wrong, the audience is often more likely to blame
the news organization the anchor works for than to blame an anchor it
likes.
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9. The audience develops a very strong loyalty and viewing habit
because of the continued presence of a likable anchor.

Network anchors normally assume a detachment from the news
accounts they are presenting or introducing. People use different terms to
indicate this phenomenon, terms such as noncommittal, detached, neutral,
impartial, non-partisan, objective, and the like.

AFTER READING

Task 1. Translate the following word-combinations into Russian.

To break out of one’s shell; to be worth closer examination; an
integral part; huge salaries; heads of state; their print colleagues; call smb
by smb’s first name; how it works; to deliver an important commodity;
personal characteristics.

Task 2. Find in the text the words, which describe or mean the
following.

1) willing to forgive —

2) a famous person, especially someone in the entertainment
business —

3) the ability to understand other people’s feelings and problems —

4) to be very easy to see or notice by looking or sounding different
from other things or people —

5) to be correct or appropriate for someone —

6) something bad or weak in your character —

Task 3. Make up a list of adjectives to describe a good/bad
anchorperson.

DISCUSSION

Work in pairs.

1. Comment on the following statement:

» They are human. Occasionally they break out of their shells.

» Network anchors normally assume a detachment from the news
accounts they are presenting or introducing.

2. Discuss these questions with your partners:

» What qualities do you think are needed in an anchorperson?

» Which traits do you find most objectionable or annoying? Why?
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WRITING

Write a 200 — 250-word story about an anchorperson you like.

These expressions can be use to connect the ideas in you piece of
writing:

It must be admitted; certainly; at all events; all the same; what is
more; in the first place; secondly; for the time being; until then; it follows
that; therefore; to sum up.

Text S
PHOTOJOURNALISM
VOCABULARY
broadcast BELIATh, TPAHCIUPOBATH
celebrity photography  doTorpadupoBaTs 3HAMEHUTOCTEM
digital camera udpoBas kamepa
to be distinguished OBITH BBIIAIOIINMCS, U3BICKAHHBIM
documentary JTOKyMEHTaIbHOE POTO
photography
to enable JaBaTh MpaBo, 00ECIEeYnBaTh
image n3zoopaxenue, pororpadus
laptop computer HOYTOYK
“letterpress” TEXHOJIOTUS BBICOKOM MEYaTH
technology
objectivity 00BEKTUBHAS PEATLHOCTH
offset 1eyaTh ¢ MPOMEKYTOYHON MOBEPXHOCTH
street photography «ynuuHas» pororpadus
READING

Read and translate the following text.

Photojournalism is a particular form of journalism (the collecting,
editing, and presenting of news material for publication or broadcast) that
creates images in order to tell a news story. It is now usually understood to
refer only to still images, and in some cases to video used in broadcast
journalism or for personal use. Photojournalism is distinguished from other
close branches of photography (such as documentary photography, street
photography or celebrity photography) by the qualities of: timeliness,
objectivity and narrative. A photojournalist is a reporter who helps to
illustrate news stories with photos.
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The practice of illustrating news stories with photographs was made
possible by printing and photography innovations that occurred between
1880 and 1897.

In 1887, flash powder was invented, enabling journalists to
photograph informal subjects indoors. By 1897, it became possible to
reproduce halftone photographs on printing presses running at full speed.
In 1921, the wirephoto made it possible to transmit pictures. In 1925 the
commercial 35mm Leica camera was developed. The introduction of this
camera made it possible for photographers to move with the action, taking
shots of events as they were unfolding.

Until the 1980s, newspapers were printed with turn-of-the-century
“letterpress” echnology using easily smudged oil-based ink and low-
quality paper. In the 1980s a majority of newspapers switched to “offset”
presses. Smaller, lighter cameras greatly enhanced the role of the
photojournalist. Since the 1960s, motor drives, electronic flash, auto-focus,
better lenses and other camera enhancements have made picture taking
easier. New digital cameras free photojournalists from the limitation of
film roll length, as thousands of images can be stored on a single memory
card.

Now, equipped with a digital camera, a mobile phone and a laptop
computer, a photojournalist can send a high-quality image in minutes, even
seconds after an event occurs. Camera phones and portable satellite links
increasingly allow for the mobile transmission of images from almost any
point on the earth.

AFTER READING

Task 1. Translate the following definitions.

Timeliness — the images have meaning in the context of a recently
published record of events.

Objectivity — the situation implied by the images is a fair and
accurate representation of the events they depict in both content and tone.

Narrative — the images combine with other news elements to make
facts relatable to the viewer or reader on a cultural level.
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Task 2. Give as many prefaces to the following dialogues as you
can. The situation may concern the topic: Photojournalism.

1) — Jane.

—Yes?

— Why don’t you say something?

— I’m just trying to get over my astonishment.

— Is that the chief thing you feel — astonishment?

—Yes.

2) — He’s been telling me. It’s too terrible!

— Poor lady. It has been a great shock to her.

3) — You’re looking fit!

— Really? That’s a comfort.

— Barbara all right?

— Yes, full of ... fun.

— And the kids?

— Oh, tremendous.

DISCUSSION

Task 1. Explain and expand on the following.

» Photojournalism is a form of journalism.

» Photojournalism is distinguished from other close branches of
photography.

» The practice of illustrating news stories with photographs was
made possible by printing innovations.

» Camera enhancements have made picture taking easier.

Task 2. Give the contents of the story briefly.

Text 6

WORK OF A FOREIGN CORRESPONDENT
VOCABULARY
anxious CTPEMSIIUIACS K 4eMY-TH00, JKeJIaroIui

4yero-anbo

anxious for success CTPEMSILUICS K YCIEXy
appeal n MPUBJIEKATEILHOCTh, OYaPOBAHUE
to appeal v MIpUBJIEKATh, HPABUTHCS
authority aBTOPUTET, BIUSIHUE, TTOJTHOMOYHE
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to conjure up the at-
mosphere

dispatch

equipment

to favour smb with
one’s confidence
first and foremost
to give a complete
background service
a good/bad mixture
a keenly developed
sense of news values
news depatch

a nodding acquaint-

BOCCO3/1aBaTh aTMochepy

Jenernia
30 3HAHHE S3BIKOB
OKa3zaTh KOMY-TH0O JOoBEpHe

MIPEXKIE BCETO

30 1aTh UCUEPIBIBAIOIIEE PA3bSICHEHUE
ITOIOTIIICKH COOBITUH
OOIMTENHHBIN/HEOOIUTEILHBINA YETTOBEK
OCTPO Pa3BUTOE YYBCTBO 3HAUMMOCTHU
HOBOCTEH

KOPPECIIOHICHIIMS

«IIIAII0OYHOE» 3HAKOMCTBO C IIPOTrpaMMOit

ance with grammar
to provide eye-
witness descriptions

OITMCHIBATH COOBITHS KaK OYCBUICIT

READING

Read the text for more
journalists.

The life and work of a foreign correspondent have a strong appeal for
most young men and women in journalism. To cover the world's news
from China to Peru, from Moscow to Cape Town; to send back dispatches
under date-lines from “faraway places — with strange-sounding names” is
the secret dream of many cub-reporters with which he/she spends dull
hours in the local police court or council chamber.

The work of a foreign correspondent is something much wider than
the mere reporting of events. He/she must give his readers at home a
complete background service explaining and interpreting the news,
providing eye-witness descriptions of scenes and happenings, conjuring up
the atmosphere in which events are taking place, mailing informative
articles periodically which will make newspaper readers familiar with the
background to people and affairs. The journalist who wishes to make a
success as an “Ambassador of the Press” must be a first-rate general reporter —
he must have the nose for the news and a keenly developed sense of news
values, he must be a good listener who can get other people to favour him

information about the work of
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with their confidences, he must be a good mixer — able to be all things to all
men.

The beginner to journalism, who 1s determined to make accreditation
as a foreign correspondent his/her aim, must begin by tackling the problem
of languages. He/she should know at least two, apart from his own. Which
two will depend, of course, on the part of the world where he/she is
particularly anxious to serve. French and German used to be the minimum
equipment of the European correspondent, but it 1s possible that Russian,
rather than German may be increasingly valuable in the future.

It must be remembered that to know a language in the sense that a
Foreign Correspondent must know it, means a great deal more than a
nodding acquaintance with grammar and the ability to pick one’s way
through a selected text or two. It means to be able to write the language
fluently, to be able to take down speeches in shorthand, to follow
conversations through the distorting medium of the telephone, and the like.

The would-be foreign representative must study world geography
and get a thorough knowledge of modern history and current affairs,
besides making a special study of the history, manners, customs, political
system etc., of those countries where he hopes to work. If he is to write
authoritatively on foreign affairs he must himself be an authority.

But first and foremost he 1s, and must remain, a reporter, seeking and
reporting news.

AFTER READING
Task 1. Choose the appropriate Russian equivalent for the
following words/word-combinations from the text.

1) a strong appeal: 3) a first-rate general reporter:
a) CWJIbHAsI PUBJICKATEIHHOCTD; a) IEPBBIN T'eHEepaIbHBIN PEeopTeD;
0) ctumyu, 0) MEpBOKJIIACCHBIN peropTep,
B) BBI3OB. BBITTOTHSIIOIIUM OOIIME 3aaHus;
B) pENoOpTEpP NEPBOM THIIbINH.
2) to cover the news: 4) a nodding acquaintance with
a) MMOKPHIBATh HOBOCTH; grammar:
0) ocBemaTh; a) «IIaMI0YHOE» 3HAKOMCTBO
B) BBIJIaBaTh HOBOCTH. C TPaMMAaTHKOM;

0) MOBEpPXHOCTHOE 3HAKOMCTBO
C TpPaMMAaTUKOM;
B) OBICTPOE 3HAKOMCTBO C TPaMMaTUKOM.
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5) a cub-reporter: 7) to write authoritatively:

a) HAYMHAIOIIUHN pernopTep; a) mMcaTh aBTOPUTETHO;
0) HEOTBITHBII; 0) mucaTh aBTOPUTAPHO;
B) MIPAKTUKAHT. B) aBTOPCTBO.

6) a nose for news:
a) HIOX Ha HOBOCTH,;
0) HOC JIJIs1 HOBOCTEH;
B) HOC TI0 BETpY.

Task 2. Translate the words and word-combinations (if you need,
consult the text above.

OcBeniaTe HOBOCTH; JEMeElla, KOPPECHOHACHIINS; HAUMHAIOIINI pe-
MOPTEP; JaBaTh MCUEPIIBIBAIOIIEE PA3bsICHEHUE MOJIOMJIEKH COOBITUM; OIH-
ChIBaTh COOBITHE KaK OYEBHU/ICII; BOCCO3/1aTh OOCTAHOBKY; COJiep KaTeIbHas
CTaThsl; MEPBOKIACCHBIA PENOPTEp MIUPOKOTO MPOQPMIIs; MHOCTPAHHBIN
KOPPECIOHJIEHT; YYBCTBO HOBOCTH; OCTPO PAa3BUTOE YYBCTBO 3HAUYMMOCTHU
HOBOCTH.

Task 3. Look through the text again and choose the best answers
to the following questions.

1. Why does the work of the foreign correspondent appeal to young
men and women in journalism?

a) the work of a foreign correspondent is something much wider than
the mere reporting of events;

b) the work of a foreign correspondent is prestigious in many ways;

c) the work of a foreign correspondent promises good income to
everyone who dedicates his life to it.

2. Why should the foreign correspondent know foreign languages?

a) because without knowledge of foreign languages he will not be
able to get a diploma of a journalist;

b) because he should communicate with foreign people a lot;

c¢) because he has to cover the world’s news.

3. What does to know a foreign language, in the sense a foreign
correspondent must know it, mean?

a) it means the ability to pick up information from selected texts and
to be able to use it in work;

b) it means to have a nodding acquaintance with grammar and the
ability to keep the conversation;
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c) it means to be able to write the language fluently, to be able to
take down speeches in shorthand, to follow conversations through the
distorting medium of the telephone and the like.

Task 4. Find the information in the text, which answers the
following questions.

Why is it necessary:

a) to conjure up the atmosphere in which the events are taking place?

b) to give readers at home a complete background service?

¢) to explain and interpret the news from faraway places?

d) to write informative articles?

e) to obtain a thorough knowledge of the history, geography and
political system of the country?

Task 5. Write out 1 — 2 sentences from the text on each of the
following points.

1. The work of a foreign correspondent is something much wider
than the mere reporting of events.

2. The qualities and qualifications of a foreign correspondent.

3. It must be remembered that to know a foreign language means a
great deal more than a nodding acquaintance with grammar.

READING AND SPEAKING PRACTICE

Task 1. Read the following extract from the article. Summarize
the text in English.

PaccienoBarte/ibckasi :KypHAJIMCTHKA: ONpeiesieHre OHATHS

XOTs CYILIECTBYET MHOXECTBO PA3JIUYHBIX OINPENEICHUN TEepMHUHA
(OKyPHAJIMCTCKOE pacCiieIOBaHKe», OOJBITMHCTBO MPOGeCcCHOHATBHBIX
KYPHAJIUCTOB BCE K€ MPHUIILIA K COTJACUI0 HACUET OCHOBHBIX €r0 KOMIIO-
HEHTOB. Takum 00pazoM, KypHAIUCTCKUM paCCIeAOBAaHUEM CUUTACTCS CH-
CTeMaTU4eCKoe, YIIyOJIeHHOE, OPUTMHAIILHOE UCCIIEAOBAaHUE HIIA PETOpP-
TaX, 3a4aCTyl0 CBSI3aHHOE C PACKPBITUEM CEKPETOB WM TaiH. JlomoyHu-
TEJIbHO HEKOTOPBIE KYPHAIUCTHI OTMEYAIOT, YTO 3TOT BUJ JAEATEIbHOCTH
HEPEAKO MPEANnojaraeT akTUBHOE HCIOJIb30BaHHE MyOIuYHON HHpOpMa-
MW U JIaHHBIX, KaCalOIIMXCsl BOIMPOCOB COLIMAILHOM CIPABEIJIMBOCTU U
MOJ0TYETHOCTH.

86



ITocobue 1o paccienoBaTeNbCKON KYpPHATUCTUKE, OMyOJIMKOBAHHOE
FOHECKO, ompenenser 3TOT TepMHUH clieayromum obpasom: «Pacciemno-
BaTeJIbCKasl KypHAJIUCTHKA BKJIOYACT B ce0s BBIHECEHHE Ha Cyj o0OIie-
CTBEHHOCTH TeX (DaKTOB M HCTOPUM, KOTOPBIE OBUIM IPEIHAMEPEHHO
CKPBITHI KEM-TO M3 BJIACTh UMYIIUX WJIH K€ CIIy4alHO 3aTEpsIUCh B Xao-
TUYHOU Macce MH(OpMAIUU W MPOMUCIHISCTBHUH, 3aTPYAHSIONMIMX UX KOP-
pekTHoe Bochpusitue. [logoOHas nesTeNnbHOCTh TpPeOyeT HCMHOJIb30BAHUS
OTPOMHOI0 KOJINYE€CTBA UCTOUHUKOB U JOKYMEHTOB KaK CEKPETHBIX, TaK U
nyomuuHbeIX». A BOT ['oyuanacko-guamaHAcKas accoluanus >KypHaiu-
CTOB-paccieoBaTeNel onpeAesieT KypPHAUIUCTCKOE paccieJOBaHUe IPo-
CTO KaK «KPUTHUUYECKYIO U YIIIYOJIECHHYIO )KYPHAIUCTUKY.

HexoTopbie *ypHaIUCThI, TEM HE MEHEE, YTBEPKJIal0T, UTO MPaKTH-
YEeCKH JI000U PenopTax, Mo CYTH, SBJISIETCS KYPHAIUCTCKUM pacclieioBa-
HueM. ECTb B 3TOM M J10J1s1 TIpaB/ibl, TaK KaK METO/IbI BEICHUS pacclie/ioBa-
HUS IIUPOKO UCTOJIB3YIOTCS KaK “TIOJIEBBIMU’ JKYPHAIUMCTAMU, TTIOCTOSIHHO
HaXOAAITMMHUCS Ha MOPOTe JejlaiiHa, Tak U WICHaMH OOJbIINX KOMaH/, Y
KOTOPBIX €CTh IO HECKOJBKO HENelb s paboThl Haj ctaThed. Kak ObI TO
HU OBLTIO, paccieoBaTeIbCcKas XYPHAIHMCTHKA — 3TO 0oJiee MHMPOKOE I10-
Harre. OHa BKJIIOYAaeT HAOOp cHenuPuYIecKruX METOJWK, TPaHUYAIIUX C
HMCKYCCTBOM, @ Ha UX OCBOCHUE MOTYT YHTH TOJIbI.

Task 2.

» Comment on the quote.

» Do you think that the famous writer was right? Can you
illustrate your answer with your own examples?

“Journalism is printing what someone else does not want printed:
everything else is public relations”. (George Orwell)

Task 3. Choose one of the quotes and write an essay (250 — 300
words).

» All things must be examined, debated, investigated without
exception and without regard for anyone’s feelings. (Denis Diderot)

> Journalism is what we need to make democracy work. (Walter
Cronkite)

Task 4. Prepare presentation on the topic “Career in
journalism”.
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UNIT 5
NEWSPAPERS: APPEARANCE, DEVELOPMENT,
AND PRESENT STATE

Text 1
A BRIEF HISTORY OF NEWSPAPERS

BEFORE READING

Before reading the text look up the following words and phrases
in the dictionary to make sure the meaning is clear to you.

fragmentation; consumption; marketplace; backlash; groundwork;
evolving; revenue; whim; literacy; proliferation; to emphasize; to utilize; to
usher; genesis.

READING

Read the text below carefully to be able to answer the questions
that follow it.

A newspaper i1s a regularly published print product containing
information vital to the function of the market it serves.

The newspaper as we know it today is a product borne of necessity,
invention, the middle class, democracy, free enterprise, and professional
standards.

Choose your historical marker to begin the history of newspapers.
The first news sheet? The first newspaper? The first daily newspaper?

Pre-history “newspapers” were one-to-one in nature. The earliest
variation on a newspaper was a daily sheet published in 59 BC in Rome
called Acta Diurna (Daily Events), which Julius Caesar ordered posted
throughout the city. The earliest known printed newspaper was in Beijing in
748.

In 1451, Johannes Giitenberg uses a press to print an old German
poem, and two years later prints a 42-line Bible — the significance being
the mass production of print products, ushering in an era of newspapers,
magazines, and books. By 1500, the genesis of a postal system can be seen
in France, while book publishing becomes popular throughout Europe and
the first paper mill can be found (England).

Zeitung (newspaper) is a news report published in Germany in 1502,
while Trewe Encountre becomes the earliest known English-language
news sheet in 1513. Germany’s Avisa Relation oder Zeitung, in 1609, is
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the first regularly published newspaper in Europe. Forty-four years after
the first newspaper in England, the Oxford Gazette is published, utilizing
double columns for the first time; the Oxford/London Gazette is considered
the first true newspaper. The first North American newspaper, Public
Occurrences Both Foreign and Domestic, was published in 1690 in
Boston.

The 1700s was a century in which market elements were created that
encouraged the development of daily newspapers: rising literacy, the
formation of nation-states, a developing postal system, the proliferation of
urban centers, a rising literary and philosophical tradition emphasizing
democratic involvement in government, and technologies that supported
newspaper production. In short, it was a great news century. The first daily
newspaper was The Daily Courant in London, 1702. In 1754, The Daily
Advertiser in London uses the first four-column format. France’s first daily
newspaper appears in 1777, Journal de Paris, while the first United States
daily was the Pennsylvania Packet in 1784.

The rise of the middle class transformed newspapers in the 1800s. A
penny (US$0.01) buys a New York newspaper in 1833, opening up the
first mass market for newspapers. In 1847, the telegraph is used as a
business tool, transforming far-away stories. In 1873, an illustrated daily
newspaper can be seen in New York. In 1878 the first full-page newspaper
advertisements appear, and in 1880 the first photographs are seen in
newspapers, using halftones.

With the basic technical groundwork for the modern newspaper in
place by the late 19th century, the story of newspapers in the 20th century
was about professional development and adaptation to changing consumer
and media markets. The story also involved an evolving business model
that rode an ever-growing wave of mass-market advertising. Increased
profitability and higher revenues attracted publicly owned corporations
interested in buying newspapers from descendants of company founders,
while simultaneously exposing newspapers to the whims of cash- and
profit-hungry stock markets.

By 2000, newspapers were juggling priorities: fragmentation of news
consumption, fragmentation of advertising investments, the advantages and
disadvantages of being a mass medium, balancing the wants of the
marketplace with the company’s duty to provide the needs of the
marketplace, a journalistic backlash against industry changes, the sheer
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physicality of ink-on-paper production and distribution versus digital
distribution, increasing profit pressure surrounding the core print product,
and extension of the company’s core brand into other profit centers.

AFTER READING

Task 1. Find in the text the English equivalents to the following.

Bospemaromas 06 ape...; 3apoxaeHne (BO3SHUKHOBEHHUE) IMOYTOBOM
ciy>k0b1; OyMakHasi habpuka; Bo3pacTarolias rpaMOTHOCTh; POCT KOJIHYE-
CTBa TOPOJIOB; MPUCIIOCOOTICHHE K M3MEHSIOMNUMCS TIOTPEOUTEITLCKOMY U
Meara PhIHKaM; pa3BUTHE MO OM3HEcCa Ha pacTyIleld BOJHE MacCOBOMH
peKJIaMbl; BO3pOCIIasi MPUOBUIBHOCTE (PEHTA0EIBLHOCTD); 00Jiee BBHICOKHE
JIOXOJIbI; )KaJHBIE 10 ACHET U MPUOBLIN; BIOKEHUS B PEKIIAMY.

Task 2. Answer the questions based on the information you have
just read.

1. What was the first regularly published newspaper in Europe? 2. In
which newspaper were the double columns utilized for the first time?
3. When and where was the first North American newspaper published?
4. What were the market elements that encouraged that encouraged the
development of daily newspaper in the 17th century? 5. What were the first
daily newspapers in London, Paris and US? When did they come into
circulation? 6. Give an account of the newspaper development in the 19th
century. 7. Why did publicly owned corporations become interested in
buying newspapers?

Text 2
GENERAL HINTS ON THE BRITISH PRESS
VOCABULARY
circulation THpaX
to deliver ITOCTaBJIATh, JTOCTABJIATD,
PUHOCUTH
to deliver a lecture IPOYUTATH JICKITUIO
free of charge, gratis, without OecrIaTHbINH, OeCIIATHO
charge
hint HaMEK, COBET, HEKOTOPbIE CBEIACHUS
to hint at smth HaMeKaTh Ha 4TO-IM00
luxury POCKOIIIb
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to move to nepeexarb B
thorough, complete, total, IIOJIHBIN, TIIATCIbHBINA
absolute

READING

Read the text and state out the main idea.

Britain is one of the few countries where daily newspapers are
delivered at the door, before breakfast. Paperboys and girls push the papers
through letterboxes before going to school. It is a luxury for the British,
and for the paperboy or girl it is a way of earning extra pocket money.

National newspapers are papers which are sold in all parts of Britain.
Nearly all the national newspapers have their head offices in London, but
the famous newspaper street, Fleet Street, now houses only one of them,
The Daily Express. The rest have moved to cheaper parts of London,
particularly Docklands, once part of the port of London.

The national papers can be divided into two main groups: quality
papers and popular papers. Quality papers like The Times, The Guardian,
Daily Telegraph, The Independent, Financial Times, The Observer, The
Sunday Times and Sunday Telegraph report national and international
news very thoroughly. They also publish articles on many general subjects.
The popular papers tend to make news sensational, and to publish
‘personal’ articles which shock and excite. News of the World has the
largest circulation in the Western world. Much of its information concerns
the private lives of people who are in the news.

Besides the national press there is also the provincial press or
newspapers published outside London. They present national as well as
local news. Many of them have a good standard but are less well-known. A
new development in provincial press is the rapid growth in the number of
free newspapers. More than 800 of these local papers are given free of
charge to 36,000,000 people each week. They are financed mainly by
advertising.

There are 7,000 periodicals published in the UK weekly, monthly or
quarterly. Of these, women’s magazines have the largest circulations:
Woman and Woman’s Own. There are magazines and journals for almost
every trade, profession, sport, hobby or interest. The most important
periodicals for the more serious readers are: The Economist, The Spectator,
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The New Statesman. It should be noted that Punch, a long-established
humorous magazine, also has serious articles.

AFTER READING

Task 1. Use the verbs in the right forms, read and translate the
sentences.

1. National newspapers (to sell) in all parts of Britain. 2. Almost all
national newspapers (to have) their head offices in London. 3. Quality
national newspapers (to report) national and international news thoroughly.
4. They (not to make) news sensational to shock and excite readers.
5. They also (to publish) various articles on many general subjects in a
very objective way. 6. The provincial newspapers (to publish) outside
London. 7. They (to present) national and local news at a good standard
but they (to be) less well-known.

Task 2. Choose the right words from this list, read and translate

the sentences.
humorous, periodicals, free of charge, advertising,
quarterly, circulations , trade

1. Many provincial newspapers are distributed . 2. Most
provincial press is financed by . 3. There are about seven thousand
periodicals published in the UK weekly, monthly, or . 4. Women’s
magazines have the largest . 5. There are magazines and journals for
almost every |, profession, sport, hobby or interest. 6. ‘The Economist’
is one of the most important . 7. They publish a few  magazines
of which ‘Punch’ is most popular.

Task 3. Translate into English.

1. B crarbe TOBOPUTCS O Pa3IMYHBIX ra3€Tax U KypHAIax, U3/1aBae-
MbIX B AHIUU. 2. B Ha3BaHUSX ra3eT U )KYPHAJIOB OOBIYHO YIIOTpEOIIsieTCs
OTpEeICIICHHBIN apTUKIIb, Hanpumep The Times. 3. B xypHanax st KeH-
IIMH 00BIYHO MHOT'O MHTEpecHOTO. MHOTAa B 1EsX peKiIaMbl K HUM MpH-
JararoTcs o0pasiibl KpEMOB, TyXOB.
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Task 4. Answer the following questions.

1. How are daily newspapers delivered to English readers? 2. What
national quality newspapers are published in Britain? 3. What is ‘Fleet
Street’ famous for? 4. What 1s ‘Docklands’? 5. How many periodicals are
published in the UK? 6. Does ‘Punch’ publish only humorous materials?

Task 5. Write a plan of the text and retell it accordingly.

Text 3
BRITISH NEWSPAPERS: QUALITY VERSUS POPULAR

BEFORE READING

Before reading the text that follows — which will specifically
explain to you the differences between quality and popular papers —
try to give and account of what you already know about these two
different kinds of newspapers. What are other names for quality and
popular papers? What are the reasons for such names (can you say
anything about the peculiarities of word usage, syntax or headline
both in quality and popular papers)? Can you name some popular and
quality newspapers in England, United States and Russia?

READING

Read carefully the text that follows searching for the information
you have been unable to provide in the pre-reading task.

Most daily newspapers, national and regional, are sold per person
and Great Britain than in most other developed countries. National papers
have total circulation of about14 million on weekdays and about 17 million
on Sundays. There are about 130 daily and Sunday newspapers, 1300
weekly papers and some 7000 periodical publications.

British national papers 912 national dailies and 11 national Sundays
are distributed nationwide. National papers together sell more copies that
70 provincial papers combined.

The press is not subject to state control or censorship and is free to
comment on matters of public interest, subject to the ordinary laws of the
land including those of libel and contempt of court.
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Much of the press is owned by large publishing groups, some of
which have interests ranging over the whole field of publishing and the
mass media in Great Britain and in other countries. Some have shares in
British independent television and radio. There are. However, some safe
guards against undue concentration of ownership in the means of mass
communications.

The national dailies and distributed six days a week. They are usually
classed as either “quality” or popular.

The Times, The Financial Times, The Guardian, The Daily
Telegraph, The Independent, are known as quality papers or broadsheets.”
So, quality papers aim at presenting the reader with a full and serious
coverage of important home and foreign events. They examine the subject
more deeply and give more information than the popular papers.

All the quality papers use the large, full-scale broadsheet format,
they style is clear-cut and the language is straightforward, free from slang
and sensation.

Apart from a classification of style and ways of presentation there is
also the division between political attitudes. Although newspapers are not
directly linked to political parties, there are strong connections. The
majority of papers — even those which carry little serious news — are
conservative in outlook. Of the six quality dailies The Daily Telegraph
founded in 1855) is strongly conservative. It is a broadsheet published on
28 pages with 5 per cent of the whole space given over to the pictures.

The Guardian (The Manchester Guardian until 1956) is a broadsheet
with left of center political standpoint. It is liberal in outlook though it
doesn’t represent the official view of the Liberal Party. Note that
Manchester Guardian was launched in 1821. The Guardian enjoys
particular popularity amongst those readers who are connected with the

* Broadsheet is a size and format for newspapers and a descriptive term applied to pa-
pers which use that format rather than the smaller tabloid format. Historically, broad-
sheets were developed when in 1712 a tax was placed on British newspapers based on
the number of their pages. Broadsheet newspapers tend to be more intellectual in con-
tent than their tabloid counterparts, examining stories in more depth and carrying
sensationalist celebrity stories less often. However, while this distinction is widely
used, some tabloid papers — particularly The Daily Mail and The Daily Express —
point out that the term "tabloid" strictly refers only to the paper size, and often use
phrases such as "broadsheet quality in a tabloid format"
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arts. The paper’s motto is “Facts are sacred, comment is free”. This paper
because of its very honest comment of news is very influential.

The Financial Times saw its appearance in 1888. At present it is no
more simply the commercial specialist paper it used to be and has become
a major quality paper.

The Times (1785) is the oldest of the existing papers. It has always
been the paper of the “Establishment” and has a good reputation for
reliable and serious comment on foreign and home affairs. The Times is a
broadsheet with centre/right of centre political standpoint. The popular
daily papers are also called tabloids. A tabloid is both a paper size and a
term for the style of the newspapers that — especially in the Kingdom —
tend to use that format. Tabloid is the smaller of the two standard
newspaper sizes; the larger newspapers are called broadsheets. The name
seems to derive from a pharmaceutical trademark meaning compressed
tablet, and has been applied to other small things. There are two distinct
uses of the term today. The more recent usage, actually deriving from the
original usage, is to refer to weekly or semi-weekly alternative papers in
tabloid format. Many of these are essentially straightforward newspapers,
publishing in tabloid format.

What principally distinguishes these from the dailies, in addition to
their less-frequent publication, is the fact that they are usually free to the
user, relying on ad revenue, as well as the fact that they tend to concentrate
more on local entertainment scenes and issues. In its traditional sense,
tabloids tend to emphasize sensational stories and are reportedly prone to
create their news if they feel that the subjects cannot, or will not, sue for
libel. In this respect, much of the content of the tabloid press could be said
to fall into the category of junk food news. Such national tabloids as The
Sun, The Daily Mirror, The Daily Mail, The Daily Express, The Daily Star,
Today and others do not pay a great deal of attention to important world
events and when they do, the facts are often distorted in an effort to make
the news exciting and entertaining.

Much space is devoted to crime, scandal and sex, while generally a
small amount of information is on different topics. Sometimes opinions
take more space than “hard news”. Their front page news is presented in a
sensational manner, with banner headlines. Popular papers use more
pictures and cartoons. They deliberately employ slang and up to date
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expressions to give their reports more vitality. The vocabulary is forceful,
abounding in words and phrases appealing to the readers’ emotions.

The Daily Mail (right of centre political standpoint) devotes its space
to commercial advertisements (ads), sports reports, features, home news,
human interest stories, competitions and puzzles, notices, financial news,
reviews, gossip, letters from the public, comic strips, opinion and
comment, horoscopes, topical cartoons, parliamentary reports and weather
forecasts.

The Daily Mirror, tabloid, left of centre political standpoint is the
only large national paper which supports the Labour Party. It can boast of
the third mass circulation. It is one of the first papers to use strip cartoons.

Most daily newspapers have no Sunday editions, but there are
Sunday papers. The latter are sometimes closely linked with national
dailies either because they are owned by the same proprietor or because
“they are printed on the same machine”.

The Sunday press for a long time has been notorious for its extremes
of good and bad quality, and for enormous circulation of some of the more
scandalous papers. Much space in the Sundays is given to features,
comment and leisure interests.

The national quality Sundays are The Observer, The Sunday Times,
The Sunday Telegraph. They have smaller circulations than the popular
Sunday papers. Apart from providing wide international news coverage the
quality Sunday papers devote much space to literature and the arts. The
three Sunday qualities and some populars produce colour supplements as
part of the paper.

The popular Sunday papers (The News of the World, The Sunday
Mirror, The Sunday Express, The Mail on Sunday) are the newspapers with
huge circulation bringing reports of violence, crime and scandal. With the
Sunday quality and popular papers the differences between them are even
more marked.

AFTER READING

Task 1. Find in the text the English equivalents to the following.

Ilepuoanueckue m3gaHus; Mpecca HE MOABEPracTcs KOHTPOIIKO CO
CTOPOHBI TOCYIAPCTBA; B COOTBETCTBUUA C OCHOBHBIMU 3aKOHAMH; KJIEBETA
U HEYBAKECHHUE K CYJly; HHTEPECHI, BKIIOUAIONINE B €0 ...; aKIUU;, aHTH-
MOHOITOJIMCTUYECKUE MEPBI; UMEIOT CBOEH LIEIBIO ...; IIOJTHOE U CEPHE3HOE
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OCBEILIEHUE COOBITUI BHYTPU CTpaHbl U 3a pyOex oM; HE CBA3aHbI HANPS-
MYIO C MOJUTHYECKUMH NapTUsAMU; OblJIa OCHOBaHA; «['apauan» 0coOeHHO
NOMYJISIPHA; I€BU3 Ta3€Thl ...; (PAKTHI YACTO UCKAXKaIOTCS B Yroay ...; ra-
3€THBIN 3ar0JIOBOK KPYIHBIMU OYKBAMH Ha BCIO MOJIOCY («IlIalKay); HaMe-
PEHHO HCIIOJB3YIOT CIEHI U COBPEMEHHBIE BBIPAXKECHMS; MPUJIaBATh KU-
BOCTh; M300MJIOBATh CIIOBaMH U (ppazamu ...; CTaThsd/OUYEPK; MEeYaIbHO U3-
BECTHBIN; IPUIOKEHUE.

Task 2. Answer the questions about the text.

1. What kinds of newspapers are mentioned in the next? In which
types are newspapers divided according to the frequency of publication?
2. What is and what is not press subject to according to the text? 3. How
are quality papers characterized in the text (coverage of the events,
language, style...)? What are quality papers aimed at as opposed to popular
papers? 4. Why are quality papers called broadsheets, while popular papers
— tabloids? 5. What is the motto of The Guardian? How do you understand
it? Can you think of your own motto for a newspaper? 6. What is the oldest
of existing newspapers in England? 7. What is special about tabloids’
vocabulary and headlines? 8. What makes the gap between popular and
quality papers even more obvious?

Text 4
A BRIEF HISTORY OF AMERICAN NEWSPAPERS

BEFORE READING

Before reading the text look up (translate) the following words in
the dictionary to make sure the meaning is clear to you and you know
how to pronounce them correctly.

forerunner; broadside; sensationalize (v); content (n); atrocity;
perpetrate; predecessor; suppress; subsidize; reconciliation; vital; conceive;
bar (v); libelous; tumble (n); faction; jostle; subscription; census;
unprecedented; intrepid; unabated; atrocious; clamour; supplant (v).

READING
Read carefully the text that follows searching for the information
about the main periods of newspaper development.
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THE ORIGINS OF NEWSPAPERS

The history of newspapers is an often-dramatic chapter of the human
experience going back some five centuries. In Renaissance Europe
handwritten newsletters circulated privately among merchants, passing
along information about everything from wars and economic conditions to
social customs and “human interest” features. The first printed forerunners
of the newspaper appeared in Germany in the late 1400’s in the form of
news pamphlets or broadsides, often highly sensationalized in content.
Some of the most famous of these report the atrocities against Germans in
Transylvania perpetrated by a sadistic veovod named Vlad Tsepes Drakul,
who became the Count Dracula of later folklore.

In the English-speaking world, the earliest predecessors of the
newspaper were corantos, small news pamphlets produced only when
some event worthy of notice occurred. The first successively published
title was The Weekly News of 1622. It was followed in the 1640’s and
1650's by a plethora of different titles in the similar news book format. The
first true newspaper in English was the London Gazette of 1666. For a
generation it was the only officially sanctioned newspaper, though many
periodical titles were in print by the century’s end.

Beginnings in America

In America the first newspaper appeared in Boston in 1690, entitled
Publick Occurrences. Published without authority, it was immediately
suppressed, its publisher arrested, and all copies were destroyed. Indeed, it
remained forgotten until 1845 when the only known surviving example
was discovered in the British Library. The first successful newspaper was
the Boston News-Letter, begun by postmaster John Campbell in 1704.
Although it was heavily subsidized by the colonial government the
experiment was a near-failure, with very limited circulation. Two more
papers made their appearance in the 1720’s, in Philadelphia and New
York, and the Fourth Estate slowly became established on the new
continent. By the eve of the Revolutionary War, some two dozen papers
were issued at all the colonies, although Massachusetts, New York, and
Pennsylvania would remain the centers of American printing for many
years. Articles in colonial papers, brilliantly conceived by revolutionary
propagandists, were a major force that influenced public opinion in
America from reconciliation with England to full political independence.

At war’s end in 1783 there were forty-three newspapers in print. The
press played a vital role in the affairs of the new nation; many more

98



newspapers were started, representing all shades of political opinion. No
holds barred style of early journalism, much of it libellous by modern
standards, reflected the rough and tumble political life of the republic as
rival factions jostled for power. The ratification of the Bill of Rights in
1791 at last guaranteed of freedom of the press, and America’s newspapers
began to take on a central role in national affairs. Growth continued in
every state. By 1814 there were 346 newspapers. In the Jacksonian
populist 1830’s, advances in printing and papermaking technology led to
an explosion of newspaper growth, the emergence of the “Penny Press”; it
was now possible to produce a newspaper that could be sold for just a cent
a copy. Previously, newspapers were the province of the wealthy, literate
minority. The price of a year’s subscription, usually over a full week’s pay
for a laborer, had to be paid in full and “invariably in advance”. This
sudden availability of cheap, interesting reading material was a significant
stimulus to the achievement of the nearly universal literacy now taken for
granted in America.

The Industrial Revolution

The industrial revolution, as it transformed all aspects of American
life and society, dramatically affected newspapers. Both the numbers of
papers and their paid circulations continued to rise. The 1850 census
catalogued 2,526 titles. In the 1850’s powerful, giant presses appeared,
able to print ten thousand complete papers per hour. At this time the first
"pictorial" weekly newspapers emerged; they featured for the first time
extensive illustrations of events in the news, as woodcut engravings made
from correspondents’ sketches or taken from that new invention, the
photograph. During the Civil War the unprecedented demand for timely,
accurate news reporting transformed

American journalism into a dynamic hard-hitting force in the
national life. Reporters, called “specials”, became the darlings of the public
and the idols of youngsters everywhere. Many accounts of battles turned in
by these intrepid adventurers stand today as the definitive histories of their
subjects.

Newspaper growth continued unabated in the postwar years. An
astounding 11,314 different papers were recorded in the 1880 census. By
the 1890's the first circulation figures of a million copies per issue were
recorded (ironically, these newspapers are now quite rare due to the
atrocious quality of cheap paper then in use, and to great losses in World
War II era paper drives) At this period appeared the features of the modern
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newspaper, bold “banner” headlines, extensive use of illustrations, “funny
pages”, plus expanded coverage of organized sporting events. The rise of
“yellow journalism”™ also marks this era. Hearst could truthfully boast that
his newspapers manufactured the public clamor for war on Spain in 1898.
This 1s also the age of media consolidation, as many independent
newspapers were swallowed up into powerful “chains”; with regrettable
consequences for a once fearless and incorruptible press, many were
reduced to vehicles for the distribution of the particular views of their
owners, and so remained, without competing papers to challenge their
viewpoints. By the 1910’s, all the essential features of the recognizably
modern newspaper had emerged. In our time, radio and television have
gradually supplanted newspapers as the nation's primary information
sources, so it may be difficult initially to appreciate the role that
newspapers have played in our history.

AFTER READING

Task 1. Find in the text the English equivalents to the following.

[TocnenoBarenbHO U31aBAEMBIN; IIPEAILIECTBEHHUKHU T'a3€T; B BHICIIEH
Mepe C CEHCAIMOHHBIM CojiepKaHueM; OpUIIMAIBHO pa3pelleHHasl ra3era;
0e3 pa3pelieHust; IKCIEPUMEHT MOYTH MPOBAIWIICS; OUCHb OrpaHUYEHHBIN
THUPaX; BEJIUKOJICTHO IPUAYMaHHBIE; UTPATh CYIIECTBEHHYIO POJIb; IPEI0-
CTaBJIATh BECh CIEKTP MOJMTUYECKHMX MHEHHUI; HUYTO HE MeIalo (HE
OTPaHUYMBAJIO) CTUJIIO PAaHHETO XypHalU3Ma; OOpOThCs (CYyIOPOKHO) 3a
BJIACTh; Ta3€Thl ObUTH JIUIIL MPEPOTaTHBOM 0OraToro U rpaMOTHOTO MEHb-
IIMHCTBA; 3apaHee (BIEpen); KOJOCCAIbHBIA (3HAUUTENIBHBIN) CTUMYII,
OecnpeleIeHTHbIN CIIPOC; CBOEBPEMEHHOE U JOCTOBEPHOE OCBEILIEHHUE CO-
OBITHIA; BO3MYIIIEHHE OOIIECTBEHHOCTH.

Task 2. Summarize the text in 3 paragraphs using words and
phrases from pre-reading task and after-reading task 1.

Text 5
PRINT MEDIA IN THE USA

READING

Read the texts 5 and 6 about print media in the USA and while
reading mark words and phrases that might be helpful to you in
preparation for your own newspaper presentation. (Pay special
attention to the expressions describing newspapers’ style, language,
vocabulary, articles, rubrics, coverage, circulation, etc.).
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The first newspapers in the US and Canada followed the traditions of
the British journalism. The first mass circulation paper, “The New Your
Sun”, was began by Benjamin Day in 1833. By shifting cost to advertisers,
he priced his paper at one cent, launching the penny-press. The Sun had
8000 circulation within 6 months.

The new papers emphasized news instead of opinion and sent out the
reporters to gather facts. Important papers like The New York Times and
the first new cooperative, The Associated Press, were born during that era.
Newspapers and magazines are the key media for information, opinion and
ideas in North America. Newspapers are also the largest advertising media.
Nearly two-thirds of North American adults read a newspaper on an
average weekday.

Many fine newspapers are published in the US. At the top of the list
are those that excel in coverage of local, state, national and international
news, that carry news that have and impact, and that emphasize good
writing and clear graphics.

The New York Times, as the nation’s paper of record, sets the
national news’ agenda. “Page one of The New York Times is the barometer
of what is truly important in the world”, says the Los-Angeles Times’
media writer David Shaw. The New York Times extraordinary standards of
coverage, writing and editing make it a model for the US journalism.

The Washington Post due to its coverage of the nation’s capital in its
backyard is the nation’s second most influential newspaper. It is noted for
its political investigative stories. Circulation tops 777000. The Washington
Post company also owns The Newsweek magazine, television stations and
a cable company.

The Wall Street Journal is the nation’s premier financial paper. It is
marked by exemplary writing and thorough business news coverage.

Los-Angeles Times has been enabled by its strong financial history to
concentrate on its news coverage. Regional coverage is especially strong
and its long stories give much detail.

Chicago Tribune is renowned for its political coverage, blockbuster
series, editorial writing and cartoons.

Miami Herald is one the nation’s most aggressive newspapers noted
for its coverage of Latin America. It is also strong in Local and sports
news.
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Philadelphia Inquirer is marked by its great, restless and exhaustive
pursuit of local, state and regional news. Its circulation is 500.000.

USA Today. Although its content resembles a magazine more than a
newspaper, the papers’ influence on American journalism has been
profound. Its use of colour and snappy graphics has been copied
extensively.

Text 6
PRESS IN THE USA

READING

Read the following text for general information.

Most daily papers in the USA are of the ‘quality’ rather than ‘the
popular’ variety. Among the 20 newspapers with the largest circulation
only two or three regularly feature crime, sex and scandal.

It is often said that there is no national press in the United States as
there is in Great Britain, for instance. In one sense this is true. There are no
official or government-owned newspapers in the USA. There is no state
censorship, that is, courts or judges cannot stop a story from being
published or printed. Most daily newspapers are distributed locally or
regionally.

However, the influence of a few large metropolitan newspapers, most
notably the New York Times and the Washington Post, has increased so
that these papers come close to constituting a national press. Both papers
syndicate their staff-written stories to regional newspapers all over the
country.

The Wall Street Journal was the country’s first national daily and is
the largest. It specializes in economic and financial issues.

The New York Times is a journal with a relatively long and respected
history. It is read by about one million people in the US and is ranked as
‘the world’s top daily’.

USA Today was launched not long ago, in 1982. This paper claims
over five and a half million readers.

Two other newspapers also representing American journalism in the
areas of national and international news and mentioned among papers of
international excellence are the Christian Science Monitor and the
International Herald Tribune. The former is smaller in size and readership
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than the other papers. The latter is partly owned by the New York
Company and the Washington Post Company. About 40% of its articles
come directly from those two American papers, and its main office is in
Paris. Printed simultaneously in ten major cities in the world, it calls itself
‘The Global Newspaper’. It offers political and financial news about many
countries, especially the United States, Western Europe, and the Far East.

Most American newspapers rely heavily on wire copy from the two
world’s largest news agencies, the Associated Press (AP) and the United
Press International (UPI). Neither of them is owned, controlled or run by
the government. They have thousands of subscribers — newspapers, radio
and television stations and other agencies, which pay to receive and use the
news and photographs in more than 100 countries in the world.

The trend toward concentration of ownership is defended on the
ground that large-scale organizations can provide the funds, know-how,
and management to keep a newspaper profitable and competitive.

The American press, especially in recent decades, has insisted on
objectivity and detachment in news reports. Opinion is excluded from
news columns and is presented on separate editorial pages, which feature
unsigned editorials and include opinions signed by readers, contributors,
and syndicated columnists.

Government and media often engage in confrontations when
reporters disclose classified information or pursue investigative reporting
to uncover injustices and corruption within American institutions.

AFTER READING

Task 1. Find the sentences in which the following word
combinations are used in the text above and explain them in English.

Government-owned newspapers; state censorship; metropolitan
newspapers; to syndicate stories; to claim readership; wire copy;
subscriber; to keep a newspaper profitable and competitive; detachment; to
feature an editorial; syndicated columnists; classified information; to
pursue investigative reporting; to uncover injustices and corruption.

Task 2. Suggest the English for the following.

OcBemiarb COOBITHS; PACITPOCTPAHATh Ta3€Thl; MPEJICTABIISITH COOOM
HAIMOHAJBHYIO TIPECCY; CHEIUATU3UPOBATHCS MO IKOHOMHYECKUM U (Pu-
HAHCOBBIM TIpoOJieMaM; MPETEeHI0BaTh Ha YUTATEILCKYIO ayJIUTOPHIO; Tep-
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BbIIl W MOCHeAHUNA (M3 MEPEUYMCIICHHBIX); MeYaTaTh OJHOBPEMEHHO B He-
CKOJIBKMX KPYIIHBIX IOpOJIax; B OCHOBHOM IIOJIAraTbCs HA YTO-TO; MOMJIEP-
’KMBaTh HA TOM OCHOBaHUH, YTO ...; MPEAOCTABIATH/OKa3bIBaTh (HPUHAHCO-
BYIO MOMOIIb; MOJJIEPKUBATH Ta3eTy B MPHUOBIJILHOM M KOHKYPEHTOCIIO-
COOHOM COCTOSIHUU; MOCIEIHUE JECATUIICTHUS; KOH(DIUKTOBATh; BCKPHIBATh
(bakTbl HECTIPABEIJIUBOCTH U KOPPYIILIHUH.

Task 3. Stay if the following statements are true or false.

1. There are a lot of tabloids in the USA.

2. The American press is independent of the state.

3. The circulation of the American newspapers is so low that there
are no newspapers in the USA which might be considered national.

4. All American newspapers are provided with the news and stories
from one news source.

5. There is a great trend towards concentration of ownership in the
US.

6. The American press believes itself to be most objective in
reporting news.

Task 4. Write down 5 — 6 questions to the text.

DISCUSSION

Discuss the following.

1. Speak about the types, readership, ownership, independence of the
state, interdependence as for the news obtained. 2. What does profitability
and competitiveness of a newspaper depend on? 3. Why are editorials
generally published unsigned? 4. How much should journalists be involved
in investigative reporting?

Text 7
THE FUTURE OF NEWSPAPERS

BEFORE READING

Task 1. Explain what is meant by the words and expressions.

Circulation; over-exuberant journalist; have their day’; large
readership; flourish; have one’s own against; dip in and out; post updates;
straitjacket of newspaper publication; face extinction.
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Task 2. Find in the text synonyms for the following words and
expressions.

Appearance; full-time job, importance of events; very complex;
disseminate awareness and knowledge; ability; be aware of the importance
of smth.

Task 3. Share your ideas about the role and the future of printed
press.

READING

You are going to read an article about the future of newspapers.

Anybody who says they can reliably forecast the future of
newspapers is either a liar or a fool. Look at the raw figures, and
newspapers seem doomed. Since 2000, the circulation of most UK national
dailies has fallen by between a third and a half. The authoritative Pew
Research Centre in the USA reports that newspapers are now the main
source of news for only 26 percent of US citizens as against 45 percent in
2001. There is no shortage of prophets who confidently predict that the last
printed newspaper will be safely buried within 15 years at most.

Yet one of the few reliable facts of history is that old media have a
habit of surviving. An over-exuberant New York journalist announced in
1835 that books and theatre ‘have had their day’ and the daily newspaper
would become ‘the greatest organ of social life’. Theatre duly withstood
not only the newspaper, but also cinema and then television. Radio has
flourished in the TV age; cinema, in turn, has held its own against videos
and DVDs. Even vinyl records have made a comeback, with online sales
up 745 percent since 2008.

Newspapers themselves were once new media, although it took
several centuries before they became the dominant medium for news. This
was not solely because producing up-to-date news for a large readership
over a wide area became practicable and economic only in the mid-19th
century, with the steam press, the railway and the telegraph. Equally
important was the emergence of the idea that everything around us is in
constant movement and we need to be updated on its condition at regular
intervals — a concept quite alien in medieval times and probably also to
most people in the early modern era. Now, we expect change. To our
medieval ancestors, however, the only realities were the passing of the
seasons, punctuated by catastrophes such as famine, flood or disease that
they had no reliable means of anticipating. Life, as the writer Alain de
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Botton puts it, was ‘ineluctably cyclical’ and ‘the most important truths
were recurring’.

Journalism as a full-time trade from which you could hope to make a
living hardly existed before the 19th century. Even then, there was no
obvious reason why most people needed news on a regular basis, whether
daily or weekly. In some respects, regularity of newspaper publication and
rigidity of format was, and remains, a burden. Online news readers can dip
in and out according to how they perceive the urgency of events.
Increasingly sophisticated search engines and algorithms allow us to
personalize the news to our own priorities and interests. When important
stories break, internet news providers can post minute-by-minute updates.
Error, misconception and foolish speculation can be corrected or modified
almost instantly. There are no space restrictions to prevent narrative or
analysis, and documents or events cited in news stories can often be
accessed in full. All this is a world away from the straitjacket of newspaper
publication. Yet few if any providers seem alive to the new medium’s
capacity for spreading understanding and enlightenment.

Instead, the anxiety is always to be first with the news, to maximize
reader comments, to create heat, sound and fury and thus add to the sense
of confusion. In the medieval world, what news there was was usually
exchanged amid the babble of the marketplace or the tavern, where truth
competed with rumour, mishearing and misunderstanding. In some
respects, it is to that world that we seem to be returning. Newspapers have
never been very good — or not as good as they ought to be — at telling us
how the world works. Perhaps they now face extinction. Or perhaps, as the
internet merely adds to what de Botton describes as our sense that we live
in ‘an unprovable and fundamentally chaotic universe’, they will discover
that they and they alone can guide us to wisdom and understanding.

AFTER READING

Task 1. For questions 1 — 6 choose the answer (A, B, C or D)
which you think fits best according to the text.

1. In the first paragraph, the writer is presenting:

A. his interpretation of a current trend.

B. evidence that supports a widespread view.

C. his prediction on the future of print journalism.

D. reasons for the decline in newspaper readership.

2. What point is the writer making in the second paragraph?

A. Existing media are not necessarily replaced by new ones.
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B. The best media technologies tend to be the most long-lasting.

C. Public enthusiasm for new types of media is often unpredictable.

D. It is inevitable that most media technologies will have a limited
life.

3. Which phrase in the second paragraph has the same meaning as
‘held its own against’?

A. ‘had their day’

B. ‘withstood’

C. “flourished’

D. ‘made a comeback’

4. In the third paragraph, the writer stresses the significance of:

A. a shift in people’s attitudes towards the outside world.

B. certain key 19th-century advances in mechanisation.

C. the challenges of news distribution in the pre-industrial era.

D. the competition between newspapers and more established media.

5. What does the writer suggest is the main advantage of online news
sites?

A. the flexibility of the medium

B. the accuracy of the reporting

C. the ease of access for their users

D. the breadth of their potential readership

6. What does the writer suggest about newspapers in the final
paragraph?

A. They still have an important role to play.

B. They can no longer compete with the internet.

C. They will have to change to keep up with the digital age.

D. They will retain a level of popularity among certain types of
readers.

Task 2. Translate the sentences using the topical vocabulary for
underlined words and word-combinations.

1. «Taitmcy noikeH B mpsMoM 3dupe NpUHECTH WU3BUHEHMS KypHa-
JIUCTY, KOTOPBIA CTPEMUJICS 3AIIUTUTh JTUYHYIO KU3Hb CBOEr0 MHGMDOpPMaH-
Ta, 32 TO, YTO MPEICTABUTEIN U3IaHUS MBITATUCh OOMAaHOM BTSHYTh €T0 B
pasroBOp C LEJbIO PACKPBITH JI€Tald, YeM HaPYUIWIH KYPHAIUCTCKYIO
ATUKY M CIPOBOLMPOBAIM CKaHAad. 2. YTeuka MH(opMalmu npuseia K
TOMY, 4YTO MHOTHE >XYPHAJWCTBI, 3aHUMAIOLIMECS PACCIECIOBAHUIMM,
HayaJu MbITaThCSl BHEPUTHCS B TPYIIIUPOBKY U PACKOMNATh MOSBUBIIYIOCS
3anenky. 3. Celyac Mbl IPEPBEMCS HA PEKJIAMHYIO Nay3y, MOCIE KOTOPOU
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nepeaiiM CI0BO HallleMy KOPPECIOHJIEHTY, paboTaroleMy Ha MECTe CO-
oblTui B JlornoHe. 4. [Ipecc-penans ObLI BEINYIIEH 3a IO4Yaca 40 TOT0, KaK
B HOBOCTSIX HA4aJlach MpsAMasi TPAHCISIIUSI UHTEPBbIO, UTO TOJIBKO CIIOCO0-
CTBOBAJIO aKTMBHOMY OCBEIIEHUIO B Ipecce MociaeaHux coobituit. 5. Ho-
BOCTHU O (PUHAHCOBBIX MaxXWHAIUAX B IIECHTPAJIbHOM OAHKE CTalld CEHCallM-
eil u ObLIM Ha MEpPBBIX MOJIOCAX Ta3eT, MOKa CIIEICTBEHHBIN KOMHUTET HE
CHSI1 _OOBHHEHHUSI M HE MpUHEC OdUIMaNIbHbIE W3BUHEHUS PYKOBOJCTBY
0anka. 6. [IporHo3 morojpl OpepBajics Ha PEKJIAMHYIO MMay3y, KOrja CTajo
IIOHATHO, YTO BEAYIIMK MPOU3HOCUT HEBEPHBIN TEKCT. Tak Kapbepa 4delio-
BeKa, KOTOphIM 20 jeT Bea mporpamMmy, Oblia MOCTaBiI€HA MO YIrpo3y.
7. HepaBHO OTKPBITHIA KAaHAJI BBICTYIHUJ C ONPOBEPKEHUEM CPOYHOM HO-
BOCTH M OTPHIA] CBOK MPUYACTHOCTh K PACIPOCTPAHECHUIO HEIOCTOBEP-
HBIX HOBOCTEH U IPEAB3ATOMY OCBEIICHUIO MOCIETHUX COOBITHMA.

Task 3. Error Correction. Find the mistakes in the following
sentences. There is one mistake in each sentence.

1. The paparazzi, who work freelance, are notorious for hound
celebrities. 2. Gutter press focuses on mainly sensational news. 3. Tabloid
are not popular newspapers among the educated people in my country.
4. Fact checkers do important work and are responsible to make sure that
people are quote correctly in articles. 5. The recent article about marine
environmental problems is hot of the press. 6. For my research, I had to go
through a lot of back issues of various newspapers to find the articles relate
to my degree thesis. 7. I’'m pleased that newspapers are starting to include
some colour photographs and pictures because it makes the articles more
interesting and eye-catch. 8. One of my favourite parts of a newspaper is
the comic strip because I find the message in the cartoons relevant of the
major issues of the day.

SPEAKING

Task 1. Choose a newspaper (hard copy issue) and provide a
detailed description following the outline below.

a) general characteristics (name, type, founding date, circulation,
publishing house, chief editor, date of issue, etc.);

b) front page (layout, fonts, pictures, captions, etc.);

¢) parts of newspaper and topics presented in each of them;

d) in depth characteristic of contents;

¢) your opinion/conclusion.
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Task 2. Choose a TV programme and prepare a presentation
covering the following topics.

a) the type of the TV programme and its features, examples in
different countries;

b) the name of the programme, the country of origin, presenter (s);

c) the history and background;

d) the present-day programme features (running time, broadcast
schedule, structure, popularity, target audience, etc.);

e) your story with this programme (first acquaintance, your attitude
and its place in your life).

Task 3. Read the text and discuss the trends for your country.
Are they the same? How do you get the news? What are your habits
related to mass media?

OFCOM REPORTS MORE PEOPLE USING SOCIAL MEDIA

FOR NEWS

24 July 2019

The number of people watching news on TV is falling, but social
media is growing in its popularity as a news source, according to Ofcom.
The broadcast regulator’s annual news consumption report looks at how
consumption habits are changing in the UK.

TV remains the most popular news platform, but usage has dropped
from 79 % of adults to 75 % in the last year. But those using social media
for news rose by 44 % to 49 %.

Other findings from this year’s report include:

The most popular news source remains BBC One (used by 58 %),
followed by ITV (40 %) and Facebook (35 %).

Over a third of adults (38 %) still get their news from newspapers,
but that increases to 49 % when newspaper websites and apps are included.

Use of the BBC News channel has decreased since 2018 from 26 %
to 23 %.

The use of Facebook for news has remained stable, but more people
are using Twitter (up from 14 % to 16 %), WhatsApp (from 10 % to 14 %)
and Instagram (9 % to 13 %) to consume news.
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Magazines are rated more favourably than any other news platform
for quality, accuracy, trustworthiness and impartiality. Social media
platforms tend to be rated least favourably on these measures.

One graph in particular showed the overlap in how adults — those
aged 16 and over - consume news on the four major platforms.

For example, just 1 % of respondents said they solely use
newspapers, while 13 % exclusively use the internet. Around 14 % said
they use all four of TV, radio, the internet and newspapers.

That is matched by the 14 % of respondents who only use television

and the internet.
(https://www.bbc.com/news/entertainment-arts-49098430)

Task 4. Make a questionnaire about the preferred mass media
and do a survey in your group. Analyze the resulting data and come
up with conclusions.

Writing
Write an essay describing the diagram below. Point out the most
relevant information and draw conclusions.

Where Do You Get Your News?

BBC

CBS

CNN

Facebook

@
g FOX Baby Boomer
: Generation X
H NPR Millennial
2
Rush Limbaugh
Twitter
Wall Street Journal
YouTube
0% 10% 20% 30% 40% 50% 60% 70%

Percentage of demographic group getting news from source

Source: Pew Research Center. “American Trends Panel (wave 1).” April 29, 2014.
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READING AND SPEAKING PRACTICE

Task 1. Discuss the following questions.

» When did you last read a newspaper? What paper was it? Did you
buy it?

» What are the most popular newspapers in your country?

» Does anybody in your family read a newspaper?

Task 2. Read the following text and discuss the following
question: What is the speaker’s opinion on the future of the
newspapers? Do you share it?

THERE IS STILL A HOPE...

Why hasn’t paper-based print been replaced with electronic files?
Books, magazines, posters, newspapers, brochures, leaflets, and other
printed material are technologies that work — they are portable, recyclable,
do not need a power supply to operate, and are not prone to software
failures. Print can be read anywhere, and the reader can easily go back to
check anything not clearly understood. Advertisers like the printed page,
because it cannot be switched off in the way television, a computer, or a
smart phone can — or blocked, as is the case with popup advertisements on
Web sites. The Internet has also made it easy for many of us to buy more
books, posters, and magazines from all parts of the globe.

Sometimes the very forces that are supposed to be killing print
actually nourish it. Books thrive in the wake of TV series and movies.
Printed posters decorate the streets. Our food, technology, health, and
beauty products come in beautifully printed packages.

But there are areas where print is being rapidly replaced by other
media. Print encyclopedias, for example, have been replaced by editable
online resources, and even podcasts. Classified advertisers often use the
Internet. Newspapers’ online versions compete with the printed ones and
magazine publishers are using tablet technology.

One thing that hasn’t changed is the excitement of being involved in
printing. Printed items have to be produced to a deadline, whether they are
newspapers for tomorrow’s breakfast tables, or a book to coincide with the
launch of a new TV series. Ultimately, the printed word has an authority

that other media can only hope to emulate.
(Abridged and adopted from https://www.ncs.net.au/print-in-the-2 1 st-century/)

Task 3. Write the gist of the story (100 words maximum).

Task 4. Find information about history of newspapers in Russia
and abroad and prepare presentation.
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SUPPLEMENTARY READING

Text 1
WHAT ARE THE MASS MEDIA?

Read the text and compile lists itemizing:

a) mass media means;

b) professions of people who generate them.

A message can be communicated to a mass audience by many
means: hardly an American lives through a day without feeling the impact
of at least one of the mass media. The oldest media are those of the printed
word and picture, which carry their message through the sense of sight: the
weekly and daily newspapers, magazines, books, pamphlets, direct mail
circulars, and billboards. Radio is the mass communications medium
aimed at the sense of sound, whereas television and motion pictures appeal
both to the visual and auditory senses.

The reader turns to his newspaper for news and opinion,
entertainment, and the advertising it publishes. In weekly, the focus is upon
the reader’s own community; in the daily the focus is upon the nation and
the world as well. Magazines give him background information,
entertainment, opinion, and the advertising; books offer longer range and
more detailed examination of subjects, as well as entertainment;
pamphlets, direct mail pieces, and billboards bring the views of
commercial and civic organizations. Films may inform and persuade as
well as entertain. Television and radio offer entertainment, news and
opinion, and advertising messages and can bring direct coverage of public
events into the listener’s home.

There are important agencies of communication, which are adjuncts
of the mass media. These are (1) the press associations, which collect and
distribute news and pictures to the newspapers, television and radio
stations, and news magazines; (2) the syndicates, which offer background
news and pictures, commentary, and entertainment features to newspapers,
television and radio, and magazines; (3) the advertising agencies, which
serve their business clients, on the hand, and the mass media, on the other;
(4) the advertising departments of companies and institutions, which serve
in merchandising roles and the public relations departments, which serve in
information roles; (5) the public relations counseling firms and publicity
organizations, which offer information in behalf of their clients, and (6)
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research individuals and groups, who help gauge the impact of the message
and guide mass communicators to more effective paths.

Who are the communicators who work for and with these mass
media? We think of the core as being the reporters, writers, editors,
announcers, and commentators for newspapers, news magazines, television
and radio, press associations, and syndicates. But there are many others:
news photographers; book and publication editors and creative personnel
in the graphic arts industry; advertising personnel of all types; public
relations practitioners and information writers; business management
personnel for the mass media; radio-television script and continuity
writers; film producers and writers; magazine writers and editors; trade and
business paper publication writers and editors; industrial publication
editors; technical writers in such fields as science, agriculture, and home
economics; specialists in mass communications research; and teachers of
journalism. Actors in television and motion pictures also are
communicators in a special sense, adding emotional impact to the written
script.

Text 2
INFORMATION AND EFFICIENCY: RUSSIAN NEWSPAPERS,
CA. 1700 - 1850

Read the following text, translate it.

At the end of 1702, while he was engaged in war with Sweden, Peter
the Great decreed that a newspaper be established to spread information
about “military and every sort of affairs” to “the people of Muscovy and of
neighbouring states”. The newspaper (the word used was kuranty, a
seventeenth-century holdover soon to be replaced by the word gazeta) was
to be compiled from reports from the state’s various chanceries, all sent to
the Monastery Chancery, and printed there in the state printing house.l1
Within a month, the first issue of this state-sponsored Vedomosti (The
News) was published, marking the beginnings of Russia’s history of
newspapers. Over the next century, imperial decrees founded other
newspapers (and a few independent newspapers appeared, as well), nearly
all based in Moscow or St Petersburg institutions. Then, in the 1830s, the
number and scope of official newspapers in the empire was expanded
significantly when a series of provincial newspapers (gubernskie
vedomosti) was established, again by official decree.
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Newspapers in Imperial Russia have most often been interrogated as
part of a world of print culture, as sites where something like a civil or
civic society might develop. This practice comes largely out of a focus on
the later nineteenth century, when a “mass-circulation” press developed,
bringing with it a space for the development of a public sphere.3 Earlier
newspapers, however, are difficult to discuss in these terms. It is in part
due to this kind of focus that Peter the Great’s Vedomosti has played an
awkward role in the history of newspapers. It came first, but, as Lindsey
Hughes put it, “controls from above and lack of initiative and expertise
from below meant that a Russian free press was still in the distant future”.4
The general desire to focus on newspapers and their role in developing a
civil or civic society may also explain why historians of journalism in
Russia have generally skimmed over newspapers in favour of thick
journals, where figures like Catherine the Great, Nikolai Novikov, and the
first generation of the Russian intelligentsia appear as publishers and
regular authors.

Text 3
PERIODICALS IN THE 19TH CENTURY

Read the following text, translate it.

The 19th century was ripe for a speedy growth of periodicals and
newspapers. In that period of fast development of photography cities also
continued to grow fast. At the turn of the century, there were more than 20
cities with a population over a million. This improved the conditions for
increasing the number of copies of popular newspapers and magazines.

The fast growth of city agglomerations was not the decisive reason
why an unusually favourable situation developed for publishers of
periodicals. The increasing volume of industrial production necessitated
more advertising. The publisher’s profits from advertisements, increasing
proportionally to the interest of business, abled them to improve the extent
and quality of periodicals and newspapers and keep their prices constant,
and sometimes even to reduce them.

Not only illustrated weeklies realized the advantages of pictorial
information, also editors of newspapers became increasingly aware that
printed images can add to the popularity of their periodicals in the 1890s.
The way to this recognition was paved by several outstanding individuals
who realized the “imminent approach of the optical age”. One of these
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pioneers was Joseph Pulitzer who bought in 1883 the not quite prosperous
periodical World, published in New York. This newspaper became in three
years of his ownership one of the most successful, partly due to the use of
pictorial information (still in the form of reproductions of engravings).
World carried increasingly more of less key component.

The rising general standard of periodicals raised the question how to
use all advantages of pictorial information. Direct reproduction of
photographs by the half-tone method was naturally most widely used in
mass-circulation illustrated magazines. But, modern printing methods were
not yet completely prevalent. The public at that time did not always receive
the replacement of engraving by half-tone reproduction of photographs
with enthusiasm, not to say as a fundamental innovation in journalism.

Task 1. Answer the questions.

1. Was the 19th century ripe for a speedy grouth of periodicals and
newspapers? 2. What improved the conditions for increasing the number of
copies of popular newspapers and magazines? 3. What abled the publishers
to improve the extent and quality of periodicals and newspapers? 4. Could
printed images add to the popularity of periodicals? 5. Who was the editor
of the periodical World? 6. Did some newspapers begin to use direct
reproduction of photographs?

Task 2. Write down the predicates and state their Tense and
Voice.

Text 4
FUTURE OF ENGLISH MAGAZINES
Read the following text, translate it.
At a conference in London

Speaker: Ladies and gentlemen! Now, let me introduce the next
speaker, Mr. James Corner, Board Director of National Magazine
Company. He is also a magazine publisher. Some ten years ago he
launched Harpers & Queen. He has co-authored two books on the business
of women’s magazines and seven books on magazine nostalgia.

Mpr. Corner: 1 am very glad to have a chance to speak to you today. I
would like to enlarge on the future of the British magazine industry. The
main tiling 1s the future of the industry is bright. The state of the art shows
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a higher degree of professionalism than ever before, in editorial business
and technology.

The rationalization in publishing companies, and the methods of
distribution, together with the high standards of the magazines themselves,
point the way to an industry which knows where it 1s going and which has
the ability to compete with the 'mega-bucks' poured into the newspaper and
electronic media... If you have any particular questions I shall be very glad
to try and answer them.

Journalist 1: My name’s Paul Briggs, Farmer’s Weekly. Will you
please tell us a few words about strategic benefits of magazines?

Mpr. Corner: 1t is quite natural that magazines have strategic benefits.
We have seen their unique quality of the classification of audiences for the
assistance of advertisers and the advantage of their long life when
compared to the ephemeral flash of the television or radio commercials.
Oh, when compared to the necessarily limited on-sale period of the daily or
Sunday newspaper.

Journalist 2: I’'m from The Lancet magazine. Peter Stone. Mr.
Corner, and what is your opinion of the interrelations between the industry
and audience. How are they changing, to your estimation?

Myr. Comer: The magazine industry is so diverse and so brilliant at
finding audiences for the hundreds of categories of literate readers, from
the glittering array of women's market, to sports and hobbies. To
professional titles and the explosion of computer magazines. And,
certainly, the thousands of business-to-business titles covering every trade
activity ...

Notes

a bomb explosion — B3pbIB 60MOBI

all that glitters is not gold — He Bce TO 30J10TO, UTO OJICCTUT
to launch a campaign — HaYMHATH KAMIIAHUIO

fo pour tea — HAIMBATh Yaul

fo your estimation — 110 BalllEX OLICHKE

Task 1. Translate the following sentences.

1. The clause, starting the sentence, is usually pronounced with the
rising tone. 2. The’ main thing is the future of the industry is bright. 3. It
knows very well where it is going. 4. If you have any particular questions
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I shall be very glad to answer them. 5. It is quite natural that magazines
have strategic benefits.

Task 2. Complete as in the original.

1.1 am very glad to have a chance to ... .

2.1 would like to enlarge on ... .

3. The state of the art shows a higher degree of professionalism than
ever before in ... .

4. The rationalization in publishing companies, and the methods of
distribution point the way to an industry which has the ability to compete
with ... media.

5. It is quite natural that magazines have strategic ... .

6. We have seen their unique quality of the classification ...
advertisers.

7. We have seen the advantage of their long life when compared to ... .

Task 3. Find and read Mr. Corner’s words speaking about
different categories of readers and their interests.

Text 5
THE HISTORY OF THE NEWSPAPER
Read the following text, translate it and name the predecessors of
newspares.
The earliest attempts to circulate news were made in ancient Rome.
In Rome the Daily Events was published from early days of the Empire
until its fall in A.D. 476 and, besides its general circulation, was used as a
medium of communication between military officers and their armies.
Soon after the invention of printing, newspapers were circulated in
Germany. They were small sheets, generally in accounts of the discovery
of America, the surrender of Granada to Ferdinand and Isabella, and such
local events as earthquakes, executions and witch burning. In the 16th
century an official newspaper was issued in Venice, with accounts of
battles and other matters of public interest. This paper was circulated
throughout Europe, and originally sold for a small coin called a «gazettay.
In time the paper was called «gazetta», a name which is still used. These
little sheets, issued occasionally, had. little in common with the great
newspapers of today, with their great number of news items.
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Text 6
THE PREDECESSORS OF AMERICAN PRESS

Read the following text, translate it.

The periodical press of the USA appeared more than 250 years ago.
Its history 1s usually connected with the editing of the first American
weekly «Boston News Letter», the 1st copy of which appeared in April
1704 in Boston. But even 15 years before, in September 1690, in Boston a
daily was published, but it was suppressed by the English Colonial
Administration as it had some violations of the law of the colony. The
paper «Boston News Letter» was the only paper in the colony during
15 years. Its editor was a Boston postman John Campbell. The editors of
the first newspapers in the towns of the colony were mostly postmen
because they were the first to set information from abroad. This
information dominated in the American newspapers. So, the first edition of
the «Boston News Letter» contained the information taken from the
London paper. The news from abroad published in the first American
papers was from two- to six- months old. In some weeklies information of
a local character began to appear, and soon occupied the leading place.
Home information was limited to the announcements about the arrival and
departure of vessels and the time-table of post coaches.

Notes

the editing of the first American weekly — w3nanue nepBOU
aMEPUKAHCKOM €)KEHEICIIbHOM ra3eThl

Violations of the law — HapylieHue 3aKOHa

they were the first to set information — OHM TIEPBBIMHU TIOJTYYau
uH(bOpMaInIo

contained the information taken from the London paper — cogepxaio
WH(GOPMAIIHIO, B3ATYIO U3 JJOHJOHCKOU ra3eThl

from two- to six-months old — ycrapeBmme Ha 2 — 6 MecsIIIeB
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Text 7
PRESS IN THE USA

Read the following text, translate it.

All American newspapers and in general all periodicals are privately
owned, controlled and managed. In addition to the commercial ones, a
large number of publications are produced by (industrial organizations and
churches, schools, clubs and other community bodies. The US publishes
more newspapers and periodicals than any other capitalist country. Most
dailies give a greater emphasis to local news because of the strong interest
in local affairs. That is why there are no national newspapers. Almost
every small town has its own paper. Fifty-five daily papers have circulation
of over 250,000 copies, including five in New York and five in Chicago.
54 Daily newspapers in the major American cities usually contain from
40 to 100 or more pages on weekdays. Daily papers in small cities of
20,000 people contain about 20 pages on weekdays. Sunday editions of
major papers have 200 or more pages. This size is explained by two main
reasons. First, a newspaper carries items of interest to everyone — young
people and old people, businessmen and workers, buyers and sellers.
Second, the selling’ price is not enough to pay for producing the paper. In
order to earn additional money, newspapers sell advertising space’ to
private citizens and business firms, and a large part of the paper is taken up
by advertisement.

Task 1. State the peculiarities of American press.

Task 2. Write down the words with international roots and give
their Russian equivalents.

Text 8
TRAINING FOR JOURNALISM IN BRITAIN, CANADA
AND THE USA

Read the following text.

A journalism school is a school or department, usually part of an
established university, where journalists are trained. An increasingly used
short form for a journalism department, school or college is “j-school”.
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Many of the most famous and respected journalists of the past and present
had no formal training in journalism, but learned their craft on the job,
often starting out as copy boys/copy girls. Today, in many parts of the
world it is usual for journalists to complete university-level training which
incorporates both technical skills such as research skills, interviewing
technique and shorthand, academic studies in media theory, cultural studies
and ethics.

Historically, in the United Kingdom entrants used first to complete
non-media-studies related degree course, giving maximum educational
breadth, and prior to taking a specialist postgraduate pre-entry course.
However, this has changed over the last ten years with journalism training
and education moving to higher educational institutions. There are now
over 60 universities in the UK offering BA (Bachelor of Arts) honours
degrees in journalism. Postgraduate courses are more well-established.

The National Council for the Training of Journalists (NCTJ)
supervises the training of journalists in Great Britain.

In the United Kingdom, editors often require that prospective trainee
reporters have completed the NCTJ preliminary exams. After 18 months to
two years on the job, trainees will take a second set of exams, known
collectively as the NCE. Upon completion of the NCE, the candidate is
considered a fully-qualified senior reporter and usually receives a small
pay raise. In the United States and Canada, there is no set requirement for a
particular degree (and in the United States licensing journalists would be
unconstitutional under the First Amendment), although almost all
newspapers, wire services, television news, and radio news operations hire
only college graduates and expect prior experience in journalism, either at
a student publication or through an internship.

Although their work can also often make them into minor celebrities,
most reporters in the United States, Canada and the United Kingdom earn
relatively low salaries. A typical starting wage in the United Kingdom is
around £12,000, in the USA — $20,000 annually or less. It is common for
reporters to start with newspapers in small towns and take steps up the
ladder to larger papers, though The New York Times has been known to
hire reporters with only a few years' experience, if they have talent and
expertise in particular areas.
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Task 1. Answer the following questions.

1. What is “j-school”? 2. What organization supervises the training
of journalists in Great Britain? 3. What are the aims of the Council?
4. How are the training courses regulated around the UK? 5. Who conducts
proficiency tests and supervises vocational training? 6. Are there any
requirements for a particular degree in GB, the USA and Canada?

Task 2. Explain the following.
Experience keeps no school, she teaches her pupils singly.

Task 3. Supposing you participate in the telebridge between
English (or American) and Russian students.

a) What questions would you ask the audience of the other side to
find out something about their interests, their tastes and outlooks?

b) What questions do you think the English (American) students
might ask you?

c¢) Act out a conversation imitating that of a telebridge.

Text 9
BOOK-REVIEWER

Read the text without a dictionary. Sum it up in two sentences.
subject-matter — coliepKaHue
column — OCTOSIHHBIN oT1en (pa3aen, pyOprKa, KOJIOHKA)

The review of books for the Press, and for the newer media of the
radio and television, has a number of functions to perform. The relative
importance of these functions will always remain a matter of debate on
which there can, perhaps, be no final judgement.

We suggest that the main function of the reviewer is no keep the
reading public informed about new books; he provides, in other words,
subject-matter of those books which he thinks important enough to find a
place in his column.
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Text 10
NEWS PHOTOGRAPHER

Translate the text with a dictionary. Express the main idea of the
text in one sentence.

The news photographer has one of the most difficult jobs in
journalism. The reporter may observe an incident or a situation over a
period of time, even if it is only seconds: he then thinks over what he has
seen, and writes his report. The photographer must anticipate the key
moment, have his camera poised to catch it, and then press the button at
precisely the right second. You cannot turn back time to recapture a missed
moment.

Text 11
A JANITOR PROMOTED TO REPORTER
ON HIS FIRST DAY ON THE JOB

Read the text and translate it into Russian.

David Shaw began his career in journalism four days after his sixteen
birthday when he was hired by the publisher of a weekly newspaper and
monthly magazine as a janitor. He was promoted to reporter his first day
on the job and six months later became editor-in-chief. During his college
years at the University of California, Los Angeles, David Shaw worked as
a reporter for the Huntington Park Daily Signal. Later he went to work to
the Los Angeles times. During his first six years as a reporter at the Times,
he wrote penetrating articles on subjects ranging from teenage drug use to
black militancy to supermarket merchandising.

Los Angeles Times Editor Bill Thomas then offered Shaw his
present job as press critic. He writes front-page stories on how and what
the media do, having been given complete freedom to analyze, probe, and
criticize. Time Magazine, Newsweek, TV Guide, Editor and Publisher,
Quill, and several journalism reviews have run stories about his work. His
work as a reporter and press critic has won him more than 30 major
journalism awards.

Answer the following questions.

1. What is the job of a janitor? 2. What is the job of a reporter?
3. What is the job of a publisher? 4. What is the job of a press critic? 5.
What is the job of an editor? 6. What is the job of a journalist?
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CONCLUSION

N3yuuB marepuansl nocodus (mpodeccuoHaaIbHO OPUEHTUPOBAHHBIC
TEKCThI, 3aMMCTBOBAHHBIE U3 AHIJIMHMCKUX U AMEPUKAHCKUX HAYYHBIX U IIE-
PUOIMYECKUX HW3JAaHUI) W BBIIIOJIHUB Pa3HOOOpa3HbIC YIpaXKHEHUs, CTY-
JIEHTBI CMOT'YT YUTaTh, 0OCYKJIaTh TEMbI U TIEPEBOAUTH TEKCTHI MO CIIEIH-
JIIbHOCTH, UCIOJIb3Ys CaMbl€ YIIOTPEOUTENbHBIE SI3bIKOBBIE CPEJICTBA U OC-
HOBHBIE TEPMHHBI IPOPECCUN.

[Tnanupyercs nmpoaomkeHue u3nanus «AHriauickuit s3uik. [Ipodec-
CUOHAJIBHO OPUEHTHUPOBAHHOE OOIICHHE», LEIb KOTOporo — (opmMupoBa-
HUE HEOOXOAMMBIX HABBIKOB JUJISl JKYPHAIMCTCKOM paOOThlI, aHAU3 U pe-
JAKTUPOBAHUE TEKCTA.

REFERENCES®

1. Aeeenxo, H. B. AHrnuiickuii s3bIK : yueO. mocooue isi CTyIEHTOB
3a04. oTA-s | Kypca cneunanbHocTy «OKypHanuctuka» / H. B. Areenko. —
Cawmapa : Camap. yH-T, 2005. — 72 c.

2.3axaposa, E. B. AHTIMACKAN A3BIK s )KypHaimucToB. Focus on
TV News = CeroaHs B TeleHOBOCTSIX : yueO. mocobue / E. B. 3axaposa, JI.
B. VapaaumeBa. — M. : Bocrok-3aman, 2007. — 224 ¢. — ISBN 978-5-478-
00701-0.

3. Kpacnosa, T. Meet the Media : yue6. mocobue mo aHri. 3. /
T. KpacnoBa. — M. : MI'Y um. M. B. JlomoHocoBa, ®Dak. »KypHAUIMCTUKH,
2022. — 145 c. — ISBN 978-5-7776-0156-8.

4. Kybwsac, JI. H. AHTIUACKHN SI3bIK TSI MEXIYHAPOIHUKOB : yueO-
Huk : B 2 4. Y. 1 / JI. H. Kybssac, U. B. Kygaukuna. — M. : MITUMO-
VYuusepcurer, 2011. — 397 c. — [SBN 978-5-9228-0685-5.

5.Jlapesa, A. I'. Anrnuiickuii s3pIK B mpodeccruonanbHon chepe :
MeToA. ykazanus ais ctyneHtoB @bO 2 — 5 kypcoB cnenuanbaoctu CO /
A.T. Jlapena, O. A. Cepebpo. — Yxta : YI'TVY, 2009. — 88 c.

6. Hawuna, C. I Adrnmiickuii ana xypHaiauctoB = English for
journalists : anga cryaeHtoB Qak. >xypHamuctuku / C. I'. Hamwmna. —
Munck : BI'Y, 2008. — 130 c.

7. Ilvione, A. M. Reading and understanding newspapers : yde0. moco-
oue / A. M. Ilerx. — Camapa : Camap. yH-T, 2005. — 56 c.

* [IpuBOAMTCS B aBTOPCKOM pEIAKLINHU.
123



8. Tenens, D. @. I'azeTa B COBPEMEHHOM MHpE : MMOCOOHE IO aHTJI.
3./ 0. ®. Teaenp. — M. : Bercm. mxk., 1991. — 159 ¢. — ISBN 5-06-
000836-3.

INTERNET RESOURCES

1.BBC News [DnekTpoHHbIl pecypc]. — Pexum pocryna:
http://news.bbc.co.uk/ (nara oopamenus: 13.01.2023).

2. Potter, D. Handbook of Independent Journalism, Bureau of Inter-
national  Information  Programs U.S.  Department of  State
http://usinfo.state.gov/ 2006 [OnexTpoHHbIl pecypc]. — Pexxum goctyna:
https://static.america.gov/uploads/sites/8/2020/06/Handbook-of-Independent-
Journalism Handbook-Series English Hi-Res.pdf  (mara  oOparenus:
15.06.2023).

3. The Guardian [DnextpoHHBI pecypc]. — Pexum npocryna :
https://www.theguardian.com/international (mata oopamenus: 15.02.2021).

4. Journalism & Media Glossary [DnexkTpoHHbIii pecypc]. — Pexxum
noctymna: https://www.thenewsmanual.net/Resources/glossary.html (gata
obOpamenus: 15.10.2023).

5. https://www.britannica.com/topic/journalism (mara oOparieHus:
20.09.2023).

6. https://en.wikipedia.org/wiki/Journalism  (mara  oOpaiieHus:
20.09.2023).

7. https://books.openedition.org/obp/4756 (mara oOpallleHus:
20.09.2023).

124


http://usinfo.state.gov/
https://www.theguardian.com/international
https://www.thenewsmanual.net/Resources/glossary.html
https://www.britannica.com/topic/journalism
https://en.wikipedia.org/wiki/Journalism
https://books.openedition.org/obp/4756

GLOSSARY

A

advance: (1) a story looking ahead to a future event; (2) to bring a
story forward in a bulletin or earlier in a newspaper; (3) an up-front
payment for commissioned work, such as a longer article or a book.

algorithms: in media, computer programs that use the automated
analysis of statistics obtained from internet usage to solve problems,
including choosing how, what and when information is delivered to people
en masse and individually.

anchor story: the story running horizontally along the bottom of
the page in print news.

angle: a story’s angle is a journalist’s individual take on the way
that they want to report the information.

anonymous source: there are two types: (1) Someone who sends
information to a journalist without revealing their identity; ethical
journalists will always confirm the information elsewhere before
publishing. (2) A source known to the journalist and perhaps their editor
and lawyers but whose identity is kept secret from other staff and the wider
community.

AP: Associated Press, the world’s largest independent news agency
supplying news services for a fee to media around the world.

AP Stylebook: Associated Press Stylebook, a standard reference
source for American journalists on word usage and spelling, including
names in the news.

app (application): a software program or collection of programs
used to undertake specific tasks with a computer or mobile device.
Contrast to system software, which is used to run the computer.

archives: a place where copies of everything published or broadcast
by a media company are stored, in original form or digitized, and indexed
so they can be searched for. Some big media organizations also keep
copies of unused original source material. For example, the Australian
public broadcaster the ABC keeps broadcast-quality sound and video
footage of all program material, even raw material. Also called a library.

assignment: a job given to a journalist by an editorial supervisor,
such as a news editor or chief of staff.
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attribute: to identify who said something, either as a quote or as
reported speech. Attribution is important to maintain credibility.

audience ratings: in audience surveys, the percentage of total
potential audience members — whether tuned into any program or not - who
are listening to or watching a particular program or station at a given time.
Compare with audience share.

audience share: in audience surveys, share is the percentage of a
radio or television audience listening or watching at that time that is tuned
into a specific station or program in any particular market. Compare with
audience ratings.

audio on demand (AOD): a system where users can listen to audio
content any time anywhere they want via a website or mobile app, without
having to download it first.

audit: an independent assessment of the accuracy of newspaper sales
and circulation figures, especially so advertisers can decide where to place
their business. See ABC above.

Autocue: a system of lenses, mirrors and angled glass in front of a
studio television camera lens which displays a newsreader’s script as a
scrolling image so they can read it without looking down at their script.
Also known as a teleprompter.

average issue readership or AIR: the measure of the number of
people who have read the newspaper or magazine in the period that it was
issued, e.g. daily, monthly etc.

B

back announcement: at the end of a segment in broadcasting, when
the presenter gives viewers or listeners brief information about something
they have just watched or heard, for example the name of the reporter or of
the piece of music which was just played.

back bench: American term for senior production journalists on a
newspaper.

back copy: a previous issue of a newspaper or magazine not now on
newsstands or in news agents. They may be indexed and stored in archives
or may be kept unindexed in general storage. Many publishers let readers
purchase actual or facsimile back copies of special interest to them. Called
back issues in magazine publishing.

background: (1) information which is not part of the news event but
which helps to explain more about the situation and the story; (2) another
name, usually US, for off-the-record. A backgrounder is the story written.
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balance: a basic journalism principle of giving both sides of an
argument in a fair way so readers or listeners can make up their own mind.

BARB: Broadcasters’ Audience Research Board, which compiles
television ratings (viewer) statistics in the United Kingdom.

BBC: British Broadcasting Corporation, Britain’s national
broadcaster.

B copy: copy prepared in advance of an event, to be included in the
story when it is published, perhaps as background.

beat: (US) a specialist area of journalism that a reporter regularly
covers, such as police or health. See also round.

beat-up: a news story that might once have been based on facts but
which is then exaggerated so much that it becomes inaccurate or even
false. The whole process is called sensationalizing.

bed: in printing, when a newspaper or magazine has been sent to the
presses and it is too late to make changes. It is said to be “gone to bed” or
“put to bed”. In old fashioned printing, the bed was the flat area where type
was assembled before being inked and paper pressed down in it.

best boy: in broadcasting, the second-in-command of a lighting
team.

bill: short for ‘newspaper billboard’. A large sheet of paper on a
board placed where newspapers or magazines are sold, with eye-catching
headline text or graphics promoting a story in that edition.

bio: short for biography, it is separate information about the person
writing the article or significantly involved in the information being
presented.

bleed: An image that extends beyond the text area to the edge of the
page or screen.

blockline: a caption for a photograph.

blow up: to enlarge part of a photograph or image.

bold: heavy black type used to emphasise a word or phrase.

bounce rate: a measure of web traffic, it is the percentage of visitors
who only visit the front page, i.e. they do not go any further into the site.

bridge: music or sound effects used to link one item to the next.

bright: US usage, a short, light-hearted story.

broadcast: transmission to a large number of people by radio or
television.

broadsheet: a large format newspaper, usually measuring at least 56
cm (22 inches) long. Also used to describe more serious, less sensational
styles of newspaper journalism. Compare with tabloid.
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broadside: an early form of single-sheet newspaper, often pasted to
walls or sold for a penny, broadsides contained gossip, popular songs,
news and advertising.

broadside man: someone who travelled the country with broadsides,
reading them aloud for the illiterate.

broken link: a hyperlink which, when clicked, does not connect to a
web page, instead showing an error message such as 404.

browse: In new media terms, to look for information on the internet
using a browser, usually by starting in a general area (such as a search
engine) then focusing in on specific results.

bulletin: an organized selection of news stories broadcast on radio or
television at a regular time. Can also include elements such as finance
information, entertainment news, sports and weather reports etc. In US,
more commonly called a newscast.

bureau: a media organization’s office away from the main
newsroom, often overseas.

C

cable television: a TV service delivered into the home through a
cable, usually for a fee. a form of pay TV. Compare with terrestrial
television and satellite television.

calls: routine telephone calls to contacts — such as police, courts or
emergency services — to check if they have any breaking news.

call to action: Instruction for the reader to do something, e.g.
subscribe here, donate now, complete the form.

caption: in print, short pieces of text placed below or beside pictures
to describe them and identify the photographers and/or image owners. Also
called a cutline. In television, information superimposed over a picture,
usually at the top or bottom of the screen, describing what is being shown.
Often used to name and describe the person speaking.

casual: a journalist employed to work individual shifts while not
being an ongoing member of staff. Compare to stringer.

catch line: (1) in journalism, a word or short phrase placed at the top
of a page of copy to identify it during the production process but not
included in the final published story or script; (2) in advertising, a short,
memorable phrase used to catch the reader’s attention.
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chequebook journalism: the practice of paying the participants in
an event a large sum of money for the exclusive rights to their story, to
beat competitors. US English: checkbook journalism.

chief reporter: the most senior reporter in a newsroom. In larger
newsrooms, may be called a news editor.

chief of staff: a senior journalist in a newsroom who assigns stories
to reporters and organizes and monitors how they do their work. Often
second-in-command to a news editor.

chief sub: short for chief sub-editor. The person in charge of sub-
editors, who assigns work to down-table subs.

churnalism: journalism that churns out rewrites of media releases,
with no original reporting, just to fill newspaper pages or news bulletins.

circulation: number of copies sold by newspapers and magazines.
See ABC, The Audit Bureau of Circulations above.

citizen journalism: journalism outside the established media,
usually by ordinary citizens without professional training or organizational
experience. Compare to professional journalists. Citizen journalism is
commonly practiced through blogs and social networking websites and not
requiring the large resources of media organizations. Also called
participatory journalism and networked journalism.

civic media: a broader type of citizen journalism to include online
information sharing.

CNN effect: named after the US cable news network, the theory that
major news networks reporting on events affect their outcome through the
behaviour of people involved.

commentator: a broadcaster who is a specialist in a specific area,
e.g. cricket or politics, who describes events or games as they are
happening or who comments on recent events.

commercial broadcasting: television or radio networks funded
wholly or mainly from advertising. Commercial broadcasters are usually
owned by individuals or by companies answerable to shareholders.
Compare with public broadcasting.

commissioning editor: more commonly used in book publishing, in
mass media a commissioning editor finds and pays journalists or producers
to write articles or make specific program content, usually overseeing their
work.
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contact: a person a reporter will visit or telephone (i.e. ‘contact’) for
information on a topic they are researching. Contacts are usually sources
journalists keep in touch with and approach for information on a regular
basis.

copy: written material for publication. In broadcasting also called a
script.

copy editor: a person on a newspaper or magazine who corrects or
edits copy written by a reporter, writes headlines and places the story on a
page. The copy editor ensures the text flows, makes sense, is fair and
accurate, and poses no legal problems. Also called a sub-editor.

copyreader: a person who checks typeset proofs and/or computer
printouts to detect errors such as spelling mistakes and bad punctuation
before the final printing of a publication. Also called a proof reader.

copy taster: a senior sub-editor who looks at incoming copy and
decides what will be used.

correspondent: a journalist who writes from a position of expertise,
either in a subject matter or geographical area, e.g. arts correspondent or
European correspondent.

crony journalism: to write positively about someone the journalist
knows as a favour.

crop: to cut unwanted portions from a photograph for publication.

cross promotion: to use one outlet of a media company to promote
something in another outlet. For example, to promote a magazine story on
a radio station owned by the same company.

cross talk: interference from one sound source breaking into
another.

cub: old-fashioned term for a trainee journalist. Also known as a
rookie.

cue: (1) to prepare a piece of audio or video so that it starts at the
beginning at the press of a button; (2) a signal in a studio that an item is
about to start or end.

cue sheet: a radio script containing the introduction to a report,
details about any inserts, any back announcements and durations of
segments.

curtain raiser: story written before an event, preparing the audience
for when it happens. Often used at the start of an election campaign,
sporting competition or theatre season etc.

cyber-journalist: a journalist working on the internet.
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D

data-driven journalism: writing a story from research into large
amounts of data on a subject, possibly from surveys or research in an area.

data visualization: turning information or data into pictures, graphs
or graphics for easier understanding by readers and viewers.

dead air: an extended unwanted silence on radio, often caused by
technical or operating errors.

deadline: the time the editor or producer sets by which the reporter
must submit a finished story.

death-knock: an assignment in which a reporter calls at the home of
a bereaved relative or friend when gathering information about a death.
Also known as door-stepping.

diary: (1) a large book or application on a newsroom computer
system into which journalists put information about forthcoming events
which might make a story; (2) a regular newspaper column of gossip or
short human interest stories.

digital media: Media produced and distributed using computers
and/or the internet, as opposed to media either produced using mainly pre-
digital processes (e.g. printing presses) or distributed in physical, non-
digital form (e.g. printed newspapers or analogue television). So-called
“traditional media” or “old media” can be digital media without being new
media. Contrast with analogue television and radio.

digital signature: a special code within a digital message or
document proving its authenticity, i.e. that it was created by a known
sender and was not changed in transit.

director: in TV news, the director is usually a studio director, in
charge technically of getting the bulletin to air. The editorial decisions are
made by a producer.

digital radio broadcasting (DRB): also called digital audio
broadcasting (DAB), a method of transmitting radio signals in data streams
giving a much higher quality than the old analogue system and allowing
more programming channels within the same amount of spectrum. Special
radio receivers are required.

Digital Radio Mondiale (DRM): a global open standard for the
broadcast of digital radio on short-wave, AM/medium-wave and long-
wave frequencies.

digital television (DTV): the modern method of transmitting sound
and images in a data stream. DTV is higher quality than the old analogue
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TV. High definition digital TV (HDTV) is higher quality still. Special
television sets are required to receive and display it.

direct marketing: sending advertising material directly to potential
customers either by post, fax, email or telephone, not using mass media.

documentary: sometimes shortened to ‘doco’. A longer radio or
television report of half-an-hour or longer, usually explaining and
analysing a single issue using multiple elements, multiple interviews and
other audio and images.

donut: a television interview in which the studio presenter hands
over to a journalist on location who interviews guests before handing back
to the presenter in the studio. Term used mainly by the BBC.

door-stepping: to turn up at a person’s home or place of work
without warning or prior arrangement to get an interview. Door-stepping
implies the person may be reluctant to speak and may be confronting.
Some broadcasters also use the term for an unheralded phone interview.
See also death-knock.

DRM: Digital Radio Mondiale above.

double-page spread (DPS): two facing pages in a newspaper or
magazine that are designed as one unit of interrelated articles. Also called a
spread.

downtable sub: a sub-editor who works under the direction of more
senior sub-editors, preparing copy for publication or broadcast.

DRB: digital broadcasting.

dub: to re-record sound and/or vision onto another tape. See also
over-dub.

dump: to drop a caller during a phone-in or talkback program.

E

EBU (European Broadcasting Union): an industry organisation
representing and supporting public service media, with 73 members in 56
European countries.

edit: to prepare raw material — such as text or recorded vision — for
publication or broadcast, checking aspects such as accuracy, spelling,
grammar, style, clarity etc.

edition: a newspaper or magazine printed in a single run of the
presses. It may be changed for different purposes, e.g. country edition, city
edition, final edition etc.

editor: (1) the person — usually a journalist — in charge of the
editorial content and direction of a newspaper, magazine or other news
outlet; (2) a person in charge of a special section of news output, e.g. sports
editor, political editor etc; (3) someone who prepares material for print or
broadcast.
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F

fairness: in journalism, fairness requires not favouring one
viewpoint over another in collecting and presenting news and opinion.
Different viewpoints are presented accurately, even those with which the
journalist personally disagrees.

FCC (Federal Communications Commission): a US agency that
regulates interstate communications by radio, television, wire, satellite and
cable. The five commissioners are appointed by the US President.

feature: a longer article or radio story, usually in greater depth and
complexity than a simple news item. Features may grow from a current
news event or simply be examining a timeless issue. Features which are
not strongly connected to hard news events are often called soft features. In
radio, features usually have a mixture of elements, including the reporter’s
voice, interviews and other sounds. Longer features may be called
documentarie.

feed: (1) in traditional journalism, the transfer of information from a
source to a recipient, whether raw information from reporter to studio or
finished reports fed to a transmitter or another station for broadcast; (2) on
the internet generally (also known as webfeeds or blog feeds), it is
information drawn automatically from a remote source, often summaries of
news stories or blog posts, that include web links to longer versions. Feed
reader programs can combine the contents of multiple web feeds for
display on one or more screens. RSS is one form of feed.

feedback: (1) an unwanted noise created when the output of an audio
speaker feeds back into a microphone in the same system and is amplified
as this happens in an increasing loop, resulting in a high-pitched squeal.
Also called howl-round; (2) a response from an audience member, reader
or someone involved in a story, giving their view about it.

feed back information: to repeat information just given by an
interviewee but in a different — perhaps simpler — way you think your
audience might understand better. The interviewee is given a chance to
agree to your version or repeat it in simpler words themselves.

fixer: a local person (often a journalist) employed to help a foreign
correspondent with interpreting, making arrangements and understanding
local life, political systems and cultures.
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footage: (1) video or film recordings, originally on tape and
measured in feet. See also stock footage; (2) raw, unedited film or video
materials.

format: in print, the overall shape and design of text or pages. In
broadcasting, the style of presentation, such as ‘“news format” or
“entertainment format” etc. The verb “to format” means to give elements a
predetermined style or way of looking or behaving.

G

galley: a place where prepared type is kept before being put onto a
page.

ghost writer: a journalist who writes a book or longer-form article
on behalf of someone not able to do it, such as a celebrity without high-
level writing skills. Ghost writers usually interview the named writer for
information and ghost writers are not typically identified in the final
publication.

graphic: an illustration in a newspaper, magazine or web page
explaining part of a story in a visual way, e.g. troop movements in a battle
or a calendar of a sequence of events.

graphics: often shortened to Gfx, words, diagrams or other
illustrations that appear on the television screen.

gutter journalism: a derogatory term for media which use
sensational reporting without concern for the harm it will do individuals.

H

hard out: in broadcasting, a sudden and inflexible ending of material
in a bulletin, usually determined by a fixed-length pre-recorded segment or
a pre-programmed computer event.

hot metal type: a now almost wholly abandoned method of printing
using solid metal type generated on a Linotype machine from molten lead
and tin alloy. See also cold type above.

house journal: a publication produced and distributed only to a
company’s own staff.

I

in-house: within the media organization itself.

Independent Television News (ITN): a major supplier of news to
independent television companies and other television content distributors
in Britain.
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Independent Television (ITV): the biggest commercial television
network in Britain.

infographics: data or other information presented in an easy-to-
understand visual form using graphs, charts, tables, timelines, lists or
maps. Infographics can range from overviews to fine details.

interactive TV: digital television broadcasts that have added
mechanisms to feed information back-and-forth between the viewer and
the TV station, such as to download content or to vote on something using
the television remote control.

investigative journalism: finding, reporting and presenting news
which other people try to hide. It usually takes longer and requires more
research that ordinary news reporting.

IPSO: refers to the Independent Press Standards Organization.
They’re the watchdog for newspapers and magazines in the UK, who sign
up to become members.

J

journalism: the communication of current issues and events to an
audience in a structured way, usually in relation to a set of generally agreed
social principles such as accuracy.

journalist: someone who finds and presents information as news to
the audiences of newspapers, magazines, radio or television stations or the
internet. Journalists traditionally work within a set of generally agreed
societal principles or within professional codes. Professional journalists are
usually trained and receive payment for their work.

K
kill: to strike out copy or take out type not to be printed
L

to lay out a page: plan the arrangement of a page where each story
and picture is to be located

layout sub: a sub-editor who specializes in planning the layout of
pages

level: the loudness or volume of a sound.

lobby journalists: journalists who report on politics, working in the
public areas of parliament buildings or with access to authorized areas.

log: a record of events — (1) in broadcasting, a log (or logger) is a
recording of everything which goes to air, kept for legal or regulatory
purposes; (2) in television news production, a list of the elements in a
report, usually compiled as the material is filed. Similar to a shotlist.

lower case: the small letters of the alphabet, i.e. not capital letters.
Abbreviated to l.c. Compare with upper case.

135



M

magazine: (1) a publication produced on a regular basis, containing
a variety of articles, often with illustrations (also called a periodical); (2) a
radio or television program covering a number of different topics.

managing editor: the senior editor involved in the day-to-day
production of a newspaper or magazine, usually with overall responsibility
for the gathering, writing and sub-editing of news.

markup: a sub-editor’s written instructions on a piece of copy on
how to handle the text.

mass media: media technologies such as radio, television,
newspapers and magazines that reach large audiences via widespread or
mass communication, usually by broadcasting, physical distribution or on
the internet. Compare with social media.

media: (1) short for mass media or news media, publishers or
broadcasters bringing news and information to widespread audiences; (2)
plural of medium, different forms of communicating ideas such as digital,
visual, sound etc.

media conference: also called press conference or news conference.
When reporters are gathered together to question someone in the news,
usually taking it in turns to ask questions. Such gatherings are usually
organised by an individual or company to deal with all the media in one
session or to promote a new product or service.

media officer: also called press officer, a person employed by a
company or other organization to get positive publicity in the media and
deal with enquiries from journalists.

misinformation reporter: similar to a fact checker (see above), a
misinformation reporter investigates the source of misinformation (see also
fake news above) and then produces news stories about their findings.

mojo: mobile journalists who use light and portable reporting and
communications tools such as mobile camera phones, PDAs and notebook
wireless computers to record, edit and transmit their work in text, audio,
pictures and video while in the field, without using an office.

monochrome (mono): a photo, image or graphic printed or
displayed using only black, white and shades of grey, i.e. without any other
colours.

more: typed at the end of copy to signify that there is more of the
story to come, either on another page or later in the process. Often

136



shortened to “mf” for “more follows immediately” or “mtc” for “more to
come later’.

mug shot: slang for a head-and-shoulders photograph of a person
facing the camera.

multimedia: the way of presenting a subject using different types of
media, such as video, audio, text and images in combination.

multi-platform or multiplatform: in journalism, stories that are
told using more than one technology platform, each platform chosen to
best tell that part of the story. For example, a radio documentary may put
additional information, transcripts etc on a website for listeners to visit and
learn more. A television report may use a social media platform to interact
with viewers to enhance the story or gather and share more information.

N

NCTJ: the National Council for Training of Journalists is the official
UK industry accreditation board for journalism courses.

networked journalism: a form of citizen journalism which relies
heavily on information shared through the internet to create stories, often
without original research by the writer or producer.

neutral question: a question asked in such a way that it does not
imply personal opinion or bias. Compare with loaded questions above.

news media: usually defined as media of mass communication that
came into being because of computers. This contrasts with “old media”,
“legacy media” or “traditional media” that predate the computer age, even
though they may now use computers as part of their production or
distribution. Websites are new media, newspapers and even television are
said to be old media. See also digital media.

news: information which is new, unusually and interesting or
significant to the recipient. It is usually about people or related in some
way to their lives. News is produced in a structured way by journalists.

news agency: a company that sells stories to media organizations.
News agencies may produce news stories or features themselves or collect
and redistribute them to media outlets.

newsagent: a shop that specializes in selling newspapers and
magazines. Not to be confused with a news agency above. In US it is
called a news dealer.

NIE, Newspapers in Education: program that provides newspapers,
curriculum and other services for the classroom.

137



Newspaper Society: British industry body representing regional and
local newspaper owners.

newsprint: a cheap, low grade of paper made from recycled paper
and wood pulp, used for printing newspapers.

newsreader: (1) the person — often a professional journalist — who
presents news bulletins on radio or television (also called an anchor); (2)
software that helps receive and read RSS blog and news feeds.

newsreels: news and current affairs programs on celluloid reels of
film projected in cinemas, often before the start of the main feature film.
By the 1960s and 70s these had almost entirely died out, replaced by
television bulletins in people’s homes.

newsstand: a stand, tray or cabinet for displaying newspapers and
news magazines for sale, either on the street or in a newsagent or
supermarket. A newsstand can also be an open-fronted kiosk on the street
or a vending machine which dispenses a newspaper when a coin is inserted
in a slot.

news value: the qualities or criteria that journalists use to assess
whether an event, development or opinion is worthy of preparing and
presenting as news. Criteria include whether it is new, unusual, interesting
or significant and about people.

newsworthy: aspects of an event or development that make it worth
communicating in a news story or feature. See also news value above.

night editor: in a morning newspaper, the most senior journalist left
in charge of a newsroom overnight when the editor has left.

noddy: in television, a brief cut-away shot of a reporter or
interviewer listening to an interviewee’s answer, often nodding his or her
head. Where there is only a single camera, noddies are usually shot after
the interview ends and then edited into the finished piece to break up long
slabs of the interviewee.

non-attributable: information for publication or broadcast given on
agreement that you do not identify the source. See also off-the-record.

NUJ: the National Union of Journalists is a British trade union and
professional organization for journalists.

(0]

OB: short for outside broadcast. Radio or television programs
broadcast from a location outside the studios, usually live, using an OB van
or OB truck.

objective journalism: a basic type of journalism practiced in
democracies in which the journalists do not allow their personal biases to
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affect their work, they take a neutral stance even on difficult matters and
give a fair representation of events and issues. Compare with advocacy
journalism.

objectivity: in journalism, the removal of personal opinions or bias
from reporting so that every reader, listener or viewer will receive the same
information in the same way.

offset: a printing method in which the plate transfers the image to be
printed onto an intermediate surface called a “Blanket”, which then comes
in direct contact with the paper.

online journalism: reporting and writing news specifically for use

on the internet.

opinion: a person’s thoughts about something it is not possible to
prove is true by objective methods or the person does not wish to prove is
true. Compare with fact above.

overmatter: in print, having too much text to fit the page or space
allotted for a story.

overrun: a program or report which is too long for its allotted time
slot. See also run to time.

P

PA Media: British news agency, formerly known as the Press
Association.

pack journalism: when individual journalists competing for
coverage of an event or issue act together, like a pack of dogs chasing the
same quarry.

package: a completed television news story pre-prepared for a news
bulletin and ready for transmission. A package will contain a written
introduction for the newsreader, the reporter’s edited report complete with
vision and sound and an out-cue for the end. In print, a group of stories on
a single issue or related topics spread over multiple pages or a page spread.

pad: to add extra material to a story only to make it longer.

page furniture: everything on the page of a newspaper, magazine or
web page except pictures or story text. Page furniture is designed to
promote the medium and attract readers to items elsewhere.

page proof: a trial copy of what a page will look like and contain
when it is published. In print, it is the last chance to check everything is
well.
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pagination: how content 1s spread over pages and how the pages are
related in an orderly way.

pamphleteer: an early form of journalism, someone who wrote short
printed pamphlets containing news, commentary or political messages. See
also broadside.

pan: slowly moving a television camera left or right in an arc
parallel to the ground.

paparazzi: collective noun for photographers who specialize in
stalking and photographing celebrities, especially in unflattering or unusual
situations.

par: short for a paragraph of text.

partial quote: a quote of which only part of the sentence is used. If
words are omitted from within the quote used, their absence is signified by
ellipsis (three dots), e.g. He said there was ‘every chance...bodies would be
found’.

paste up: an older method of printing stories and pasting them onto a
page ready to be printed, before computerised desktop design.

pay TV: a television service which viewers pay to receive, usually
by subscription or pay-per-view.

Periodical Publishers Association (PPA): an organization
representing British magazine publishers.

phone-in: a type of radio program which invites listeners to
telephone with information or comments for broadcast. See also talkback.

photomontage: an illustration made by combining several related
photographs.

Photoshop: a popular computer program used to edit and organise
photographs. Photo-shopping a photo usually involves more significant
changes — even falsification — than retouching.

pic: short for photograph.

pica: a unit of measurement for type, approximately 4.23 mm. It is
divided into 12 points.

picture desk: an area of a newsroom where photographs are
gathered and edited.

picture feeds: video provided by news agencies that media
organisations, pay to use.

play: emphasis given a story or page.
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point of view (POV): (1) an event filmed as if through the eyes of a
participant; (2) a form of documentary told from the producer’s
perspective, without adhering to journalistic standards of impartiality.

pool: an arrangement where reporters from different media outlets
designate individuals to gather and then share information where access is
limited or restricted.

popping: unwanted small explosive sounds caused by a speaker
being too close to a microphone when saying words with strong ‘p’, ‘t’, ‘d’
or ‘b’ sounds.

pork: mainly US, material gathered by a journalist but held for later
use if required.

portrait: a rectangular page format that is taller than it is wide. See
also landscape.

pre-roll: in broadcasting, to start recorded material such as a tape or
piece of music before the sound or vision is turned on, to assist with
timing.

presenter: a person who presents a radio or television program on
air. Called an anchor in US.

Press: the collective name for newspapers and magazines. In some
uses it can also include broadcasting and other media, e.g. press freedom.

press freedom: the right for media to operate free from government
restrictions and without legal constraints, other than the normal rules and
laws of society. Press or media freedom may be established by historical
practice or guaranteed by special laws, such as the First Amendment to the
Constitution of the USA or a bill of rights.

press room: the large room or building housing the printing
machines (presses) for a newspaper or magazine. Also called a 'print room'.

press run: the printing of an edition of a newspaper or magazine.
Also the number of copies printed. Also called a print run.

Press Trust of India (PTI): the largest news agency in India, run as
a not-for-profit cooperative providing and exchanging news in English and
Hindi among more than 450 newspapers. It also provides a satellite news
service.

producer: in broadcast journalism, the person responsible for a
particular episode of a news program, a specific documentary or a single
segment of a multi-report current affairs program. They usually report
upwards to an executive producer.
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production editor: a senior journalist responsible for making sure
content in a newspaper or magazine is printed properly. Usually works in a
press room or print room during the press run where he or she is able to
make last-minute changes.

profile: an article or program concentrating on an individual or
organization in the news.

public affairs: part of an organization dedicated to improving
relationships with its public, often through the media. Some public affairs
departments also monitor public opinion of it. See also media officer.

public broadcasting: radio or television services funded through
government by taxpayers or a user licence fee. Compare with commercial
broadcasting.

public service media (PSM): radio, television and other media
whose primary mission is public service. Sometimes called public-sector
media. PSM usually receive their funding from government budgets,
licence fees or public subscriptions, although some accept commercial
advertising and/or sponsorship. Many are established to be editorially
independent of government, though some — usually called state media — are
government controlled.

publish: to make something available to an audience, usually in a
printed or pictorial form, although material on the internet is said to be
published.

publisher: the chief executive and often the owner of a newspaper.

puff box: a newspaper’s own advertisements at the top of the front
page promoting articles inside or in future issues.

put to bed: when journalists have finished their work on preparing a
newspaper and it is sent to the presses for printing.

Q

Q&A: (1) a conversation or interview printed verbatim in question
and answer form; (2) In broadcasting, questions and answers between a
studio presenter and someone in another location, either an interviewee or
a reporter in the field.

quotation marks: marks in a text to show the start and the end of a
quote. Usually either single () or double (*) inverted commas, depending
on house style. Sometimes called speech marks.
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quote: (1) the use in a printed story or on television of the exact
words spoken by a person, distinguished by quotation marks at the start
and finish; (2) short for quotation marks. Compare with reported speech.

R

radio mic: a microphone which uses radio waves instead of cables to
transmit signals to a receiver.

radio spectrum: that part of the electromagnetic spectrum used for
carrying radio (and television) signals, ranging from 3 kHz to 300 GHz.

radiothon (alt. radioathon): special radio programming in which
listeners are asked to telephone the station to make donations to a good
cause or charity appeal. Typically, whole programs are dedicated to this
single function and the names of people who pledge money are read out on
air. On television, these are called telethons.

ragout: a section of text or an illustration that has been made to look
as if it has been torn from somewhere, with ragged edges.

rate card: a published list of a media organization’s standard rates
for advertising, including deadlines and specifications.

raw: in broadcast journalism, material before it has been processed,
especially edited; (1) raw footage is the original sound and vision of a
television report before being edited or additional sounds, captions etc are
added; (2) raw feed is this footage transmitted from location to the base
studio or to other television stations, where it will be processed.

readability: the ease with which a reader can recognize words,
sentences, and paragraphs. In print it depends on factors such as typeface,
font size and page layout. On TV screens issues such as contrast and the
placement and duration of text can also be critical.

recto: the right-hand page of a newspaper or magazine. Compare
with verso.

red-letter: an important breaking news story. From the newspaper
practice of highlighting an exclusive, breaking news story in red type.

rejig: to restructure a story to make it easier to understand or to
change the emphasis of the different elements. Also to move components
around a page, web page or bulletin. Compare with re-write, which means
to write a new story using information from an old one.

renose or re-nose: to re-write the first paragraphs of a story.

reported speech: a way of reporting what someone has said without
using their exact words in a quote. Well-written reported speech allows a
journalist to compress and explain a person’s words for greater efficiency
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and clarity. In grammar, sometimes called indirect speech. Compare with
quote.

reporter: a journalist who gathers information — including
researching and interviewing people — and writes news stories.

Reporters Without Borders: an international, not-for-profit
organization founded in 1985 that fights for press freedom around the
world.

repurpose: to revise existing content for a different delivery format
or platform. For example, video footage shot for broadcast may be
repurposed for a website.

retainer: a regular fee paid to a non-staff correspondent or freelancer
to keep them available. They are then usually paid extra for stories they
provide. See also stringer.

retouch: to make minor alterations to parts of a photograph before
use, perhaps to hide defects or lighten important areas. Retouching should
not be used to falsify photos. See also Photoshop above.

retraction: withdrawal of story or part of a story after publication,
often because a mistake has been made or a legal problem has arisen.

Reuters: one of the world's oldest international news agencies
started in London in 1851. Now part of the Thomson Reuters company.

reversed out: white or light-coloured text printed on a black or
darker background.

review: a description of an event with a critical assessment of how
well it was done. Reviews are typically written of plays and other theatre
performances, concerts and recitals, new recordings, movies, radio and
television programs, books, restaurants, exhibitions and other forms of
entertainment.

revision: to improve a story by rewriting, updating or correcting
information.

re-write: to write a story again to update, improve or refresh it. See
rejig above.

rich media: digital formats such as Flash, Java and DHTML that
allow interactive or multimedia content.

ring round: to make phone calls to a number of people to get or
check information or to harvest a variety of opinions on a story.
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round: a reporter’s specialist area of coverage, such as ‘a police
round’. Reporters develop personal contacts in these areas who can give
them information. Often called a ‘beat’ in the US or a ‘patch’ in the UK.

S

sans serif: a design of print type such as Ariel without small
extensions at the ends or corners of letters. See typeface below.

schedule: (1) a list of jobs for a reporter; (2) the order and timing in
which a newspaper or magazine is printed.

scoop: an important or significant news story published or broadcast
before other competing media know of it.

Scoopt: a media agency created to help members of the public sell
photographs and videos of newsworthy events to the media.

scrum: a gathering of reporters around a person, all competing to ask
questions or take photographs. Compare with a media conference.

section: (1) a separate folded part of a newspaper, e.g. the motoring
section; (2) in magazine publishing, a large sheet of paper — or section of a
roll of paper — on which a number of different pages are printed before
being cut up, folded and bound together.

segue (Pronounced SEG-way): in broadcasting, a transition from
one topic to another using a word, idea or theme common to both.

segment: part of a larger radio or televisoon program that is self-
contained, often produced by a reporter or producer other than the main
program presenter.

selfie: a self-portrait photograph, usually taken with a smartphone or
similar portable device and then shared on social media.

sell: (1) a standfirst; (2) a pull-out quote.

series: a group of related stories or features on a single topic,
generally run in successive or regular editions of a newspaper, magazine or
program.

serif: a design of print type such as Times Roman with small
extensions (serifs) at the ends or corners of letters. See typeface below.

set and hold: when a story or page is set into type for printing but
held back for use later.

shoot: a pre-arranged or scheduled assignment to take pictures or
‘shoot’ film.
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shorthand: a writing system which uses short strokes or special
symbols to represent letters or words to make note-taking much faster. The
most common systems in English are Pitman, Gregg and Teeline.

shotlist: in television and film, a list of ‘shots’ or sections of film for
planning purposes or for editing.

shy: when a headline does not stretch all the way across the space
allocated.

sibilance: distortion of sounds caused by a person being too close to
a microphone when saying words with strong ‘s’, ‘z’, ‘sh’, ‘ch’ or ‘zh’
sounds.

sic: Latin for ‘thus’ or ‘so’, is usually written in square brackets as
[sic] after an misused or misspelled word or phrase to show they have been
reproduced exactly as spoken or written in the original, e.g. He said: “She
gone [sic] to see her mother”.

sidebar: a column beside a main story which has more information
about — or another angle to — the main story to which it is attached.
Sidebars are often boxed with black lines.

sign-off: in broadcasting, the reporter or presenter’s goodbye at the
end of a report or bulletin, often their name and-in-reports from the field-
location. In print, the name of the journalist at the end of the story.

silly season: in journalism, a period when newsrooms cover less
important, sometimes “silly” stories because there is not much hard news
happening or reporting staff are on seasonal or national holidays.

simulcast: to broadcast the same program at the same time
(simultaneously) on different channels or platforms.

sketch: a light-hearted report of events such as parliamentary
sessions or debates.

skyline: a panel on the front page of a newspaper, magazine or
website informing readers what else is inside.

slander: an older term for the spoken form of defamation. Compare
with libel.

slip: a piece of paper or leaflet inserted into a newspaper, magazine
or book for a special purpose, for example to publicize a local event.

slotman: outdated US term for a senior or chief copy editor who sat
in the “slot” at the centre of the copy editors' table.
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slug: a key word or phrase that identifies a news story while it is
being prepared. Also a word or phrase at the end of a website URL
(address) making it easier to search for and find.

snap: a short message from a news agency alerting subscribers to an
event about which they will shortly provide more detailed coverage. See
also flash.

social media: web-based tools (i.e. computer programs) that people
use to create and share information, opinions and experiences with other
users. Originally used by people to keep in touch with family and friends,
social media are now also used by print, broadcast and online media and
journalists as quick, unstructured tools for communicating.

soft copy: words or pictures which exist in computerized form as
data. Compare with hard copy, where they are printed on paper

soft news: stories about topics which are interesting and new but
which have little or no material effect on people’s lives. Soft news focuses
on interesting individuals rather than on major events or developments
which impact on lots of people. Compare with hard news.

sound bite: a short segment of someone speaking, usually the most
significant or interesting part of what they said.

sound on tape (SOT): sound on a recorded television report,
identified as such so a presenter knows when it will start so they do not
talk over it.

source: (1) where information comes from, usually a person who
gives a journalist information; (2) in live television, the signal from a
camera.

spadea or spadia: A half sheet of advertising folded round a
newspaper or magazine so the outer halves of the front and back pages are
still visible.

spam: unwanted and unasked for email or social media messages
promoting a product or service. See also junk mail.

spike: to not publish a submitted article. Derived from a metal spike
on which such rejected stories were impaled. See also to kill.

spill: the continuation of a story from one page to another. Called a
jump in US.

spill line: text at the bottom of an incomplete article on one page
stating where the story is continued (‘spilled’) later in the newspaper or
magazine, e.g. ‘Continued on page 12’.
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spin: putting a positive slant on something bad or emphasizing only
the positive aspects while ignoring the negatives. Compare with balance.

splash: an exciting front page story given prominence so people will
take notice of it.

spoiler: (1) a story published or broadcast to reduce (spoil) the
impact of a rival’s exclusive report; (2) to reveal the outcome of story that
the author wanted to keep secret till the end to increase tension, such as an
important plot line of a book or drama.

spread: two facing pages in a newspaper or magazine that are
designed as one unit of interrelated articles.

square brackets: Also called ‘box brackets’. Used in quotes to
denote the words between them have been modified from or added to the
original, usually for greater clarity, e.g. The Prime Minister said: “We will
not tolerate weapons [from Russia] to cross our borders”.

stab: A short pre-recorded sound inserted into a program or bulletin
to create a pause or provide a break between different segments. See also
sting below.

standalone: an eye-catching photo, usually on a front page, used to
attract readers to read further in the newspaper or magazine. Standalones
on websites are usually clickable so readers who click on them are taken
directly to the related story or photo gallery.

standby: (1) a program, segment or item held in reserve in case any
scheduled items cannot be broadcast for any reason; (2) an instruction in a
studio or outside broadcast for everyone to prepare to start a live program
or recording.

stand-first: a short section of text between a headline and the text
that follows. Often in a different type size to the body type, it gives a brief
summary of the article that follows. Called a kicker in the US.

stand-up: a reporter’s appearance in a TV news story. Usually a
head and shoulders shot which features the reporter talking into the camera
at the scene of the news event, often used as a transition, or at the
beginning or ending.

state media: media for mass communication that are wholly
controlled by the state. Compare with public service media.

station format: usually applies to the mix of talk and music presented
by a radio station. Some stations have a mainly news and current affairs
format, others may have a mainly music format or a news/talk format. It can
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also describe other factors such as local content, sports coverage, talkback
etc.

stet: Latin for ‘let it stand’, a mark — the word ‘stet’ in a circle — used
by sub-editors and proof readers telling the typesetter to disregard a change
that had been previously marked. The relevant words are identified by
underlining them with a dotted line.

still: a photograph or graphic used in television, not a moving
picture.

sting: a short piece of music (from 5 to 30 seconds) played in
program breaks or to add drama. Stings are either dramatic music or based
on station identification melodies. A musical form of a stab.

stock footage: shots of common events held in a newsroom’s video
library and used to illustrate parts of television stories, e.g. footage of
machines printing or counting money to illustrate an economics story. Also
called file footage.

stop press: in newspapers, the latest available news just in. From a
time when printing presses were stopped to put in urgent breaking news
before continuing the print run. Papers often had Stop Press boxes in a
corner of the front or back page where brief urgent stories could be
inserted.

story arc: sometimes called a narrative arc, it is the way a news
feature or documentary progresses, how it starts, develops, changes and
ends. It describes the rises and falls in tone, pace and drama to keep the
reader, viewer or listener interested to the end.

storyboard: a sequence of drawings or diagrams used in planning
movies or longer television reports, showing approximately how the shots
will appear.

straight news: a straightforward account of factual news with little
or no comment or analysis.

strapline: (1) in print and online, a kind of subhead or stand-first
immediately following a larger headline; (2) in advertising, a slogan
attached to a product brand name, e.g. ‘Heineken: Refreshes the parts other
beers cannot reach’. In US called a tagline.

streaming: watching or listening to a video or audio file as it is
being played from the source site, rather than waiting until it is
downloaded and then opened.
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stringer: a regular contributor to a newspaper or broadcaster who is
not a member of staff. Stringers are often paid by the length of stories they
provide.

style: a consistent way of presenting information.

style guide: a document or online set of rules on how language is
used in a particular organization.

sub: (1) short for ‘sub-editor’ below; (2) the process of sub-editing
copy for inclusion in a newspaper, magazine or news bulletin.

sub-editor: journalists who checks and edit a reporters’ work, format
stories for the page, add headlines or plan the page layout. See also copy
editor.

subhead: (1) a small headline below the main headline; (2) a small
headline inserted in the body of a story to visually break up a long column
of type.

sub judice: a legal term meaning ‘under judgment’ to describe
matters actively being dealt with by the legal system. In many countries
there are restrictions on what the media can report during sub judice
periods.

subscription radio: a radio service only available by paying a fee
and usually transmitted by cable or wirelessly in a code which can only be
decoded by special paid-for radio receivers.

subtitles: a text version of the words spoken in a television program
or movie, displayed at the bottom of the screen as the relevant words are
spoken. Mainly used as a way of presenting dialogue from a foreign
language as text in the language of broadcast. Subtitles for the deaf and
hard-of-hearing are called closed captions.

super: graphics — usually words — superimposed over a television
image giving details about it, such as a person’s name or where they are.

syndicate: (verb) to simultaneously sell or otherwise provide a
journalist or photographer’s work to other newspapers, magazines or
broadcasters who subscribe to that service.

syntax: the rules by which words in a language are put together in
relation to each other to make sentences.

T

tabloid: a small, compact format newspaper, usually less than 43 cm

(17 inches) long. Also used to describe a newspaper style that uses short,
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simply-written stories and headlines with lots of pictures to illustrate more
sensational content. Compare with broadsheet.

tag: a term or keyword assigned to a piece of information — such as
an internet bookmark, digital image, database record or computer file —
which helps to describe an item and allows it to be found again by
browsing or searching.

talent: a person who performs on-air or someone invited to be
interviewed on radio or television.

talkback: (1) a type of radio program in which the presenter invites
listeners to telephone in and speak on air; (2) two-way intercom equipment
by which a radio or television presenter or newsreader in a studio can
communicate with producers or directors in a control room; (3) an
Australian name for talk radio.

talk radio: a radio station whose main format is speech-based
programming, not music-based. Talk radio is usually more information
oriented, often with news and current affairs services and talkback
programs.

tape library: a radio or television station’s archive of recorded audio
and video tapes. Once holding mainly magnetic tape, increasingly
newsroom archives are hold sound recordings and television footage
within computer systems.

Teeline: a simplified system of shorthand used by journalists in
Britain and associated countries. It is regarded as easier to learn than
Pitman or Gregg, but harder to achieve high note-making speeds with.

Teletext: a news and information text service offered through
television sets, accessed through interactive menus on screen.

terrestrial television: television transmitted from local towers to the
home over radio waves. Compare with satellite television and cable TV.

think piece: an article, column or commentary written to provoke
thought about an issue already in the news.

throw: where one person on-air passes (‘throws’) the task of
presentation to someone else, e.g. ‘And now we go to our reporter at the
scene ...’

time check: a announcement on air of the time.

timestamp: digital information about the date and time that an event
was recorded, such as when the file was created or modified, the photo
taken or the message was posted to a social network.

tip or tip-off: information given to a reporter about a possible story.

151



TK: short for ‘to come’, a sub-editor’s mark in text that additional
material will be inserted there later, before production and printing.
Occasionally written as ‘“TKTK” so it will not be missed.

topic: the subject matter a journalist chooses to write about.
Compare to ‘issue’, which is the topic presented as a problem or a matter
in dispute.

trackback: a method of linking two websites, usually to tell one
website (or blog) when another website (or blog) links to it. Pingbacks are
automatic trackbacks.

trail or trailer: in broadcasting, a short segment promoting an item
coming later in the program. Also called a promo.

transcript: a word-for-word written version of an interview or other
spoken segment. Increasingly transcripts are posted online.

transition: in news reporting, a way of moving smoothly from one
story or section of a story to another.

treatment: in broadcast journalism, a treatment is a statement of
what your feature or documentary is about and a step-by-step plan of what
you will do and the things you need. It is usually written down but can
change as production proceeds.

trend: an indicator that a topic is popular on social media at a given
moment. It is said to be “trending”.

Trust Chain: a method used by journalists to ensure that every stage
in reporting, producing and distributing news about an event or issue is
accurate and reliable from beginning to end. Not to be confused with
“Chain of Trust”, a computing system to ensure security of data.

turn: part of a story continued on another page.

two-shot: in television, a camera angle which includes two people on
the screen, usually an interview guest and the interviewer.

two-way: an interview conducted by a presenter in the studio with a
correspondent in the field. In television, they are also called phonos.

type: letters, numbers and other characters assembled into pages or
screens for printing or other means of reproduction.

typeface: in printing, a set of letters, numbers and punctuation marks
designed in one particular style. The typeface of this glossary is Ariel, a
sans serif font.The typeface of this sentence is Times New Roman, a serif
font.

typesetter: in the days before desktop publishing, the person who
turned a journalist’s work into metal type for printing. Often called a
compositor.

typo: an error in typing a story.
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U

UGC: user-generated content which is any type of content (images,
videos, and audio) created and shared by members of the public.

Ulc (or U/lc or U&lc): abbreviation for words and phrases that
contain a mixture of upper case and lower case characters, such as names
or titles, e.g. Republic of Indonesia.

underrun: a program or report which is not long enough to fill its
allotted slot on the schedule. See also run to time.

underscore: to underline.

unidirectional mic: a microphone which picks up sound from only
one direction. Compare with omnidirectional and bidirectional
microphones.

unjustified: text in columns where the individual lines do not all
align to the same left or right margin. Also called ragged. Unjustified text
which aligns with the left margin but not with the right margin is said to be
set left, flush left or ragged right. Text which aligns with the right margin
but not the left is said to be set right, flush right or ragged left.

unpublish: to remove from a website, blog or social media feed an
article or comment that has already been published. See Chapter 57.

UPI: United Press International news agency, launched in the USA
in 1907.

upper case: capital letters. Abbreviated to u.c. or caps.

URL (Uniform Resource Locator): the address of a resource on the
internet, such as a web page or internet site. World Wide Web URLs begin
with http://.

v

verbatim: the actual words used by a speaker.

verso: the left-hand page of a newspaper or magazine. Compare with
recto.

video: moving pictures. The term was originally used for recordings
made using electronic signals on videotape. However, video now covers
most kinds of moving images except those printed on traditional celluloid
film.

video blogger or vlogger: a blogger who publishes video on the
internet.

video journalist (VJ): (1) a reporter who also does his or her own
video recording in the field; (2) a journalist who publishes reports
illustrated by video on the internet.
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voice-over (VO): in television, a technique in which a reporter or
narrator speaks while vision is being shown on screen. See also out of
vision. In radio, speaking or recording one voice on top of another voice
that has been reduced in volume. This is used when a translation is needed
from the original language into the language of broadcast. Sometimes
called over-dubbing.

voicer or voice report: an audio report from a radio reporter, often
from the scene of an event.

W

WAYV: A format for recording, storing and playing digital audio
files. WAV files are usually not compressed and therefore retain quality,
though they are therefore larger files than compressed digital audio formats
such as MPEG/MP3.

weasel words: words or phrases used to hide or justify something
bad the speaker is ashamed to have exposed. Also called doublespeak.

webcast: a broadcast delivered over the internet, usually live.
Participants can view and hear streaming media, and may be able to take
part in real-time online chats.

webinar: a seminar, lecture or presentation delivered over the
internet to remote audiences.

weight: the thickness or boldness of letters in a typeface.

white space: areas of a newspaper, magazine or web page where
there is no text, illustrations, colour or furniture. White space is not wasted
space if it makes readers focus more on what is in the centre of it.

widow: the final, short line of a paragraph which has become
separated from the paragraph in the previous column and therefore appears
at the top of the next column.

windshield: A foam cover protecting a microphone from wind noise.
It also helps to reduce popping. Also called a windsock.

wrap: (1) in broadcasting, a summary of an evolving issue or the
events of a day, often drawing on material in reports which have already
gone to air or (2) a collection of news in brief NIBs; (3) in filming, a
phrase used by the director to tell talent and crew that filming of a
particular scene, report, program, film, etc. has finished, e.g. “It’s a wrap.”
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X,YorZ

x-height: the height of lower-case letters of a typeface such as “x”,
excluding ascenders and descenders, such as “d” and “p”.

yellow journalism: an old-fashioned US term for journalism that
sensationalised stories beyond the available evidence to sell papers or
advertising or promote their own cause.

zine: (pronounced ‘zeen’) traditionally, a small edition magazine for
readers with special interests, usually produced in small print runs on
simple machines and containing self-written articles and illustrations or
content taken from other media. Increasingly, zines are produced for the
Internet.

zoom: changing from a camera shot showing a wide view to a close-
up (zoom in) or from detail to a wide shot (zoon out).
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